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Module -1 

Module Title:  Interpret concept of digital marketing  

 

Unit Code:  SICIP-ICT-DM-01-O                                             Nominal Hours: 10 hrs.  

 

Module Descriptions:  

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 

marketing. It specifically includes the tasks of describing basic concept of marketing, 

identifying career opportunities in digital marketing, interpreting ethics and guidelines for digital 

marketing, and explaining digital marketing strategies. 

Learning Outcome:  

After completing this module, trainee will be able to: 

 

1. Describe basic concept of marketing 

2. Identify career opportunities in digital marketing 

3. Interpret ethics and guidelines for digital marketing 

4. Explain digital marketing strategies 

Assessment Criteria:  

 

1.1 Marketing and marketing Error! Reference source not found. are interpreted. 

1.2 Difference between marketing and digital marketing is comprehended  

1.3 Types of Error! Reference source not found.  are identified. 

1.4 Scope of digital marketing is identified. 

1.5 Required Error! Reference source not found.  are identified. 

1.6 Digital marketing roles are identified.  

1.7 Freelancing opportunities in digital marketing are explained. 

1.8 Career paths in digital marketing agencies are understood. 

1.9 Emerging roles in digital marketing are recognized. 

1.10 Ethical standards in digital marketing are identified. 

1.11 Data protection guidelines are understood. 

1.12 Advertising guidelines are recognized. 

1.13 Intellectual property considerations are understood. 

1.14 Ethical use of social media is recognized. 

1.15 Demands from clients are identified.   

1.16 Target audience and customer segmentation are identified. 

1.17 Digital Marketing strategies are described.   



 

 

 

Information Sheet -1.1 

 

Learning Outcome -1:  Describe basic concept of marketing   

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

1.1 Marketing and Marketing Error! Reference source not found. . 

1.2 Difference between Marketing and Digital Marketing  

1.3 Types of Error! Reference source not found.   

1.4 Scope of Digital Marketing  

1.5 Error! Reference source not found.   

 

1.1 Marketing and Marketing Mix.  

 

"Marketing is the science and art of exploring, creating, and delivering value to satisfy the 

needs of a target market at a profitòðPhilip Kotler, The Father of Modern Marketing . 

Marketing is simply the process of telling the right people about your product, service, 

or brand  in a way that makes them interested in it. Marketing is crucial for a business's 

success and growth for several key reasons: 

 

1. Creates Brand Awareness:  Marketing is the primary way a company can introduce 

itself and its products to the public. 

2. Drives Sales and Revenue:  By informing and persuading potential customers, 

marketing directly contributes to generating leads and converting them into sales. 

3. Builds and Maintains Reputation:  A company's reputation is a valuable asset. 

Marketing allows a business to control its narrative, communicate its mission and 

values, and build trust with its customers. 

4. Provides a Competitive Advantage:  In a crowded marketplace, marketing helps a 

business differentiate itself from competitors.  

5. Fosters Customer Relationships:  Modern marketing is not just a one-way street. It 

involves engaging with customers, listening to their feedback, and building long-term 

relationships. 



 

 

 

6. Facilitates Growth and Adaptability:  Through market research and analysis, 

marketing helps a business understand consumer trends and adapt to changes in the 

market.  

 

The Marketing Mix  refers to the set of key elements that a business uses to promote and sell 

its products or services effectively. It is often called the 4Ps of  marketing , though in modern 

marketing it has expanded to 7Ps. 

 

Here are the primary marketing mix models: 

 

1. The 4 Ps Model (The Traditional Mix ): This is the foundational marketing mix model 

developed by E. Jerome McCarthy. It focuses on the seller's perspective and the "levers" 

a company can pull to influence sales. 

 

a) Product 

b) Price 

c) Place 

d) Promotion 

 

2. The 7 Ps Model (The Extended Services Mix ): This model, developed by Booms and 

Bitner, expands on the 4 Ps to make it more relevant for service -based businesses , 

where the customer experience is a critical part of the product itself. 

 

It includes the original 4 Ps, plus three additional elements: 

 

a) People 

b) Process 

c) Physical Evidence 

 

3. The 8 Ps Model:  This model is a further extension of the 7 Ps, adding one more element 

to provide a more complete view of modern service marketing. It includes the 7 Ps, plus 

Performance  

 

4. The 4 Cs Model (The Customer -Centric Mix ): Developed by Robert F. Lauterborn , this 

model reframes the 4 Ps from a customer -centric perspective  rather than a seller-centric 

one. It is particularly relevant in today's market where the customer has more power and 

choice. 

Each 'C' is a direct counterpart to one of the Ps: 

 

a) Consumer Wants and Needs (replaces Product) 

b) Cost (replaces Price) 

c) Convenience (replaces Place) 

d) Communication (replaces Promotion) 

 



 

 

 

1.2 Difference Between Marketing and Digital Marketing   

 

Marketing is the practice of promoting and selling products or 

services to customers. With the rise of the internet and 

technology, digital marketing  has emerged as a modern 

approach that leverages online platforms to reach audiences 

more effectively.  

Marketing  is promoting and selling products, services or 

brand using traditional methods such as TV, radio, 

newspapers, billboards, and events. On the other hand 

 

Digital marketing is Promoting products, services or brand using digital channels, including 

websites, social media, email, search engines, and apps. 

 

Marketing  Digital Marketing  

1. Uses offline channels such as TV, 

radio, newspapers, magazines, 

billboards, flyers, and physical 

events.  

1. Uses online channels like social 

media, websites, search engines, 

email, mobile apps, and online ads.  

2. Limited to local or regional audiences, 

depending on media distribution (e.g., 

a newspaper in a city).  

2. Global reach with the ability to target 

specific demographics, interests, and 

behaviors across borders.  

3. Higher due to production (printing, 

TV/radio production) and distribution 

costs.  

3. Generally lower; ads, social media 

promotions, and email campaigns 

can be run with flexible budgets.  

4. Difficult to measure accurately; relies 

on sales reports, surveys, or 

estimates.  

4. Easily measurable with analytics 

tools (Google Analytics, Meta Ads 

Manager) providing real -time 

insights.  

5. One-way communication; messages 

go from brand to customer with little 

interaction.  

5. One-way communication; messages 

go from brand to customer with little 

interaction.  

 

1.3 Types of Error! Reference source not found. 

 

1 Content Marketing: Content marketing is the strategic process of creating and distributing 

valuable, relevant, and consistent content to attract and retain a clearly defined audience.  

2 Social Media Marketing (SMM): Social Media Marketing involves using social media 

platforms (like Facebook, Instagram, LinkedIn, and Twitter) to connect with your audience, 

build your brand, and drive website traffic or sales. 

3 Search Engine Optimization (SEO): SEO is the practice of optimizing a website to improve 

its visibility in the unpaid, organic search results of search engines like Google. 

4 Search Engine Marketing (SEM): Search Engine Marketing is a broader term that 

encompasses both SEO and paid search advertising. 

5 Lead Generation and E -commerce: This discipline focuses on two primary online goals: 

capturing potential customer information (lead gen) and selling products directly (e-

commerce). 



 

 

 

6 Affiliate Marketing: Affiliate marketing is a performance-based model where a business 

rewards external partners (affiliates) for generating traffic or sales through their own marketing 

efforts. 

7 E-mail Marketing: Email marketing is the process of sending targeted, automated, and 

trackable electronic messages to a group of subscribers to nurture leads and build customer 

loyalty. 

1.4 Scope of Digital Marketing   

The scope of digital marketing  refers to the vast opportunities and possibilities of promoting 

products or services using digital platforms like the internet, social media, search engines, 

mobile apps, and more.  

Reasons behind the rise of  digital marketing  

¶ Increasing use of the internet and smartphones worldwide 

¶ Businesses moving online 

¶ Cost-effective compared to traditional marketing 

¶ Can target the right audience 

¶ Easy to measure results using analytics 

¶ Helps build brand awareness and generate sales 

The power & challenges of  digital marketing  

Advantages:  

¶ Targeted Reach: Pinpoint audiences by demographics, interests, and behavior 

¶ Budget-Friendly: Scale campaigns for any business size (from startups to enterprises) 

¶ Real-Time Analytics: Track clicks, conversions, and ROI instantly 

¶ Global + Local: Run worldwide campaigns or neighborhood-specific ads 

¶ Agile Campaigns: Launch or adjust strategies in minutes 

¶ Personalized Experiences: Tailor content to individual user preferences 

Challenges:  

¶ Saturated Markets: Stand out in crowded digital spaces 

¶ Technical Learning Curve: Requires SEO, ads, and analytics know-how 

¶ Privacy Regulations: GDPR/CCPA compliance is mandatory 

¶ Ad Blindness: Users ignore or block repetitive ads 

¶ Platform Risks: Algorithm changes on Google/Meta can disrupt results 

The future scope of digital marketing  

The future scope of digital marketing is vast and continues to grow rapidly. It is transforming 

industries by enabling data-driven decision-making, automation, and hyper-personalization. 

With the help of artificial intelligence, advanced analytics, and emerging technologies, brands 

can now deliver highly relevant and personalized customer experiences at scale. As a result, 

digital marketing will continue to play a crucial role in business growth and customer 

engagement in the coming years. 

 

1.5 Software for digital marketing  



 

 

 

1. Mailchimp : Mailchimp is one of the most widely used email 

marketing platforms, ideal for businesses of all sizes. 

2. Marketo:  Marketo, a product of Adobe, is a robust marketing 

automation software primarily used by medium to large 

enterprises. 

3.  Google Analytics : Google Analytics is a free web analytics 

tool that provides deep insights into website performance 

4. SEMrush : SEMrush is an all-in-one digital marketing suite trusted by SEO professionals 

and digital marketers. 

5. Ahrefs : Ahrefs is a powerful SEO toolset known for its comprehensive backlink analysis 

and detailed keyword research features. 

6. MOZ: MOZ is a user-friendly SEO platform that offers tools for keyword research, link 

building, site audits, and rank tracking.  

7. Keyword Finder : Keyword Finder (by Mongols) is a specialized tool used to discover 

high-value, low-competition keywords for SEO and content marketing. 

8. Uber Suggest : Uber suggest, developed by Neil Patel, is a popular SEO tool used for 

keyword research, website audits, backlink analysis, and competitive analysis to 

improve search engine rankings. 

9. Copy.ai : Copy.ai is an AI-powered writing tool designed to generate high-quality 

marketing content, including product descriptions, blog ideas, ad copy, and social media 

posts within seconds. 

10. HubSpot:  HubSpot is an all-in-one inbound marketing and CRM platform that offers 

tools for email marketing, lead generation, automation, sales management, and 

customer relationship tracking. 

 

  



 

 

 

Self -Check -1.1 

 

Short Questions:  
 

1. What is Marketing? 

2. What are the 4 Ps of Marketing? 

3. What is Digital Marketing? 

4. Name two core types of digital marketing. 

5. What does SEO stand for? 

6. What does PPC stand for? 

7. What is Content Marketing? 

8. What is Social Media Marketing? 

9. What is the goal of Search Engine Optimization (SEO)? 

10. What is the difference between organic and paid traffic? 

 

 

Answer Key -1.1 

 

Answers:  

1. Marketing is the process of creating, communicating, delivering, and exchanging 

offerings that have value for customers. 

2. Product, Price, Place, Promotion. 

3. Promoting products or services using online and digital channels. 

4. Content Marketing and Social Media Marketing. 

5. Search Engine Optimization. 

6. Pay-Per-Click. 

7. Creating and sharing valuable content to attract and engage an audience. 

8. Using social platforms like Facebook, Instagram, or Twitter to promote a brand. 

9. To improve a websiteôs visibility and ranking on search engines. 

10. Organic traffic is earned naturally; paid traffic comes from advertisements. 

  



 

 

 

Activity Sheet -1.1 

Task:  Identify digital marketing software tools  and write their usages.  

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in interpret concept of digital marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear Personal Protective Equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow Occupational Health and Safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the digital marketing software tools  and put the name into the second blank 

column. 

Á Write the usages of that digital marketing software tools  and put into the third blank 

column. 

Drawing /Diagram, Image or Sketch:  

SL Picture /Icons  of Digital 

Marketing Software Tools  

Write  the Name 

of Tools  

Write the u sages  of 

Tools  

1. 

 
 

 

2 

 
 

 

3 
 

 
 

4 
 

 
 

5 
 

 
 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

PPE: Blue Light filter glass, Hand glove and Musk 

  



 

 

 

Information Sheet -1.2 

 

Learning Outcome -2:  Identify career opportunities in digital marketing  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

2. 1 Digital marketing roles  

2. 2 Freelancing opportunities in digital marketing  

2. 3 Career paths in digital marketing agencies  

2. 4 Emerging roles in digital marketing  

 

2. 1  Digital marketing roles . 

 

1. Digital Marketing Manager : The Digital Marketing Manager is responsible for overseeing 

and orchestrating all digital marketing activities within an organization. 

2. Search Engine Optimization Specialist : The Search Engine Optimization Specialist is 

focused on maximizing the visibility of a companyôs website in organic search engine 

results. 

3. Paid Advertising Specialist : The Paid Advertising Specialist, sometimes referred to as a 

Search Engine Marketing Expert, is in charge of planning and managing online paid media 

campaigns. Uses Google Ads, Meta Ads Manager, LinkedIn Ads, TikTok Ads, and Google 

Analytics to run, optimize, and track paid campaigns. 

4. Content Marketing Specialist ï The Storytelling Engine : The Content Marketing 

Specialist is the creative engine behind engaging and informative marketing materials. 

Their objective is to produce valuable content that attracts, educates, and converts 

prospects across various stages of the buyer's journey. 

5. Social Media Manager : The Social Media Manager is the brandôs voice on platforms such 

as Facebook, Instagram, X (formerly Twitter), LinkedIn, and TikTok. They use tools like 

Hootsuite, Buffer, Sprout Social for scheduling and management. 

6. Email Marketing Specialist : Responsible for designing automated email campaigns that 

nurture leads, retain customers, and boost conversions. 

7. Search Engine Marketing (SEM)/PPC Specialist : Manages paid ad campaigns on 

Google and Bing, optimizing keywords, budgets, and ad performance for better ROI. 

8. Affiliate Marketing Manager : Builds collaborations with publishers, influencers, and 

partners to drive sales through affiliate programs. 

 

2. 2 Freelancing opportunities in digital marketing . 

1. Search Engine Optimization Specialist:  A Search Engine Optimization (SEO) Specialist 

is a highly in-demand freelance role. 

2. Social Media Manager:  Social Media Managers play a critical role in brand 

communication and community engagement. 



 

 

 

3. Pay-Per-Click and Google Advertising 

Expert:  Freelancers who specialize in Pay-Per-

Click (PPC) advertising and Google Ads are 

known for generating fast, targeted traffic to 

client websites. 

4. Content Writer and Copywriter:  Content 

Writers and Copywriters are in high demand 

across all industries. 

5. Email Marketing Specialist:  Email Marketing 

Specialists help businesses automate email 

campaigns, segment their subscriber lists, and 

conduct A/B testing for optimization. 

6. Graphic Designer with a Marketing Focus : Freelance Graphic Designers who specialize 

in digital marketing assets are responsible for creating visually appealing designs such as 

social media graphics, advertising banners, and infographics. 

7.  Marketing Automation Specialist:  Sets up automated email sequences, customer 

journeys, and CRM workflows using tools like HubSpot, Mailchimp, or ActiveCampaign to 

improve lead nurturing and sales. 

8. Affiliate Marketing Manager:  Helps businesses grow through affiliate partnerships by 

managing affiliate programs, recruiting partners, and tracking conversions to increase 

revenue. 

9. Backlink / Link Building Expert:  A Backlink or Link Building Expert specializes in 

acquiring high-quality inbound links from authoritative websites to improve a clientôs 

website SEO. They analyze competitors, find opportunities for guest posts, directory 

submissions, social bookmarking, and outreach campaigns to boost organic search 

rankings and domain authority. 

 

2. 3 Career paths in digital marketing agencies . 

 

Digital marketing agencies offer structured career growth, with roles evolving from execution-

focused to strategic leadership. Hereôs a breakdown of typical career progression, required 

skills, and earning potential. 

1. Entry -Level (0ï2 Years)  

Includes roles like Digital Marketing Intern, 

SEO/SEM Assistant, and Social Media Coordinator. 

Focus is on learning tools, basic execution, and 

foundational digital skills. 

2. Mid-Level (2ï5 Years)  

Roles such as SEO Specialist, Content Marketing 

Manager, and PPC Manager involve strategy 

execution, data analysis, and client communication 

across multiple channels. 

3. Senior -Level (5+ Years)  



 

 

 

Positions like Digital Marketing Manager, Director of Digital Marketing, and Head of 

Performance Marketing focus on leadership, budget oversight, and performance optimization. 

4. Executive Roles  

High-level roles such as CMO and Marketing Technology Consultant shape strategic vision, 

drive growth, and lead innovation in marketing technologies and data-driven decisions 

 

Top Platforms for Career Opportunities  

 

1. BD Jobs:  Bdjobs is Bangladeshôs largest and most 

popular online job portal. It connects job seekers with 

employers across all sectors ð private, NGO, and 

government. It offers thousands of local job listings, an 

easy application process, skill tests, and company 

information. 

2. LinkedIn:  LinkedIn is the worldôs largest professional 

networking platform where users can build profiles, connect with professionals, and apply 

for global jobs. It offers networking opportunities, skill endorsements, online courses, and 

easy job applications. 

3. Indeed:  Indeed is a global job search engine that collects listings from company sites and 

job boards. It provides a wide range of local and international jobs, company reviews, 

salary comparisons, and job alerts.  

4. FlexJobs: FlexJobs is a trusted global remote-work platform that connects professionals 

with legitimate online and hybrid job opportunities. It specializes in flexible roles such as 

digital marketing, SEO, and content management, offering verified listings and career 

resources for freelancers and remote workers worldwide. 

5. Glassdoor:  Glassdoor is a global platform known for company reviews, salary information, 

and interview insights. It helps job seekers research employers, compare salaries, and 

apply for verified job openings. 

2. 4 Emerging roles in digital marketing . 

1. Social Media Manager  

The Social Media Manager is responsible for planning, creating, and managing content across 

all social media platforms. Their primary focus is building brand presence, engaging 

audiences, and coordinating with marketing and creative teams to deliver consistent and 

impactful online communication. 

2. Digital Marketing Executive / Specialist  

The Digital Marketing Executive / Specialist plays a central role in executing and managing 

digital marketing activities. They focus on planning campaigns, optimizing online presence, 

analyzing performance, and coordinating across channels such as SEO, social media, email 

marketing, and paid advertising. 

3. Email Marketing Specialist  

The Email Marketing Specialist is responsible for creating, managing, and optimizing email 

campaigns. They focus on building subscriber lists, crafting engaging newsletters, setting up 

automations, and analyzing performance to improve open rates, clicks, and conversions. 

4. Google Ads / PPC Specialist  



 

 

 

The Google Ads / PPC Specialist manages paid advertising campaigns across Google 

Search, Display, YouTube, and partner networks. Their focus is on keyword research, ad 

creation, budget optimization, and improving campaign performance to maximize clicks, 

conversions, and ROI. 

5. Affiliate Marketing Manager  

The Affiliate Marketing Manager oversees partnerships with affiliates and influencers to drive 

sales and lead generation. They focus on managing affiliate networks, tracking performance, 

optimizing commissions, and ensuring that affiliate campaigns deliver consistent and high-

quality results. 

 

Self -Check -1.2 

 

Short Questions:  

1. What is the main responsibility of a Digital Marketing Manager? 

2. What is the primary goal of an SEO Specialist? 

3. Who manages paid advertising campaigns like Google Ads or Meta Ads? 

4. Which specialist creates valuable and engaging content for marketing campaigns? 

5. Who is known as the brandôs voice on social media platforms? 

6. What is the main duty of a Marketing Data Analyst? 

7. Who designs and manages automated email campaigns? 

8. Who builds and manages affiliate partnerships to drive sales? 

9. What is the focus of an E-commerce Marketing Specialist? 

10. Why do many businesses prefer hiring freelancers instead of full-time staff? 

 

Answer Key -1.2 

 

Answers:  

1. Oversees and coordinates all digital marketing activities. 

2. Improves a websiteôs ranking and visibility in search engines. 

3. Paid Advertising or SEM Specialist. 

4. Content Marketing Specialist. 

5. Social Media Manager. 

6. Collects and analyzes marketing data to guide strategy. 

7. Email Marketing Specialist. 

8. Affiliate Marketing Manager. 

9. Increases online product sales through digital strategies. 

10. Itôs cost-effective and gives access to specialized talent. 



 

 

 

Activity Sheet -1.2 

Task:  Identify digital marketing career opportunit y platforms  and write their usages.  

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in interpret concept of digital marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the digital marketing career opportunit y platforms  and put the Job Tittle into 

the second blank column. 

Á Write the Job Responsibilities of that digital  marketing career opportunit y platforms  

and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of  Digital 

Marketing Career 

Opportunit y Platforms  

Write the Name of 

Platforms  

Write the u sage of 

that Platforms  

1. 

 
 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

5 

 
 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 



 

 

 

Job Sheet -1.2 

 

Job Name: Prepare Accounts  on Career Opportunities  / Job Searching Platform  in  

Digital Marketing . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Prepare Account for Digital Marketing Software Tools as per specification sheet 

4. Search the Digital Marketing Jobs on Search Engine (Google, Bing etc.) and enter 

into job platform like BD Jobs  website. 

5. Navigate to Sign up page and Enter your Credentials (Name, Email, Phone, Password 

etc.) to Sign up and Add Information to Complete the Profile. 

6. If Email Verification is required navigate to your mail and confirm it. 

7. Collect the Details to a text file / word/ excel file and name the file ñDM Career 

Platform Credentialsò 

8. Create a table listing digital marketing Fields, associated job titles, and their main 

responsibilities. 

9. Submit the prepared document to the appropriate Person. 

10. Clean and store tools and equipment 

 

Specification Sheet -1.2 

   Job Name:  Prepare Accounts on Digital Marketing Career Opportunities  / Job 

Searching Platform.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 



 

 

 

Information Sheet -1.3 

 

Learning Outcome -3:  Interpret ethics and guidelines of digital marketing  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

3.1 Ethical standard in digital marketing.  

3.2 Data protection guideline.  

3.3 Advertising guidelines.  

3.4 Intellectual property considerations.  

3.5 Ethical use of social media. 

  

3.1 Ethical standard in digital marketing . 

 

1. Upholding Transparency and Honesty : Ethical 

marketing is built on a foundation of openness. This means 

clearly labeling advertisements, sponsorships, and paid 

promotions with identifiers like ñAdvertisementò or 

ñSponsoredò.  

2. Prioritizing Data Privacy and Compliance : User data 

should always be handled with permission and respect. 

Ethical marketers follow data protection regulations like 

GDPR and CCPA, ensuring secure data storage and easy 

opt-out options. Misuse of customer data damages both trust and brand reputation. 

3. Ensuring Responsible Targeting and Inclusivity : Marketing should never exploit 

sensitive audiences or promote discrimination. Campaigns must be inclusive regardless of 

age, gender, race, or religion. Ethical targeting focuses on valueðnot manipulation of 

emotions or vulnerabilities. 

4. Fostering Authentic Engagement : Real engagement is built through meaningful 

communication, not fake followers, clickbait, or misleading tactics. Ethical marketers respond 

honestly to feedback and maintain brand integrity. Authenticity helps build genuine customer 

relationships. 

5. Committing to Authentic Sustainability : Brands should only promote environmental 

claims that are honest and verifiable. Fake sustainability marketing or ñgreenwashingò harms 

credibility. Ethical marketers communicate real efforts toward sustainability with transparency 

and proof. 

 

3.2 Data protection guidelines.  

 

1. Legal Compliance and Regulatory Adherence  : Digital marketers must operate within a 

complex framework of international data protection laws. Key regulations include the General 

Data Protection Regulation (GDPR) in the European Union, which mandates explicit user 

consent before collecting personal data, and the California Consumer Privacy Act (CCPA), 

which grants consumers the right to access and delete their information. 



 

 

 

2. Secure Data Handling and Storage : Protecting collected data from breaches is a critical 

responsibility. This involves implementing robust security measures such as encryption for 

data both in transit (using Secure Sockets Layer - SSL) and at rest (using Advanced 

Encryption Standard - AES-256). 

3. Transparency in Data Usage : Clear and honest communication about how data is used is 

paramount for building trust. This requires a comprehensive and easily understandable 

privacy policy that explicitly states what data is collected and for what purpose. 

4. Ethical Marketing and Data Collection : Marketers must avoid manipulative and unethical 

tactics. This includes steering clear of dark patterns, which are deceptive user interface 

designs that trick users into giving consent through confusing wording or misleading choices. 

5. Breach Response and Contingency Planning : Having a clear plan to respond to a data 

breach is a non-negotiable aspect of data protection. In the event of a security incident, 

companies must notify the relevant supervisory authorities within 72 hours, as required by 

GDPR. Informing all affected users promptly and transparently, detailing what specific data 

was compromised, is also crucial. 

 

3.3 Advertising guidelines  

 

1. Legal Compliance : Advertising must adhere to established legal frameworks that vary by 

region. In the United States, the Federal Trade Commission (FTC) mandates clear disclosure 

of sponsored content through labels like #ad or #sponsored . 

2. Platform Rules : Each social media platform maintains its own advertising policies that 

often exceed basic legal requirements. Meta prohibits before-and-after weight loss imagery 

due to concerns about body image issues. 

3. Ethical Standards  

Beyond legal requirements, ethical advertising practices help build long-term brand credibility. 

This includes transparent disclosure of AI-generated content, providing verifiable evidence for 

performance claims, and avoiding tactics that might exploit vulnerable populations. 

4. Accessibility  

Inclusive advertising requires attention to accessibility standards. All visual content should 

include alt text descriptions for screen readers, while videos need accurate captions. Color 

contrast ratios must meet WCAG 2.1 guidelines to ensure readability for users with visual 

impairments. 

5. Enforcement  

Platforms employ sophisticated monitoring systems to enforce advertising policies. Initial 

violations typically result in ad rejection, while repeat offenses may lead to account 

suspension.  

In severe cases, regulatory bodies like the FTC can impose significant financial penalties, with 

fines reaching up to $43,792 per day for certain violations 

 

3.4 Intellectual property considerations.  

1. Copyright  

Copyright law protects original works such as images, videos, music, and written content. In 

digital marketing, using third-party content without proper authorization is a common but 



 

 

 

serious violation. Marketers must ensure they have the correct licenses before using any 

creative asset. 

2. Trademarks  

Trademarks protect brand names, logos, slogans, and other distinctive identifiers , 

whether registered or not. They indicate ownership and help consumers recognize and 

differentiate brands. Misusing a competitorôs branding in digital marketing ð such as logos, 

taglines, or product names that are confusingly similar ð can lead to trademark infringement 

claims , even if the trademark is not officially registered. 

3. Registered Trademarks   

A registered trademark (®) is a legally registered version of a trademark . It provides 

additional legal protections under intellectual property law. Using a registered trademark 

without authorization ð such as including a competitorôs registered logo, slogan, or product 

name in marketing campaigns ð is both unethical and illegal , and may result in legal 

penalties. Marketers must always verify ownership and ensure they have permission before 

using any registered mark. 

4. Phonogram (Sound Recording Rights)   

The  symbol protects sound recordings such as music, podcasts, jingles, or any other 

recorded audio content. In digital marketing, incorporating music or audio clips without proper 

authorization is a violation of intellectual property law and can result in legal claims. Marketers 

should obtain licenses or permissions before using third-party audio content, and always credit 

the original creator when required.Donôt use music or audio clips without permission ð always 

acknowledge and respect the rights of sound creators. 

5. Copyleft  

Copyleft allows creators to share their work freely while ensuring that anyone who modifies or 

redistributes it gives proper credit. This encourages collaborative creativity and knowledge 

sharing, while still respecting the original creatorôs rights. In digital marketing, using copyleft 

content responsibly can enrich campaigns, but marketers must follow the licensing terms, 

provide attribution, and avoid claiming copyleft work as their own.Promote open creativity 

responsibly while acknowledging original sources and adhering to licensing rules. 

or innovations can present legal risks if those features are patented by another company. 

6. Trade Secret  

While avoiding infringement is important, protecting your brandôs own creative and strategic 

assets is equally vital. Marketers contribute significantly to the creation of intellectual property 

through logos, taglines, campaign materials, blog posts, ad scripts, and visual content. 

 

3.5 Ethical use of social media.  

 

1. Transparency & Authenticity  

One of the cornerstones of ethical social media marketing is transparency. Sponsored posts 

and brand partnerships must be clearly labeled using appropriate disclosures such as #ad or 

#sponsored. Audiences deserve to know when content has a commercial intent. Authenticity 

also plays a significant role; marketers should avoid artificially inflating their presence by 

buying followers, likes, or fake engagement. 

 



 

 

 

2. Responsible Content Moderation  

Marketers and brands have a responsibility to maintain safe and respectful online spaces. 

Enforcing clear community guidelines helps deter hate speech, harassment, and 

misinformation. When a crisis or backlash arises, brands should respond promptly and 

professionally, acknowledging concerns rather than ignoring or deleting criticism. 

3. Data Privacy & Consent  

Data ethics are central to responsible digital marketing. Social media campaigns often collect 

user data, but this must be done with full consent and transparency. Scraping data or 

repurposing personal information without permission is not only unethical but can also violate 

data protection laws. 

4. Social Responsibility  

Beyond compliance, brands are increasingly expected to demonstrate social responsibility in 

their messaging. Marketers should avoid promoting unrealistic beauty, lifestyle, or wealth 

standards that can negatively impact mental health, especially among younger audiences. 

5. Emerging Challenges:  

New technologies bring new ethical concerns. The use of deepfakes in influencer marketing, 

for instance, blurs the line between reality and fabrication, making it difficult for audiences to 

trust what they see. AI-generated content and impersonations also raise serious questions 

around authenticity and identity protection. 

6. Copyright & Intellectual Property Compliance  

Marketers must respect copyrights, trademarks, and patents when creating or sharing content. 

Using third-party materials without proper authorization can result in legal penalties and harm 

brand reputation. Always ensure proper licensing and attribution. 

 

7. User Safety & Anti -Harassment  

Brands are responsible for maintaining a safe online environment. This includes moderating 

harmful content, preventing harassment or cyberbullying, and enforcing clear community 

guidelines to protect users. 

 

8. AI-Generated Content & impersonations  

The use of AI-generated content and impersonations raises concerns about authenticity, 

transparency, and trust. Marketers should disclose AI-created materials and avoid misleading 

audiences with deepfakes or false representations. 



 

 

 

 

Self -Check -1.3 

 

Short Questions:  

1. Why are ethical standards important in digital marketing? 

2. What does transparency in digital marketing mean? 

3. Why is it important to label sponsored content clearly? 

4. What principle focuses on protecting user information and consent? 

5. What is the main idea behind responsible targeting in marketing? 

6. How can marketers foster authentic engagement with audiences? 

7. What is ñgreenwashingò in marketing? 

8. What is the benefit of upholding ethical standards for a brand? 

9. What law in the European Union regulates data protection? 

10. What new challenge has AI-generated content introduced in intellectual property? 

 

 

 

Answer Key -1.3 

 

Answers:  

1. It builds trust, credibility, and long-term consumer confidence. 

2. Being open and honest about marketing activities and intentions. 

3. To help audiences distinguish paid promotions from organic content. 

4. Prioritizing data privacy and compliance with laws like GDPR and CCPA. 

5. Avoiding discrimination and targeting people fairly and inclusively. 

6. By engaging honestly and avoiding fake followers or clickbait tactics. 

7. Making false or exaggerated claims about environmental efforts. 

8. It enhances brand reputation and customer loyalty. 

9. General Data Protection Regulation (GDPR). 

10. Determining ownership and originality of AI-created works. 

  



 

 

 

Activity Sheet -1.3 

 

Task:  Identifying intellectual property considerations  for digital marketing  and write 

their usage . 

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Interpret Concept of Digital Marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the iintellectual  property considerations  and put the name into the second 

blank column. 

Á Write the Details of that intellectual property considerations  and put into the third 

blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of 

Intellectual Property 

Considerations  

Name of Intellectual 

Property 

Considerations  

Explanation of 

Intellectual Property 

Considerations  

1. 

 
 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 



 

 

 

 

Information Sheet -1.4 

 

Learning outcome -4:  Explain digital marketing strategies  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

4.1 Identifying Demands from clients. 

4.2 Identifying Target audience and customer segmentation. 

4.3 Digital Marketing strategies. 

 

4.1 Identifying Demands from clients.   

Understanding Client Needs  

The first step in managing client demands is gaining a clear understanding of their 

expectations. This requires a combination of direct engagement and data analysis. 

Conversations through interviews, workshops, and regular meetings allow teams to explore 

client objectives in detail. At the same time, analyzing past interactions, survey responses, 

and current market trends helps uncover deeper insights into client behavior and evolving 

needs. 

Managing Client Demands  

Once demands have been identified, the next step is to manage them effectively through a 

structured process. This begins with clearly documenting each demand and categorizing it 

using tools such as JIRA or Trello. Applying frameworks like the MoSCoW method allows 

teams to label requests as "Must-Have," "Should-Have," or "Could-Have," making it easier to 

focus on what matters most. 

Example: Demand Tracking in Action  

A demand tracking system can be instrumental in maintaining visibility across multiple client 

requests. For instance, a tracker might list an item such as "Dashboard Development" with a 

high priority, currently marked "In Progress," and a target deadline of October 15, 2024. 

Having such a tracker accessible to both internal teams and clients fosters transparency and 

encourages timely collaboration. 

Best Practices for Demand Management  

To manage client demands successfully, several best practices should be adopted. First, 

always confirm requirements in writing to avoid misunderstandings. Second, maintain 

flexibility by allowing room for adjustment when client needs evolve. Third, conduct feedback 

sessions after delivery to identify areas for improvement and refine future processes. 

 

Key Takeaways and Action Items  

Proactive client demand management contributes directly to client retention and greater 

operational efficiency. By implementing a standardized process, using collaborative tools, and 

staying adaptable to change, teams can meet and exceed client expectations. 



 

 

 

4.2 Identifying Target audience and customer segmentatio n. 

 

Identifying Client Demands  

The foundation of demand management lies in accurately understanding what clients want 

and need. This is achieved through both direct engagement and strategic analysis. Conducting 

interviews, workshops, and meetings allows businesses to gather first-hand insights, while 

data analysis of past interactions, surveys, and emerging market trends helps identify patterns 

and unmet needs. 

Target Audience & Customer Segmentation  

Once client needs are clear, the next step is identifying and segmenting the target audience. 

Customer segmentation involves dividing the market into smaller, more manageable groups 

based on shared characteristics. Common approaches include demographic segmentation 

(age, income, location), psychographic segmentation 

(values, lifestyle, interests), behavioural segmentation 

(purchase habits, loyalty), and needs-based segmentation 

(specific challenges or requirements) 

Managing Client Demands  

After identifying demands and customer segments, 

organizations must implement a structured process for 

managing requests. The first step is documenting and 

categorizing all incoming client demands.  

Best Practices for Strategic Alignment  

To ensure ongoing success, companies should adopt best 

practices that combine segmentation and demand 

management. This includes delivering tailored solutions to each segment, conducting regular 

feedback sessions with key groups, and using data to adjust segments and priorities as 

behaviours evolve. 

 

4.3 Digital Marketing strategies.  

 

1. Search Engine Optimization (SEO)  

¶ Improves your websiteôs visibility on search engines like Google. 

¶ Tactics: Keyword research, on-page optimization, backlink building, technical SEO. 

¶ Goal: Drive organic (unpaid) traffic to your site. 

2. Content Marketing  

¶ Creates and distributes valuable, relevant content to attract and engage a target 

audience. 

¶ Tactics: Blog posts, videos, infographics, eBooks. 

¶ Goal: Build trust, educate customers, support SEO, and generate leads. 

3. Social Media Marketing  

¶ Uses platforms like Facebook, Instagram, LinkedIn, TikTok, and X (Twitter) to promote 

content and engage users. 

¶ Tactics: Organic posts, paid ads, stories, live videos, community engagement. 

¶ Goal: Increase brand awareness, drive traffic, boost engagement, support sales. 

 



 

 

 

4. Email Marketing  

¶ Sends targeted emails to leads and customers to nurture relationships and drive 

conversions. 

¶ Tactics: Newsletters, automated sequences, promotional campaigns. 

¶ Goal: Customer retention, lead nurturing, personalized marketing. 

 

5. Pay-Per-Click (PPC) Advertising  

¶ Paid ads that appear on search engines or websites. You pay when someone clicks. 

¶ Tactics: Google Ads, YouTube ads, social media ads (Meta, LinkedIn). 

¶ Goal: Immediate traffic, lead generation, or 

conversions. 

 

6. Affiliate and Influencer Marketing  

¶ Promotes your products/services through third 

parties who earn commissions or fees. 

¶ Tactics: Partner with influencers, create affiliate 

programs. 

¶ Goal: Reach new audiences and drive sales 

through trusted voices. 

 

7. Video Marketing  

¶ Uses video content to educate, entertain, or convert customers. 

¶ Tactics: Product demos, testimonials, explainer videos, live streams. 

¶ Goal: Increase engagement, boost conversion rates, enhance brand storytelling. 

8. Conversion Rate Optimization (CRO)  

¶ Improves the performance of your website or landing pages. 

¶ Tactics: A/B testing, improving UX/UI, optimizing CTAs (calls to action). 

¶ Goal: Increase the percentage of visitors who take desired actions (buy, sign up, etc.). 

9. Mobile Marketing  

¶ Reaches users on smartphones and tablets through apps, SMS, and mobile-optimized 

content. 

¶ Tactics: SMS campaigns, push notifications, mobile-responsive websites. 

¶ Goal: Enhance accessibility and engagement on mobile devices. 

¶ Tools: Buffer, Ad mob, EZ Texting, Attentive, Leanplum . 

10. Analytics and Performance Tracking  

¶ Monitors and measures the success of your digital marketing efforts. 

¶ Tactics: Google Analytics, social insights, KPIs dashboards. 

¶ Goal: Make data-driven decisions to optimize campaigns. 



 

 

 

Self -Check -1.4 

 

Short Questions:  

1. What is the main purpose of managing client demands? 

2. What is the first step in managing client demands? 

3. Name one tool used for tracking client demands. 

4. What does the MoSCoW method help with? 

5. Why is written confirmation of client requirements important? 

6. What contributes directly to client retention and operational efficiency? 

7. What is a digital marketing strategy? 

8. What is the main goal of Search Engine Optimization (SEO)? 

9. What is the focus of content marketing? 

10. What is the role of analytics in digital marketing? 

 

 

 

Answer Key -1.4 

 

Answers:  

1. To deliver value, strengthen relationships, and ensure business success. 

2. Understanding client needs through engagement and data analysis. 

3. JIRA or Trello. 

4. Prioritizing client requests as Must-Have, Should-Have, or Could-Have. 

5. To avoid misunderstandings and ensure clarity. 

6. Proactive client demand management. 

7. A goal-driven plan to connect with target audiences using digital channels. 

8. To improve website visibility and drive organic traffic. 

9. Creating valuable content to attract and engage audiences. 

10. To measure performance and guide data-driven decisions. 

 

  



 

 

 

Activity Sheet -1.4 

Task:  Identify digital marketing strategies  and write their usages.  

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Interpret Concept of Digital Marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the digital marketing strategies  put the name into the second blank column. 

Á Write the Usages of that digital marketing strategies  and put into the third blank 

column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Digital 

Marketing Strategies  

Name of That 

Digital Marketing 

Strategies  

Usages of that 

Digital Marketing 

Strategies  

1. 

 
 

 

2 

 
 

 

3 
   

4 

 
 

 

5 
 

 
 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 



 

 

 

Module -2 

Module Title:  Develop content for digital marketing  

 

Unit Code:  SICIP-ICT-DM-01-O                                      Nominal Hours: 10 hrs.  

 

Module Descriptions:  

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 

marketing. It specifically includes the tasks of describing basic concept of marketing, 

identifying career opportunities in digital marketing, interpreting ethics and guidelines for digital 

marketing, and explaining digital marketing strategies. 

Learning Outcome:  

After completing this module, trainee will be able to: 

 

1. Interpret concept of content development 

2. Identify content creating tools 

3. Create content 

Assessment Criteria:  

1.1 Content development is defined.  

1.2 Types of content are identified.  

1.3 Content creation process is understood.  

1.4 Role of content in digital marketing is explained.  

1.5 Content distribution strategies are recognized.  

1.6 Importance of content strategy is explained 

1.7 Content writing tools are identified to assist with grammar checking and readability.  

1.8 Graphic design tools are recognized for creating visually appealing images and 

infographics.  

1.9 Video creation tools are identified for editing and producing quality videos.  

1.10 Content management systems (CMS) are identified to create, manage, and publish 

content. 

1.11 Content ideas are generated based on target audience needs and business goals.  

1.12 Content research is conducted to ensure content is relevant, accurate, and aligned.  

1.13 Content is written or created, ensuring clarity and alignment with brand voice and 

tone.  

1.14 Multimedia elements are incorporated.  

1.15 Content is optimized for SEO, including appropriate keyword use, meta tags, and 

headers.  

1.16 Content formatting is done.  

1.17 Call-to-actions (CTAs) are included in content to drive engagement. 

  



 

 

 

Information Sheet -2.1 

Learning Outcome -1:  Interpret concept of content development  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

1.1 Content development. 

1.2 Types of content. 

1.3 Content creation process. 

1.4 Role of content. 

1.5 Content distribution strategies. 

1.6 Importance of content strategy. 

 

1.1 Content development.  

 

The 6-pillar framework of content development are: 

1. Research   

 This stage focuses on understanding your audience 

and what they are searching for online. It involves 

analyzing competitors to identify content gaps and 

opportunities. Keyword research is also done here to 

discover topics that can drive high-quality traffic. 

2. Planning  

In this step, content ideas are organized and aligned 

with business goals. A content calendar is created to 

maintain consistency and ensure timely publishing. 

Each piece of content is planned with a clear purposeð

such as educating, engaging, or converting the 

audience. 

3. Creation  

Content is then written or produced based on the strategy and audience needs. It may include 

blogs, videos, graphics, or social media posts. The goal is to create valuable and engaging 

content that captures attention and delivers useful information. 

4. Optimization (SEO)  

This stage ensures that the content is search engine friendly to attract organic traffic. 

Keywords are added strategically, and headings, meta tags, and internal links are optimized. 

The content is also edited for clarity, readability, and performance. 

5. Distribution  

After publishing, the content is shared across various platforms to reach a wider audience. 

This may include social media channels, email newsletters, or partner websites. Repurposing 

content into different formats helps maximize its reach and impact. 

6. Analysis  

Finally, the performance of the content is measured using tools like Google Analytics or social 

media insights. Metrics such as traffic, engagement, and conversions are reviewed. These 

insights help refine the strategy and improve future content. 



 

 

 

1.2 Types of content.  

 

1. Blog Posts and Articles  

These are written pieces published on websites to 

educate, inform, or entertain audiences. Blog posts 

and articles are SEO-friendly, helping attract organic 

traffic, answer user questions, and establish authority 

in a niche. 

2. Infographics  

Infographics use visuals, icons, and minimal text to 

communicate complex data in an easy-to-understand, 

engaging way. They are highly shareable, making 

them perfect for social media, blogs, and presentations 

to increase engagement. 

3. Visual Content (Images & Graphics)  

Visual content includes photos, graphics, and designs used in social media posts, websites, 

or advertisements. Tools like Photoshop or Canva are used for image processing to enhance 

quality, maintain brand consistency, and capture attention. 

4. Video Content  

Videos tell stories, demonstrate products, or explain concepts in a dynamic and engaging way. 

Video editing transforms raw footage into polished content suitable for social media, YouTube, 

ads, or presentations, improving retention and engagement. 

5. E-books and Whitepapers  

These are in-depth, long-form content formats that provide valuable information on specific 

topics. They are often used for lead generation, thought leadership, and establishing brand 

authority. 

6. Email Newsletters  

Newsletters deliver curated content, updates, promotions, or educational material directly to a 

subscriberôs inbox. They help nurture leads, maintain engagement, and build customer loyalty. 

7. Podcasts / Audio Content  

Audio content allows audiences to consume information on the go. Podcasts are useful for 

storytelling, interviews, tutorials, or industry insights, helping build a loyal and engaged 

audience. 

8. E-courses and Webinars  

These educational content formats teach or train audiences online, either live or pre-recorded. 

They provide value, demonstrate expertise, and often generate qualified leads for products or 

services. 

 

1.3  Content creation process.  

 

1. Research / Idea Generation  

Conduct deep research to understand your target audienceôs interests, pain points, and online 

behavior. Analyze competitors, content trends, and keyword opportunities to identify gaps and 

high-impact topics that will engage and convert. 

2.  Strategy & Planning  

Align content initiatives with business objectives and the buyerôs journey. Decide on content 

formats (blogs, videos, infographics, podcasts) and create a detailed content calendar. Plan 

campaigns to educate, entertain, or drive conversions effectively. 



 

 

 

for awareness, case studies for consideration, and testimonials for the decision stage. 

3. Content Creation  

Develop valuable and engaging content tailored to audience needs. This includes writing 

articles, designing visuals, producing videos, recording podcasts, or creating social media 

posts, e-books, and newsletters. Ensure content supports strategic goals. 

4. Optimization  

Refine content for search engines and user experience. Incorporate keywords naturally, 

structure headings, meta tags, links, and ensure readability. Optimize multimedia elements, 

such as images and videos, for performance and faster loading. 

5. Distribution  

Publish and share content across multiple channels ð website, blog, social media, email 

campaigns, and partner platforms. Repurpose content into different formats to increase reach 

and engagement while maintaining a consistent brand message. 

6. Performance Analysis  

Measure content effectiveness using analytics tools (Google Analytics, social insights). Track 

metrics like traffic, engagement, conversions, and ROI. Use data-driven insights to refine 

content strategy and improve future campaigns. 

7. Compliance & Ethics  

Ensure content complies with copyright, trademark, and data privacy laws. Maintain 

transparency, avoid misinformation, and adhere to ethical marketing standards to protect 

brand reputation and build long-term trust. 

 

1.4 Role of content.  

 

1. Search Engine Optimization (SEO) & Organic Traffic  

 

¶ High-quality content ranks on Google, bringing free, 

targeted traffic. 

¶ Optimized blogs, guides, and FAQs answer user queries, 

improving search visibility. 

 

2. Brand Authority & Trust Building  

¶ Educational content (whitepapers, case studies) positions 

brands as industry leaders. 

¶ Consistent messaging across channels strengthens brand identity. 

3. Lead Generation & Nurturing  

¶ Gated content (eBooks, webinars) captures qualified leads. 

¶ Email sequences and blog posts nurture prospects through the buyerôs journey. 

4. Social Media Engagement & Virality  

¶ Shareable content (videos, infographics) boosts brand awareness. 

¶ Interactive posts (polls, quizzes) increase audience interaction. 

5. Conversion Optimization  

¶ Landing pages, product demos, and testimonials drive sales. 

¶ Persuasive copy and CTAs guide users toward purchase decisions. 

 

6. Customer Retention & Loyalty  



 

 

 

¶ Newsletters, tutorials, and user-generated content keep customers engaged post-

purchase. 

¶ Evergreen content provides long-term value, reducing churn. 

 

1.5 Content distribution strategies.  

A content distribution strategy is the planned approach to sharing your content across multiple 

channels to reach the right audience, at the right time, and in the most effective format. Key 

strategies to achieve effective content distribution include: 

1. Owned Media Distribution  

Share content on channels you control, such as: Company website or blog, Email newsletters 

, Mobile apps. This ensures direct engagement with your audience and full control over 

messaging. 

2. Social Media Platforms  

Use platforms like Facebook, Instagram, LinkedIn, X (formerly Twitter), TikTok, and 

Pinterest to reach audiences. Tailor content format and messaging to platform-specific 

behavior for maximum engagement. 

3. Email Marketing  

Send personalized or segmented content directly to subscribers. Email remains a highly 

effective way to nurture leads, provide updates, and promote offers. 

4. Paid Media / Paid Promotion  

Amplify content through paid channels: Social media ads (Meta Ads, LinkedIn Ads), Search 

engine ads (Google Ads), Sponsored content or native advertising. Paid promotion helps 

target specific audiences quickly. 

5. Earned Media / Organic Sharing  

Leverage influencer partnerships, guest blogging, PR coverage, and user-generated 

content. These methods rely on others sharing your content, which builds credibility and 

expands reach. 

6. Content Syndication  

Republish or distribute your content on third-party platforms, such as Medium, LinkedIn 

Pulse, or industry-specific websites. This increases visibility and can drive traffic back to 

your owned channels. 

7. Repurposing Content  

Convert existing content into different formats to extend its life and reach. For example: 

a) Turn blog posts into infographics or videos 

b) Convert webinars into podcasts or social snippets 



 

 

 

c) Summarize reports into carousel posts for social media 

1.6 Importance of content strategy.  

A Content Strategy  is a deliberate plan for creating, managing, and distributing content that 

aligns with business goals and audience needs. It ensures that every piece of content serves 

a purposeðwhether driving traffic, building brand authority, or generating leads. By providing 

structure and direction, a content strategy reduces wasted effort, improves consistency, and 

maximizes ROI(Return Of Investment). This includes: 

1. Goal Alignment  

A content strategy ensures that every piece of content is tied to clear business objectives. 

Rather than producing content for the sake of posting, organizations can focus on driving 

measurable outcomes such as increasing website traffic, generating leads, boosting 

conversions, or improving brand awareness. This alignment helps teams prioritize high-

impact content. 

2. Audience Understanding  

 Knowing your audience is critical for relevance and engagement. A content strategy relies 

on audience research, including demographics, psychographics, behavior, and preferences. 

This insight allows marketers to create content that resonates, addresses pain points, and 

encourages action, ultimately improving engagement and conversion rates. 

3. Consistent Messaging  

 Consistency in tone, style, and messaging builds trust and reinforces brand identity. A 

content strategy provides guidelines for brand voice and ensures that every piece of content 

across blogs, social media, emails, and videos aligns with the companyôs values and 

messaging standards, creating a coherent brand experience. 

4. Resource Efficiency  

Without a strategy, teams often waste time creating overlapping or low-value content. A 

content strategy enables careful planning, prioritization, and repurposing of assets. It ensures 

that budgets, creative efforts, and team resources are used effectively, reducing duplication 

and maximizing ROI. 

5. Performance Measurement  

 A content strategy defines metrics and KPIs to assess content effectiveness. By tracking 

performance through analytics tools, marketers can identify which content drives traffic, 

engagement, or leads. Insights from these metrics allow for optimization and continual 

improvement of content campaigns. 

6. Competitive Advantage  

 In todayôs crowded digital landscape, a strong content strategy helps brands stand out. By 

consistently delivering relevant, high-quality content that meets audience needs, companies 

can differentiate themselves from competitors, build authority in their niche, and establish 

long-term customer loyalty. 

 

 

  



 

 

 

Self -Check -2.1 

 

Short Questions:  

1. What is content development? 

2. Name the six pillars of the content development framework. 

3. What is the main goal of the research stage in content development? 

4. Why is a content calendar important during the planning phase? 

5. What is the purpose of the creation stage in content development? 

6. What does optimization in content development focus on? 

7. Which tools are commonly used to analyze content performance? 

8. What are blog posts mainly used for in digital marketing? 

9. What is the primary purpose of video content? 

10. What is the key importance of having a content strategy? 

 

 

 

Answer Key -2.1 

 

Answers:  

1. Content development is the process of creating, planning, and managing content that 

aligns creativity with business goals to engage and retain audiences. 

2. Research, Planning, Creation, Optimization, Distribution, and Analysis. 

3. To understand the audience, analyze competitors, and find content opportunities 

through keyword research. 

4. It maintains consistency and ensures timely publishing. 

5. To produce engaging and valuable content that meets audience needs. 

6. It focuses on making content search-engine friendly and easy to read. 

7. Google Analytics or social media insights tools. 

8. To educate, inform, and attract organic traffic through SEO. 

9. To demonstrate products, tell stories, and boost engagement. 

10. It aligns all content with business goals, ensures consistency, and maximizes impact. 

  



 

 

 

Activity Sheet -2.1 

Task:  Identify types of content  and write their usage. 

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in denveloping content for digital marketing.  

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the content type  and put the name into the second blank column. 

Á Write the Usages of that content type  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/I mage of Content  Name of Content 

Type 

Usages of that 

Content Type  

1. 

 

 

 

2 

 

 

 

3 

 

 

 

4 

 

 

 



 

 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -2.1 

 

Job Name:  Prepare Document  and Identify  Blog / Article Weaknesses and also Provide 

Enhancements . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Document for Digital Marketing Software Tools as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

(text, word, excel etc. file). 

9. For All the document maintain appropriate naming convention which can be 

understood by everyone. 

10. Submit the prepared document to the appropriate Person. 

11. Clean and store tools and equipment 

 

 



 

 

 

Specification Sheet -2.1 

 

Job Name: Prepare Document and Identify Blog / Article Weaknesses and also Provide 

Enhancements.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Instructions:  

 

¶ Search a Blog or Article on Search Engine (Google, Bing etc.) on the Topic ñWhy 

Content is King in Digital Marketing ò. 

¶ Select one relevant and reputable blog/article and read it carefully. 

¶ Conduct research on the topic to evaluate content quality 

¶ Identify weaknesses in the selected blog/article such as: Missing information, Poor 

structure or formatting, Weak introduction or conclusion, use of facts, statistics, 

examples, Low readability or engagement. 

¶ Prepare a professional document  listing The weaknesses found, Suggestions for 

improvement, Ways to enhance clarity, quality and engagement. 

 

  



 

 

 

Information Sheet - 2.2 

 

Learning Outcome -2:  Identify content creating tools  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

2.1 Identifying content writing tools to assist with grammar checking and readability. 

2.2 Graphic design tools are recognized for creating visually appealing images and 

infographics. 

2.3 Identifying video creation tools for editing and producing quality videos. 

2.4 Identifying content management systems (CMS) to create, manage, and publish 
content. 

 

2. 1  Identif ying c ontent writing tools to assist with grammar checking and readability.  

 

1. Grammar & Style Checkers  

Grammar and tone are foundational to professional 

content. Grammarly leads this category with its AI-

powered writing assistant that corrects grammar, 

enhances tone, and suggests concise phrasing. 

ProWritingAid offers more in-depth stylistic analysis 

and readability improvements, while Hemingway 

Editor focuses on simplifying text by flagging complex 

sentences and passive voice. These tools ensure 

clarity, professionalism, and readability. 

2. Readability Enhancers  

For content to perform well, it must be easy to read. Yoast SEO  or Rank Math SEO  integrated 

with WordPress, analyzes readability using the Flesch-Kincaid score and offers SEO tips 

simultaneously. Readable is another popular tool that simplifies difficult text and provides 

readability grading. Together, these tools improve the user experience and help content reach 

wider audiences. 

3. Plagiarism Detectors  

Originality matters. Copyscape  is a trusted tool for detecting duplicate content across the 

web. To avoid unintentional plagiarism or repetition, writers can also use QuillBot , which 

paraphrases content intelligently while preserving its meaning. These tools help ensure your 

content is unique and ethical. 

4. SEO-Optimized Writing Assistants  

To compete in search rankings, content must be optimized from the ground up. SurferSEO , 

Ubber suggest, Ahref etc.  provides keyword recommendations and optimal content 

structures based on top-performing pages. Clearscope  ensures your content covers relevant 

topics and includes semantically related terms, improving its ranking potential. These 

platforms are essential for scaling SEO content. 



 

 

 

2. 2 Graphic design tools for creating visually appealing images and infographics.  

 

Graphic design tools are applications that help create visually appealing content such as 

images, posters, infographics, and social media graphics. Some popular graphic design tools 

are: 

Adobe Photoshop  

Adobe Photoshop is a powerful graphic design tool mainly used for photo editing and digital 

art. It allows users to retouch images, adjust colors, add 

filters, and work with multiple layers. Photoshop is ideal for 

creating detailed visuals, such as advertisements, website 

banners, and creative artwork. Itôs a favorite among 

professional photographers and designers. Although it has 

many features, it may take some time to learn for beginners. 

Adobe Illustrator  

Adobe Illustrator is a design tool used for creating vector 

graphics like logos, icons, and illustrations. Unlike 

Photoshop, Illustrator uses mathematical paths, so designs 

stay sharp no matter the size. Itôs perfect for print designs 

such as brochures, posters, and business cards. The tool is known for its precision and is 

widely used by branding and graphic design professionals. Illustrator requires some design 

knowledge but offers professional-level results. 

Canva 

Canva is a simple and beginner-friendly online design tool. It provides a wide range of ready-

made templates for creating posters, social media posts, presentations, and infographics. With 

its drag-and-drop features, users can design quickly without any technical skills. Canva is 

available both for free and with premium features. Itôs ideal for students, small businesses, 

and anyone looking to create good designs easily and fast. 

 

2. 3 Video creation tools for editing and producing quality videos.  

 

Video creation tools are software applications used to edit, 

produce, and enhance video content. These tools help users cut, 

trim, add effects, insert audio, and create professional-quality 

videos. Whether you're a filmmaker, content creator, student, or 

marketer, video tools are essential for storytelling and visual 

communication. 

1. Cap Cut  

CapCut is perfect for beginners creating short social media videos on mobile. It offers drag-

and-drop editing, music, effects, AI subtitles, and direct export to TikTok or Reels ð all for 

free and without needing a computer. 

2. Adobe Premiere Pro  

Premiere Pro is a professional-grade editor suited for YouTube, films, and corporate projects. 

It supports complex timelines, color grading, motion graphics, and integrates with Adobe apps, 

but requires editing experience and a paid subscription. 

3. Final Cut Pro  

Final Cut Pro is a high-performance video editor for Mac users producing professional content. 

It features a magnetic timeline, multi-cam editing, 360° support, and fast rendering ð ideal for 

serious creators with a one-time purchase. 



 

 

 

4. Canva (Video Editor)  

Canvaôs video editor is great for quick, polished videos for social media, marketing, or 

presentations. With templates, stock assets, music, and team collaboration, it's easy for 

anyone to use ð free to start, with premium upgrades available. 

5. Filmora  

Designed for creators who want professional-quality results without complex tools. It includes 

a wide range of transitions, visual effects, filters, motion tracking, green screen tools, and built-

in AI features like noise removal and smart cutout. With its drag-and-drop interface and large 

asset library, Filmora makes it easy for beginners and intermediate editors to produce polished 

videos for YouTube, marketing, or social media ð all with a minimal learning curve. 

 

2. 4 Identifying c ontent management systems (CMS) to create, manage, and publish 

content.  

 

Content Management Systems (CMS) are software platforms used to create, manage, and 

publish digital contentðespecially websitesðwithout needing advanced coding skills. CMS 

platforms are widely used for blogs, company websites, e-commerce, and even large portals. 

1. WordPress  

WordPress is the most widely used CMS, ideal for blogs, business sites, and simple e-

commerce. Itôs beginner-friendly with a massive library of plugins and themes for 

customization. 

2. Joomla  

Joomla offers more built-in functionality than WordPress and is great for membership sites, 

communities, and portals. It requires moderate technical knowledge but offers strong flexibility 

and control. 

3. Drupal  

Drupal is a developer-focused CMS used for complex, high-traffic websites needing advanced 

customization and security. Itôs powerful and scalable, but has a steep learning curve. 

4. Magento (Adobe Commerce)  

Magento is a robust, open-source e-commerce platform 

designed for large online stores. It offers deep 

customization, powerful inventory and order management, 

but requires strong development skills. 

5. Shopify  

Shopify is a fully hosted e-commerce CMS that's ideal for 

small to medium businesses. Itôs easy to set up, requires no 

coding, and includes everything from payments to shipping 

ð with a monthly subscription. 

6. Blogger  

Blogger is a simple, free, Google-owned CMS designed primarily for blogging. Itôs beginner-

friendly, easy to use, and requires no hosting setup. However, it offers limited customization 

and scalability compared to WordPress, making it best suited for personal blogs or entry-level 

content creators. 



 

 

 

Self -Check -2.2  

Short Questions:  

1. What is the main purpose of content writing tools? 

2. Name one tool that checks grammar and tone. 

3. Which tool helps simplify complex sentences? 

4. What tool combines SEO analysis and readability checking within WordPress? 

5. Which tool helps detect plagiarism across the web? 

6. What is Quill Bot primarily used for? 

7. Name one tool that helps optimize writing for search engines. 

8. What is the main purpose of graphic design tools? 

9. Which Adobe tool is most used for photo editing and digital art? 

10. What is the main function of a CMS? 

 

Answer Key -2.2 

 

Answers:  

1. To improve grammar, readability, and clarity in writing. 

2. Grammarly. 

3. Hemingway Editor. 

4. Yoast SEO or Rank Math SEO. 

5. Cityscape. 

6. Paraphrasing content while keeping the original meaning. 

7. Surfer SEO. 

8. To create visually appealing images, posters, and infographics. 

9. Adobe Photoshop. 

10. To create, manage, and publish digital content easily. 

 

Activity Sheet -2.2 

 

Task:  Identify content creation software tools and  write their usages.  

 

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Ddeveloping Content for Digital Marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 



 

 

 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the content creation software tools  and put the name into the second blank 

column. 

Á Write the Usages of that content creation software tools and put into the third blank 

column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Content 

Creation  Software Tools  

Name of Content 

Creation  Software 

Tools  

Usages of that Content 

Creation  Software 

Tools  

1. 

 
 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

5 

 
 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -2.2 

Job Name: Prepare  a Document on Content Improvement using Content Development 

Tools.  

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Search for Digital Marketing / Content Development Software Tools on search engines 

(Google, Bing, etc.). 

4. Visit the official websites of the selected tools. 

5. Navigate to the Sign-Up / Registration page and create an account using the following 

details: Name, Email, Phone Number, Password. 



 

 

 

6. If Email Verification is required head over to your mail and confirm it. 

7. Collect the Details to a text file / word/ excel file and name the file ñDM Tools 

Credentialsò 

8. Find out the Search Intent and Long Tail Keyword to Use and Write Title & Meta Title 

Meta Description from the above content. 

9. Create a Banner Image Using Appropriate Tools Adding Title in It. 

10. Use the Appropriate tools to expand Content & improve the grammar, readability, and 

plagiarism of the content provided above 

11. Take screenshots while using each content development software tool to show your 

work. 

12. Save all screenshots and the improved content in a folder for submission. 

13. Prepare a professional document with the improved content, tools name and what 

improvement are made using those tools. 

14. Submit the prepared document to the appropriate Person. 

15. Clean and store tools and equipment 

 

Specification Sheet -2.2 

Job Name:  Prepare a document on content improvement using content development 

tools.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Suppose, you are a Content Research Trainee. Your supervisor has asked you to identify 

content creation tools and improve the Content quality of the given content using appropriate 

digital tools.  



 

 

 

Information Sheet -2.3 

Learning Outcome -3:  Create content  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

3.1 Generate content ideas based on target audience needs and business goals.  

3.2 Conducting content research to ensure content is relevant, accurate, and aligned.  

3.3 Writing or Creating content to ensure clarity and alignment with brand voice and tone. 

3.4 Incorporating multimedia elements. 

3.5 Optimizing content for SEO, including appropriate keyword use, meta tags, and 

headers.  

3.6 Formatting content properly.  

3.7 Call-to-actions (CTAs) are included in content to drive engagement. 

 

3.1 Generate  content ideas based on target audience needs and business goals.  

Content idea generation involves identifying topics that will engage the target audience while 

supporting the organizationôs strategic objectives. Effective content ideas are the result of 

understanding who the audience is, what they need, and how the content can achieve specific 

business goals.key considerations:  

1. Audience -Cantered  Approach:  Research and define audience segments through 

personas, user feedback, analytics, and market trends. Identify their pain points, 

questions, and motivations to ensure content directly addresses their needs. 

2. Business -Driven Strategy:  Content must support overarching business goals such as 

lead generation, brand awareness, customer retention, or product education. Each idea 

should map to a specific goal or KPI. 

3. Content Ideation Methods:  Use brainstorming sessions, SEO tools, competitor 

analysis, and customer insights to generate ideas. Prioritize ideas that offer mutual value 

to the audience and the business. 

4. Validation:  Vet content ideas with dataðthrough keyword research, engagement 

metrics, or A/B testingðto ensure alignment before production. 

Persona:  

A persona is a fictional representation of an ideal audience member. It helps content creators 

visualize the audience, understand their goals, challenges, and interests, and generate 

content that is highly relevant and effective. Using personas ensures that content is 

strategically aligned with audience expectations. 

Example of a Persona:  

Attribute  Details  

Name Sara Ahmed 

Age 22 

Education  Final-year university student, Science major 

Location  Dhaka, Bangladesh 



 

 

 

Goals  Guidance on career options, interview preparation, building 

a professional resume 

Challenges  Unsure about career choices, lacks professional 

experience, limited awareness of essential skills 

Interests  Career blogs, online courses, LinkedIn networking 

 

3.2 Conduct ing  content research to ensure content is relevant, accurate, and aligned.  

 

Content research is not just about gathering information; itôs about organizing it in a way that 

guides your content creation effectively. Steps to Research Content:  

 

Step 1: Define Your Topic and Keywords  

 

1. Select Your Content Idea  

The first step in content research is to clearly define the topic you want to create content 

around. This should be directly relevant to your target audience and aligned with your business 

goals. 

2. Identify Short -Tail Keywords (High Volume / Competitive)  

Short-tail keywords are broad terms  that receive high search volume but are usually very 

competitive. They help you understand general demand and search intent. 

 

3. Identify Long -Tail / Low -KD Keywords (Specific & Easier to Rank)  

Long-tail keywords are more specific phrases  that closely match what your audience is 

searching for. They often have lower search volume, but their intent is clearer , and they are 

easier to rank for. 

 

Step 2: Collect Related Questions & Search Suggestions  

After identifying your primary keyword, expand your content scope using related questions 

and suggestions. These provide insight into what users are really asking and help structure 

your content with meaningful H2/H3 headings. 

 

Step 3: Plan Content Structure  

Based on our research for the content idea ñBest Career Opportunities for Science Students 

in Bangladeshò, we can now organize the main sub-headings (H2/H3) for the article. Each 

heading should reflect what users are searching for and the intent behind their queries. 

Planning the content structure ensures clarity, relevance, and SEO optimization. 

Step 4: Analyze Competitors and Identify Gaps  

Competitor analysis ensures your content doesnôt just duplicate whatôs already online ð it 

makes it better, fresher, and more valuable . 

Itôs Perform ing process : 

a) Search your short-tail and long-tail keywords on Google. 

b) Identify the top 3ï5 ranking pages . 

c) Review their content depth, date, structure, and missing elements. 



 

 

 

d) Look for gaps in information, outdated data, missing visuals, or weak keyword 

usage . 

For example, for keyword ñbest career opportunities for science students in Bangladeshò we 

get this. 

 

Step 5: Relevance, Accuracy, and Alignment Check   

This is the stage where you validate the quality and purpose of your content before it moves 

to writing or publishing. Think of it as your final filter to ensure the content serves the reader 

and supports your business goals.  

 

3.3 Writing or creating c ontent to  ensur e clarity and alignment with brand voice and 

tone.  

 

The execution stage is where content transforms from a raw draft into a finished product that 

speaks clearly and confidently on behalf of your brand. No matter how insightful or well-

researched a piece is, poor execution can render it ineffective. 

 

Clarity:  

Clarity is the foundation of effective communication. The best content is clear, concise, and 

effortless to understand. Achieving clarity means cutting out 

jargon, simplifying complex ideas, and organizing thoughts in a 

logical structure that readers can easily follow. 

Brand Voice and Tone:  

 

Voice  is your brand's personalityðwhether that's bold, friendly, 

expert, or playful. It stays consistent across all content. Tone , 

on the other hand, shifts depending on context and audienceð

it's how the voice expresses emotion in different situations. 

Steps to create Content  

 

1. Purpose and Goal  

Before writing, decide the main objective of your content. Ask 

yourself: 

a) Is this content meant to educate, inform, or entertain? 

b) Should it encourage readers to take an action? 

c) What value will readers get from it? 

d) ensures your content stays focused and relevant. 

 

2. Understand Your Audience and Search Intent  



 

 

 

Identify who your readers are and what they want. Matching content to their intent is crucial. 

Types of Intent:  

 

a) Informational:  Users want knowledge or guidance (ñWhat is a career opportunity?ò) 

b) Transactional:  Users want to take action (ñEnroll in a course,ò ñDownload a roadmapò) 

c) Commercial Investigation:  Users are comparing options (ñBest career paths for science 

studentsò) 

d) Navigational:  Users want to reach a specific resource or website (ñAccess the enrollment 

pageò) 

 

3. Plan Your Key Points and Structure  

Decide on the main topics and subtopics you want to cover. Think about: 

a) Headings and subheadings that organize your content logically 

b) Examples, data, and statistics to include 

c) Actionable steps, tips, or CTAs to guide the reader 

d) ensures your content is structured and flows naturally. 

 

4. Research and Gather Information  

Collect accurate and reliable data to support your content. Include: 

a) Real examples 

b) Salary ranges or timelines (if applicable) 

c) Step-by-step instructions 

d) Case studies or comparisons 

e) improves credibility and value. 

 

5. Determine Your Brand Voice and Tone  

Decide how your content should sound: 

a) Friendly, expert, professional, or motivational? 

b) Adjust tone depending on the section: 

I. FAQ:  empathetic and clear 

II. How-to guides:  encouraging and directive 

III. Educational content:  informative and structured 

 

6. Plan Keywords and SEO Elements  

Identify your primary and secondary keywords for search optimization. 

a) Primary keyword:  career opportunities for science students in Bangladesh 

b) Secondary keywords:  digital marketing career opportunities, career opportunities for 

CSE students 

 

7. Decide on Calls -to-Action (CTAs)  

Plan how you will guide readers toward action: 

a) ñDownload the free career roadmap PDFò 

b) ñBook a career counseling sessionò 

c) ñStart an internship todayò 

d) CTAs should match the intent and purpose of the content. 

 

8. Integrate Keywords Naturally  

a) Primary keyword: career opportunities for science students in Bangladesh 



 

 

 

b) Secondary/long-tail keywords: digital marketing career opportunities, career opportunities 

for CSE students 

c) Use keywords in headings, first paragraph, and a few times naturally in content  

without overstuffing. 

 

3.4  Incorporat ing  Multimedia Elements.  

 

1. Images  

In digital content, first impressions matter, and nothing grabs attention faster than a strong 

image or cover photo. These visuals act as the ñfaceò of your contentðthey draw readers in, 

set the emotional tone, and provide a preview of whatôs coming. 

 

2. Videos  

Videos are among the most engaging and versatile tools in content creation. They allow for 

multi-sensory storytelling, combining visuals, audio, and narrative to inform, educate, and 

connect with viewers on a deeper level.  

 

3. Infographics  

Infographics are the perfect tool for turning complex data and concepts into easily 

understandable, visually appealing formats. They combine design and information to deliver 

value at a glance. 

 

4. Charts & Graphs  

Charts and graphs visually represent audience insights and content performance, helping 

identify trends and opportunities. They support data-driven decisions to align content with both 

user needs and business goals. 

 

5. Slideshows / Carousels  

Slideshows or carousel posts allow content to be broken into multiple frames, making complex 

information easier to digest. They are great for step-by-step guides, tutorials, or storytelling. 

 

6. Memes / GIFs  

Memes and GIFs are short, often humorous visual content that can quickly engage audiences. 

They are highly shareable and effective for social media campaigns to increase brand visibility. 

 

7. Illustrations / Digital Art  

Custom illustrations or digital drawings can make content unique and visually appealing. They 

are perfect for branding, explaining abstract concepts, or creating a distinctive style. 

 

8. Screenshots / Screen Recordings  

Screenshots or short recordings of software, websites, or processes help demonstrate 

functionality, provide tutorials, or support step-by-step instructions. 

 

9. Maps / Geographic Visuals  

Maps and geographic illustrations can visualize data location-wise, like sales distribution, 

service areas, or event locations, making it easier to interpret spatial information. 

 

10. Augmented Reality (AR) Visuals  



 

 

 

AR visuals allow users to interact with 3D objects or content in real space, often used in e-

commerce, training, or experiential marketing to boost engagement. 

 

3.5 Optimiz ing  content  for SEO, including appropriate keyword use, meta tags, and 

headers.  

 

Search Engine Optimization (SEO) is about clearly and strategically signaling to both users 

and search engines that your content provides real value. SEO allows your content to appear 

at the right time, in front of the right audience, when they are actively searching for solutions. 

 

Apply on -page SEO 

As we have created our content and media Elements, the next step is to put it on a 

WordPress , blogger or any other  blog ging platform  and apply on-page SEO techniques  

to improve visibility and ranking for that we will be taking help form Rank Math  SEO Plugin . 

you can choose any other blogging site you want 

 

Key Steps for On -Page SEO: 

 

1. Identify Search Intent  

Before optimizing your content, make sure it matches the userôs search intent . Search 

engines rank pages higher when they satisfy what users are actually looking for. There are 

four main types of search intent: 

 

a) Informational Intent  ï users want to learn something 

Example:  ñWhat is content marketing?ò 

b) Navigational Intent  ï users want to go to a specific website 

Example:  ñFacebook loginò 

c) Transactional Intent  ï users want to make a purchase 

Example: ñBuy SEO tools subscriptionò 

d) Commercial Investigation  ï users compare options before buying 

 

Example:  ñBest digital marketing courses onlineò 

Choose your keywords and write your content based on the correct search intent. 

 

2. Use Keywords Effectively:  Include your primary and secondary keywords in the title, 

headings, first paragraph, and naturally throughout the content . 

 

3. Meta Tags:  Add a meta title and meta description  in 

Rank Math to summarize your content for search engines. 

 

4. Internal & External Links:  

a) Internal links:  Add links to other relevant pages on your 

website to guide readers deeper into your content. You can also link key CTAs (Call -to-

Actions) , such as ñGet our free career roadmapò or ñJoin our workshop,ò to drive leads 

and conversions. 

b) External links:  Add links to high-authority websites (e.g., government job portals, 

university career guides, trusted industry reports) to increase your contentôs credibility. 



 

 

 

Adding 2ï5 relevant external links  is usually enough for 

SEO without distracting readers from your main content. 

 

5. Alt Text for Images:  always add descriptive alt text to 

every image for accessibility  and SEO purposes. Include 

your focus keyword  naturally in the alt text to help search 

engines understand the image context and improve 

ranking. Keep it concise, clear, and relevant to the image 

content. 

 

6. SEO Analysis:  Use Rank Mathôs content analysis tool to check readability, keyword 

usage, and overall, SEO score. 

 

3.6 Formatting content . 

 

Content formatting is more than just making your blog look niceðit ensures that your message 

is clear, engaging, and easy to follow. By applying these steps, your blog will be visually 

appealing, accessible, and optimized for better readability and engagement. 

 

Step 1: Organize with Descriptive Headings  

Use clear headings (H2, H3) to break content into logical sections. This helps readers navigate 

and understand the structure easily. 

 

Step 2: Break Content into Short Chunks  

Divide long paragraphs into 2ï4 sentence sections and use bullets or numbered lists for steps, 

options, or examples. 

 

Step 3: Emphasize Key Information  

Highlight important points with bold text or blockquotes to draw attention to critical ideas or 

CTAs. 

 

Step 4: Add White Space and Visual Elements  

Include spacing between paragraphs, headings, and images. Add visuals like icons, charts, 

infographics, or screenshots to guide the readerôs eye. 

Step 5: Ensure Accessibility and Responsiveness  

Add descriptive alt text to all images with keywords. Use meaningful anchor text for 

internal/external links. Preview your blog on mobile and desktop to ensure proper layout and 

usability. 

 

3.7 Call -to-actions (CTAs) are included in content to drive engagement.  

 

A Call-to-Action (CTA) is a direct and strategic prompt that encourages your audience to take 

the next step. This could be downloading, subscribing, registering or making a purchase. CTAs 

guide your users from simply consuming information to taking meaningful action or getting 

convertions. Without a strong CTA, even the best content might generate interest but fail to 

produce results 

 



 

 

 

Clarity of Purpose  

The most effective CTAs are crystal clear. They use strong, actionable language that leaves 

no doubt about what the reader should do. Verbs like ñDownload,ò ñStart,ò ñJoin,ò ñRegister,ò 

or ñExploreò create a sense of direction and intention. A vague CTA like ñClick hereò lacks 

context and fails to communicate value. Instead, use specific language like ñDownload the 

Free E-bookò to tell users both what actions to take and what theyôll gain. Clarity removes 

friction and makes the next step feel obvious. 

 

Effective CTA on our Content  

We have added multiple Call-to-

Actions (CTAs) throughout the blog 

to guide readers toward practical 

steps and increase engagement. 

These CTAs include: 

a) Download Career Roadmap ï 

allows readers to access a 

detailed guide for exploring 

career opportunities. 

b) Start Your Career Self-

Assessment ï helps readers 

evaluate their skills, interests, 

and ideal career paths. 

c) Join Workshops or Challenges 

ï encourages practical learning, such as coding challenges or management workshops. 

d) See Top Trending Jobs ï directs readers to the latest job trends and in-demand careers.  

These CTAs are strategically placed at the end of relevant sections to capture attention when 

the reader is most likely to act 



 

 

 

Self -Check -2.3 

 

Short Questions:  

1. What is the first step in content creation? 

2. Why should content ideas align with business goals? 

3. What is a persona in content creation? 

4. Name one key attribute included in a persona. 

5. What is the purpose of content research? 

6. What are short-tail keywords? 

7. What are long-tail keywords? 

8. How does competitor analysis help content creation? 

9. What is the purpose of the relevance, accuracy, and alignment check? 

10. Why is identifying search intent important for SEO? 

 

Answer Key -2.3 

 

Answers:  

1. Generating content ideas. 

2. To ensure content serves both audience needs and organizational objectives. 

3. A fictional representation of an ideal audience member. 

4. Attributes like name, age, location, goals, challenges, or interests. 

5. To ensure content is relevant, accurate, and aligned with audience and business goals. 

6. Broad keywords with high search volume but competitive. 

7. Specific phrases with lower volume and clearer intent. 

8. To structure content with meaningful headings and answer audience queries. 

9. Helps identify content gaps, outdated info, and opportunities to improve. 

10. To validate content quality before writing or publishing. 

  



 

 

 

Activity Sheet -2.3 

 

Task:  Identify  Multimedia elements  and Write Their Usages . 

 

Instructions:  

Read and understand the directions carefully: 

Á this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Developing Content for Digital Marketing. 

Á this assessment activity will be used to measure your underpinning skills 

Á you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

Á you have one (1) hour to complete this demonstration 

Procedure:  

Á Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

Á Read the specification information provided 

Á Collect all materials needed to complete the task 

Á Perform the task within the given time 

Á Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

Á Collect required supplies, materials, tools and equipment required for the job. 

Á Check for the picture very carefully. 

Á Identify the multimedia elements and put the name into the second blank column. 

Á Write the Usages of that multimedia elements  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of 

Multimedia Elements  

Name of Multimedia 

Elements  

Usages of that 

Multimedia Elements  

1. 

 

 

 

2 

 

 

 

3 

 

 

 



 

 

 

4 

 

 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -2.3 

 

Job Name: Prepare, Research, Create, and Publish Content on Blogging Platform  

 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Content as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

  



 

 

 

Specification Sheet -2.3 

Job Name: Prepare, Research, Create, and Publish Content on Blogging Platform.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

Instructions:  

¶ Create a Content on ñHow to Write SEO -Friendly Blog Contentò. 

¶ Search and read at least 3 reliable sources on this topic. 

¶ Search it on Google and open the top 3 Google results , note their headings, word 

count, and missing gaps for competitor analysis. 

¶ Determine the search intent  for the topic (Informational / Commercial / Transactional 

/ Navigational). 

¶ Use an SEO tool (Google Keyword Planner, Uber suggest, or similar) and select a 

primary keyword ,  secondary keywords and  long-tail keywords. 

¶ Create a content outline with an H1(primary heading) title and H2/H3(section heading) 

headings that reflect user intent and the keywords. 

¶ Write the article (700-1000 words)  using short paragraphs, lists and examples; include 

the primary keyword in the title and in the first 100 words. 

¶ Add at least 2 strong CTAs  in appropriate places. 

¶ Create or Collect 2ï3 visual assets and add alt text with keyword in it 

¶ Sign in or create a Blogger  account or choose any blogging site and set up the blog 

(title, theme, basic layout) if not already done. 

¶ Create a New Post : paste your final article, format headings (H1/H2/H3), add lists and 

blockquotes as needed. 

¶ Add Permalink, Meta description, Internal & External link and Publish It. 

¶ Collect the Public Post link and save it on a text file. 



 

 

 

Module -3 

Module Title:  Perform Social Media Marketing (SMM)  

 

Unit Code:  SICIP-ICT-DM-01-O                                      Nominal Hours: 30 hrs.  

 

Module Descriptions:  

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 

marketing. It specifically includes the tasks of describing basic concept of marketing, identifying 

career opportunities in digital marketing, interpreting ethics and guidelines for digital marketing, 

and explaining digital marketing strategies. 

Learning Outcome:  

After completing this module, trainee will be able to: 

1. Interpret social media marketing 

2. Create profile on social media 

3. Perform social media marketing (SMM) 

4. Apply video marketing 

5. Apply lead generation  

 

Assessment Criteria:  

 

1.1 Social media marketing is defined.  

1.2 Key social media platforms are identified and understood.  

1.3 Social media management tools are recognized and functionalities are described.  

1.4 Role of content in social media marketing is explained.  

1.5 Metrics and analytics are identified. 

1.6 Appropriate social media platform is selected based on business goals and target 

audience.  

1.7 Profile setup is completed, including adding essential details.  

1.8 Profile picture and cover photo are selected or created.  

1.9 Privacy settings and permissions are configured, ensuring appropriate access and 

security settings for the account.  

1.10 Call-to-action (CTA) is included in the profile to contact the business. 

1.11 Facebook marketing activities are executed in accordance with audience targeting.  

1.12 Twitter/X marketing is carried out, including posting, retweeting, and audience 

engagement.  

1.13 LinkedIn marketing is performed with optimizing page visibility.  

1.14 Pinterest marketing is conducted through the creation and management of pins.  

1.15 Instagram marketing is performed, including posting visual content, using hashtags, 

and engaging with followers.  

1.16 Advertisements are created, targeted, and managed using relevant ad managers of 

each platform.  

1.17 Analytics and performance reports are reviewed and interpreted to assess the 

effectiveness of campaigns. 



 

 

 

1.18 Basic video marketing principles are interpreted in relation to platform features and 

marketing objectives. 

1.19 User accounts on TikTok and YouTube are created and optimized.  

1.20 Subscriber growth strategies are explained.  

1.21 YouTube tools and content features are applied for uploading, scheduling, tagging, 

and engaging viewers.  

1.22 Video monetization methods are applied in compliance with platform eligibility.  

1.23 Advertisements are created using TikTok Ads Manager and YouTube Ads dashboard.  

1.24 Performance analytics and reports are reviewed to assess viewer engagement. 

1.25 The concept of lead generation is defined in the context of digital marketing.  

1.26 Requirements for lead generation are identified based on business objectives and 

audience profiling.  

1.27 Lead generation tools are applied appropriately according to the selected platform.  

1.28 Basic funnel and lead funnel stages are interpreted and implemented to nurture 

potential leads.  

1.29 Lead validation processes are carried out to ensure accuracy and relevance of 

collected leads.  

1.30 Lead generation activities are executed in line with the defined goals and 

requirements.  

1.31 Collected leads are organized and monitored for conversion opportunities and 

reporting 

  



 

 

 

Information Sheet -3.1 

 

Learning Outcome -1:  Interpret social media marketing  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

1.1 Social media marketing. 

1.2 Key social media platforms. 

1.3 Social media management tools. 

1.4 Role of content in social media marketing. 

1.5 Identifying metrics and analytics. 

 

1.1 Social media marketing.  

 

Social Media Marketing is the strategic use of platforms like Facebook, Instagram, and X to 

promote a brand, product, or service. It focuses on creating tailored content to increase brand 

awareness, drive website traffic, and generate leads or sales.  

 

Core Pillars of a Successful Strategy  

A strong SMM strategy includes four key areas: 

strategy and planning to define goals and 

audiences, content creation and publishing for 

consistent and valuable posts, listening and 

engagement to interact with your community, 

and analytics and reporting to track performance 

and ROI. 

 

Essential Tools and Platforms  

Effective SMM uses various tools. Scheduling 

tools help automate posts, design tools create 

visuals, video editing apps enhance content, and 

analytics platforms track performance. 

Monitoring tools are also used to stay aware of 

brand mentions and audience sentiment. 

 

Measuring Success with KPIs  

To evaluate success, marketers track metrics tied to specific goals. These may include reach 

and impressions for awareness, likes and comments for engagement, click-through and 

conversion rates for performance, and sentiment or return engagement for customer loyalty. 

 

Benefits of Social Media Marketing  

SMM helps brands increase visibility, build trust, and connect directly with their audience. Itôs 

cost-effective, drives website traffic, and provides real-time feedback and insights into what 

your audience values. 

 



 

 

 

Common Challenges in SMM  

 

Despite its advantages, SMM faces challenges such as 

changing algorithms, time-consuming content creation, 

handling public criticism, measuring ROI accurately, and 

standing out in a crowded digital space. 

 

1.2 Key social media platforms.  

 

Facebook  

 

Facebook has a broad, multi-generational user base and is particularly effective for building 

and nurturing communities through Groups. 

Instagram  

 

Instagram is a visual-first platform, perfect for showcasing high-quality images, short-form 

videos (Reels), and ephemeral content (Stories). 

 

LinkedIn  

LinkedIn is the top platform for professional networking, B2B marketing, and talent recruitment. 

It supports more formal, career-oriented content 

like thought leadership articles, industry insights, 

and company updates. 

 

TikTok  

TikTok thrives on creative, authentic short-form 

video content and is dominated by Gen Z and 

younger Millennials. 

 

X (Twitter)  

X (formerly Twitter) is known for fast-paced, real-

time communication, making it a hotspot for breaking news, public commentary, and industry 

chatter. 

 

YouTube  

YouTube is the second-largest search engine in the world and the leading platform for long-

form video content. 

 

Pinterest  

Pinterest serves as a visual search and discovery engine where users seek inspiration for 

future plans and purchases, such as home decor, recipes, fashion, and DIY projects. 

 

Threads  

Threads, created by Meta and integrated with Instagram, is a text-based conversation platform 

that focuses on real-time public discussions in a more positive, community-driven 

environment. It aims to be an alternative to X (Twitter), especially for users seeking a less 

toxic and more inclusive space for updates and conversation. 

 



 

 

 

 

1.3 Social media management tools . 

 

1. Buffer  

Buffer is a simple and intuitive social media management tool designed for individuals, 

creators, and small businesses. It enables users to schedule posts across major platforms 

like Facebook, Instagram, LinkedIn, Twitter, and Pinterest, using a clean, drag-and-drop 

calendar interface. Buffer allows you to customize posting times for each platform and 

create queue schedules that help maintain consistent content flow. Its browser extension 

makes content sharing easy from any webpage, while mobile apps ensure scheduling on 

the go. 

2. Hootsuite  

Hootsuite is a robust social media management platform that supports end-to-end 

campaign control from scheduling and publishing to monitoring and analytics. Its 

customizable dashboard lets users track multiple social feeds, monitor keywords, and 

engage with their audience in real-time across various networks. With bulk scheduling 

features, it simplifies managing high volumes of content, while detailed reports allow 

users to track campaign ROI and engagement metrics. Hootsuiteôs team collaboration 

tools enable task assignments and approval workflows, making it ideal for large teams. 

 

3. Sprout Social  

Sprout Social is an advanced platform tailored for marketing teams and enterprises that 

require deep insights and audience engagement tools. It features a Smart Inbox that 

consolidates all messages, mentions, and comments from various platforms into one 

stream, streamlining communication management. The platform excels in analytics, 

offering detailed reports and data visualizations that help inform social strategies and 

measure success. Sprout also includes a powerful social listening feature to track 

sentiment, industry trends, and competitor activity. 

 

4. Sendible  

Sendible is a professional-grade platform designed for agencies and larger teams 

managing multiple brands or clients. It offers extensive scheduling capabilities across 

numerous social platforms, with smart scheduling features that optimize post timing 

based on past engagement. The platformôs strong client management tools include 

separate dashboards, white-label reporting, and customizable access levels for each 

client or team member. Sendible integrates with design and analytics tools like Canva 

and Google Analytics, allowing seamless content creation and performance tracking. 

 

1.4 Role of content in social media marketing . 

 

Content is the lifeblood of any social media marketing strategy. It includes everything from 

written posts and videos to stories, infographics, and even comments.  

 

Value Provider  

At its core, content should provide value to the audience. Instead of pushing sales messages 

all the time, effective content offers something usefulðsuch as educational tips, how-to 

guides, entertainment, or inspiration. This builds credibility and encourages trust over time. 



 

 

 

For example, a local hardware store posting DIY repair videos offers practical help to its 

audience. 

 

Brand Builder  

Every piece of content reflects your brandôs identity. The tone of voice, visual style, and subject 

matter all contribute to how people perceive your brand. Content helps you establish a 

consistent personalityðwhether thatôs serious and professional, fun and witty, or creative and 

bold. 

 

Engagement Driver  

Engagement is one of the most important metrics on social media, and content is what drives 

it. Good content encourages people to like, comment, share, or save your posts. This 

interaction shows algorithms that your content is valuable, helping increase its reach and 

visibility. 

 

Traffic Generator  

Another important function of content is to drive traffic from social media to your owned 

platforms, such as your website, blog, or online store. This is often done using strong calls-to-

action (CTAs), clickable links, and informative captions. For example, a fashion blogger might 

post a stylish outfit photo on Instagram and include a "Shop the Look" link in their bio or stories. 

By guiding users with the right CTAs, your content can turn social media followers into website 

visitors and potential customers. 

 

Lead and Sales Generator  

Beyond engagement and traffic, content also plays a direct role in generating leads and sales. 

This includes promotional posts, customer reviews, testimonials, product demos, and 

downloadable offers. For example, a software company might offer a free webinar or e-book 

in exchange for an email addressðthis not only delivers value but also helps grow their email 

list with qualified leads. In e-commerce, posting limited-time discounts or showcasing product 

benefits through video can directly influence buying decisions. When optimized properly, 

content becomes a revenue-generating asset. 

 

1.5 Identifying Metrics and analytics.  

 

To determine the effectiveness of your social media efforts, you must track and analyze key 

performance indicators (KPIs). These metrics move beyond vanity numbers (like follower 

count) to provide actionable insights into what is truly resonating with your audience and 

driving business results. 

 

1 Engagement Rate  

 

This measures the level of interaction your audience has with your content. 

A high engagement rate is a strong indicator that your content is relevant and valuable to your 

audience. Track which types of posts (e.g., questions, videos, carousels) generate the highest 

engagement. A declining rate can signal that your content is no longer resonating. 

 

2 Click -Through Rate (CTR)  

 



 

 

 

This metric measures how often people click on a call-

to-action (CTA) link within your post or ad. It is 

calculated as (Total Clicks / Total Impressions) x 

100.CTR directly measures your content's 

effectiveness at driving traffic off the social platform 

and to your desired destination (website, blog, product 

page, etc.). A low CTR suggests your offer may not be 

compelling enough or your target audience is not well-

defined. Test different CTAs, headlines, and visuals to 

improve this rate. 

 

3 Conversions  

 

This is the ultimate metric for many businesses. A conversion occurs when a user completes 

a desired action that has tangible value. Conversions are directly tied to ROI (Return on 

Investment). They prove that your social media activity is not just creating buzz but is actually 

contributing to your bottom line. 

 

4. Reach  

The number of unique users who have seen your content. High reach increases brand 

awareness and visibility. Analyze whether your posts are reaching the right audience. Low 

reach may indicate weak content distribution or poor posting times. 

5. Impressions  

The total number of times your content is displayed, regardless of clicks. Impressions show 

how frequently people are being exposed to your message. Track impressions alongside 

engagement to detect content fatigue or ad repetition. 

6 Follower  Growth  

This metric measures how many new followers your social media account gains over a specific 

time period (daily, weekly, or monthly).A steady increase in followers shows that your content 

is attracting new people and your brand awareness is expanding.Track follower growth using 

built-in analytics like Facebook Insights, Instagram Professional Dashboard, TikTok Analytics, 

or LinkedIn Page Analytics. Sudden growth peaks may indicate successful content, while 

drops may show loss of audience interest. 

7.Cost Per Click (CPC)  

 

The average cost you pay for each click in a paid ad campaign. Helps measure paid campaign 

efficiency. Lower CPC means more traffic at a lower cost. High CPC could indicate poor ad 

quality or wrong targeting. 

8. Return on Ad Spend (ROAS)  

A metric used in paid campaigns to measure how much revenue is generated for every dollar 

spent. Determines the profitability of your ad campaigns. A low ROAS means your ad isnôt 

producing enough sales and needs optimization. 

9. Customer Response Rate  



 

 

 

The percentage of customer messages or comments your brand responds to.Higher response 

rates improve trust and brand reputation.Slow or low response rates may hurt customer 

relationships. 

10. Bounce Rate  

Bounce rate measures the percentage of visitors who click on your link from social media but 

leave your website without taking any action (such as clicking another page, reading more, or 

converting).A high bounce rate means people are not finding what they expected after clicking 

your post, which indicates poor content relevance or weak landing page experience.Use 

tracking tools like UTM parameters and Facebook Pixel to attribute conversions back to 

specific social campaigns or posts. This allows you to identify which strategies are most 

effective at driving valuable customer actions. 

Self -Check -3.1 

Short Questions:  

1. Define social media marketing (SMM). 

2. Name the four core pillars of a successful SMM strategy. 

3. Why is strategy and planning important in SMM? 

4. Name two essential tools used in SMM. 

5. Give two benefits of social media marketing. 

6. Mention one common challenge of SMM. 

7. Which platform is best for building professional networks? 

8. What type of content works well on Instagram? 

9. Name a platform dominated by Gen Z for short-form video. 

10. What is a social media management tool? 

Answer Key -3.1 

 

Answers:  

1. The strategic use of platforms like Facebook, Instagram, and X to promote a brand, 

product, or service. 

2. Strategy and planning, content creation and publishing, listening and engagement, 

analytics and reporting. 

3. To define goals, target audience, and plan effective campaigns. 

4. Scheduling tools, design tools, video editing apps, analytics platforms. 

5. Increase brand visibility; build trust; drive website traffic; provide real-time audience 

insights. 

6. Changing algorithms, time-consuming content creation, measuring ROI, standing out 

in crowded spaces. 

7. LinkedIn. 

8. High-quality images, short-form videos (Reels), Stories. 

9. TikTok. 

10. Software to manage multiple social media accounts, schedule posts, engage 

audiences, and analyze performance. 

 



 

 

 

Activity Sheet -3.1 

 

Task:  Identify social media platforms  and write their usages.  

 

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in performing social media marketing (smm). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the social media platform  and put the name into the second blank column. 

¶ Write the Usages of that social media platform  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Social Media 

Platform  

Name of Social 

Media Platform  

Usages of that 

Social Media 

Platform  

1. 

 

 

 

2 

 

 

 

3 

 

 

 

4 

 

 

 

5 

 

 

 

 

Resources Required:  



 

 

 

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -3.1 

 

Job Name: Prepare 3 day posting plan & schedule post using social media 

Management Tool.  

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Post as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

Specification Sheet -3.1 

 

Job Name: Prepare 3 day posting plan & schedule post using social media management 

tool.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

 

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 



 

 

 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Suppose you are a Social Media Marketing Intern. You have been given access to the 

companyôs social media accounts and are responsible for creating posts, managing them, and 

analyzing their performance. 

 

Instructions:  

¶ Choose a Social Media Management Tool Create / Login to that tool. 

¶ If Email Verification is required navigate to your mail and confirm it 

¶ Connect the companyôs social media accounts (Facebook, Instagram, LinkedIn, TikTok, 

YouTube). 

¶ Create 3 posts for 3 days and add captions, hashtags, and CTAs  relevant to the brand. 

¶ Use the management tool to schedule  2 posts  on next 2 days at optimal times for 

engagement and one publish now 

¶ Ensure posts are consistent with brand tone and content strategy . 

¶ Track Metrics  (for each post after publishing) and Collect data on: 

¶ Engagement Rate (likes, comments, shares) 

¶ Conversions (if applicable) 

¶ Reach & Impressions 

¶ Click-Through Rate (CTR) 

¶ Create a simple report  in Excel, Google Sheets, or Word. Include: Post details (content 

type, caption, date/time) , Metrics for each post , Observations (what worked, what didnôt) 

, One recommendation to improve engagement or reach for future posts 

¶ Share the report with your supervisor or mentor. 

  



 

 

 

Information Sheet - 3.2 

Learning Outcome -2:  Create profile on social media.  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

2.1 Selecting social media platform based on business goals and target audience. 

2.2 Setting up Profile by adding essential details. 

2.3 Selecting or creating a profile picture and cover photo.  

2.4 Configuring privacy settings and permissions to ensure appropriate access and security. 

2.5 Call-to-action (CTA) is included in the profile to contact the business. 

 

2. 1 Select ing social media platform based on business goals and target audience.  

Choosing the right social media platform is not about being everywhere; itôs about being where 

your target audience spends their time and where your business goals can be achieved. A 

strategic match between platform, audience, and objectives is essential for success. 

The selection process should be guided by two key questions: 

1. Who is my target audience?  (Demographics, interests, online behavior) 

2. What are my primary business goals?  (Awareness, engagement, leads, sales, support) 

 

Decision -Making Process  

1. Define Your Target Audience:  

Create a detailed buyer persona. Determine where your audience naturally spends time 

online. For example, a B2B tech client is likely active on LinkedIn, while teens interested in 

fashion may spend more time on Facebook, TikTok and Instagram. 

2. Clarify Your Goals:  

Identify what you want to achieve. Are you trying to sell a product (Instagram, Pinterest), 

generate leads (LinkedIn), or provide customer support (X/Twitter)? Your business goals will 

help you choose platforms with the right functionality. 

Example:  If you want to launch a clothing store in Bangladesh targeting young adults, your 

primary goals might be awareness and sales . Instagram and Facebook would be ideal 

platforms to showcase products visually, engage with followers through stories and reels, and 

drive traffic to your online store. 

 

3. Audit Your Resources:  

Assess your capacity for content creation. TikTok and YouTube require high-quality video; 

LinkedIn needs professional insights; X/Twitter requires frequent updates. Choose platforms 

where you can consistently produce the content your audience expects. 

4. Analyze Your Competitors:  

Look at where your competitors are most active and successful. This can provide clues about 

where your target audience is already engaged and what type of content works well. 

5. Start Small, Then Expand:  



 

 

 

Itôs better to master one or two platforms that align with your audience and goals than to spread 

yourself too thin. Once youôve established a strong presence, you can expand to additional 

networks. 

 

Business Goal  Recommended Platforms  Reason / Usage  

Brand Awareness Instagram, Facebook, 

TikTok, YouTube 

Visual and engaging content 

reaches large audiences and builds 

recognition. 

Product Sales / E-

commerce 

Instagram, Facebook, 

Pinterest 

Shoppable posts, product catalogs, 

and links drive traffic to online 

stores. 

Lead Generation LinkedIn, Facebook Professional targeting and ad 

options help capture emails and 

business leads. 

Customer 

Engagement / Support 

X (Twitter), Facebook 

Messenger, Instagram DM 

Direct interaction allows fast 

response and builds customer trust. 

Educational Content / 

Thought Leadership 

LinkedIn, YouTube Long-form content or tutorials help 

establish authority and credibility. 

Viral / Youth 

Engagement 

TikTok, Instagram Reels Short-form, creative videos 

increase shareability and attract 

younger audiences. 

Why Choos e Facebook for a Bangladesh -Based Business  

Given that the majority of social media users in Bangladesh are active on Facebook , selecting 

it as your primary platform offers several key advantages: 

1. Largest Reach:  Facebook has the highest number of active users in Bangladesh, allowing 

your content to reach a wider audience compared to other platforms. 

2. Targeted Advertising:  Facebook Ads Manager provides detailed targeting options based 

on demographics, interests, behaviors, and location, helping you reach your ideal 

customers effectively. 

3. Multiple Content Formats:  You can share images, videos, carousels, reels, stories, and 

even host live sessions, giving you flexibility in content creation. 

4. E-commerce Integration:  With Facebook Shops and Instagram Shopping (linked via 

Meta), you can sell products directly, track sales, and even offer promotions or discounts. 

5. Community Engagement:  Facebook Groups and Pages allow direct interaction with your 

audience, encouraging loyalty, feedback, and word-of-mouth marketing. 

6. Insights & Analytics:  Facebook Insights provides detailed metrics like engagement, 

reach, impressions, click-through rate, and follower growth, helping you optimize your 

strategy continuously. 

Example for a Clothing Store in Bangladesh:  

¶ Launching a local clothing brand targeting 18ï35-year-olds can benefit from Facebookôs 

reach and ad targeting. 

¶ Posting regular product photos, reels, and stories will increase engagement. 



 

 

 

¶ Facebook Shops can drive direct purchases, while groups or page communities can 

help gather customer feedback and build a loyal audience. 

 

2. 2 Setting up Profile by adding  essential details.  

Facebook stands out as the most widely used social media platform , making it an ideal 

choice for businesses seeking to maximize reach and engagement. 

Why Focus on Facebook  

¶ Largest User Base:  Most social media users in Bangladesh actively use Facebook. 

¶ Versatile Content Formats:  Supports images, videos, reels, stories, live streams, and 

events. 

¶ Advertising & Promotion:  Powerful tools for running targeted ads and tracking 

performance. 

¶ Community Engagement:  Pages and groups provide a platform to interact with 

customers and fans. 

¶ Business Features:  Insights, analytics, shops, and CTA buttons help drive engagement 

and sales. 

Classification of Facebook Profiles  

1. Normal Profile  

A personal account primarily for individual use. Best for personal interactions, sharing 

updates, photos, and small-scale personal branding. But cannot access advanced business 

tools, professional analytics, or paid advertising. 

Essential Details & Steps to Create:  

a) Sign Up: Go to facebook.com  Ÿ Enter your name, email/phone number, password, date 

of birth, and gender Ÿ Click ñSign Up.ò And Verify email/phone by OTP Code 

 

b) Profile Picture: Clear personal photo that represents you. 

I. Step: Go to your profile Ÿ Click ñAdd Profile Pictureò Ÿ Upload Ÿ Adjust Ÿ Save. 

II. Tip: Use a natural, friendly image that makes it easy for friends and family to recognize 

you. Avoid overly formal or corporate-style photos unless you want to blend personal 

and professional purposes. 

c) Cover Photo: It can reflect personality, hobbies, or favorite interests. 

I. Step: Click ñAdd Cover Photoò Ÿ Upload Ÿ Adjust Ÿ Save. 

d) Bio/Intro: Briefly describe yourself, interests, or hobbies. 

I. Step: Go to profile Ÿ Click ñEdit Profileò Ÿ Add bio Ÿ Save. 

II. Tip: Keep it concise and friendly. Include a favorite quote, interests, or professional 

title if desired. 

https://www.facebook.com/


 

 

 

e) Contact Info:  Add email, social links, or website if you want friends to reach you. 

2. Professional Mode (Optional for Personal Profile)  

Designed for individuals who want to grow followers beyond friends. Best for creators, 

freelancers, or anyone building a personal brand. 

a) Purpose: Allows access to insights and follower counts while maintaining a personal 

account. 

b) Steps to Enable: Go to profile Ÿ Settings Ÿ Profile Settings Ÿ Switch to Professional 

Mode. 

3. Facebook Page  

A dedicated profile for businesses, brands, and organizations. Perfect for companies, stores, 

and services to build a professional presence, run ads, and engage customers. 

Steps to Create a Facebook Page:  

1. Go to the menu Ÿ Click ñPagesò Ÿ Click ñCreate New Page.ò 

2. Add Page Name: Use your brand or company name. 

3. Category: Select your business type (e.g., Clothing Store, Restaurant, etc.). 

4. Bio:  The Bio is a concise summary of your brand or business that appears at the top of 

your Page.  

5. Profile Picture: Upload your company logo for brand recognition. 

6. Cover Photo: Showcase your brand, products, or promotions. 

7. Business Info: Add address, contact number, website, and hours of operation. 

8. Call -to-Action Button: Set a CTA like ñShop Now,ò ñCall Now,ò or ñSend Message.ò 

9. Services/Products: List offerings with images and descriptions. 

10. Messaging Setup: Enable automatic responses or FAQs to improve engagement. 

 

2. 3 Selecting or Creating Profile picture and cover photo.  

Profile pictures and cover photos are the most visible elements of any Facebook account or 

page. They establish your identity, build credibility, and attract audience attention. Regardless 

of whether you are using a personal profile, professional mode, or business page , the 

recommended size and ratio are: 

¶ Profile Picture:  180 x 180 pixels (1:1 square) 

¶ Cover Photo:  820 x 312 pixels (desktop), 640 x 360 pixels (mobile) 

To create high-quality visuals, you can use tools like Canva, Adobe Express, Photoshop , 

and AI-powered tools such as DALL·E, Midjourney , Googleôs Imagen, or Nano Banana . AI 

tools can help generate professional-looking photos, design creative covers, or suggest 

enhancements to make visuals more engaging.  

Profile pictures  

Profile pictures are the first impression on Facebook for personal, professional, or business 

use.  

1. Personal Profile  

Use a clear, friendly headshot thatôs recognizable to friends and communities. Avoid cluttered 

backgrounds and poor lighting. 

2. Professional Mode  



 

 

 

Showcase your personal brand with a high-quality image, confident expression, and styling 

aligned to your niche. AI tools can enhance features and adjust colors. 

3. Facebook Page (Business)  

Use a simple, clear logo or brand mark consistent across platforms. Ensure itôs visible even at 

small sizes and optimized for recognition. 

Cover Photo  

A cover photo is one of the most visible elements of your Facebook presence. It helps 

communicate personality, professionalism, or brand identity at a glance. To make it effective, 

focus on clarity, purpose, and clean design rather than fancy decoration. 

Key Design Rules  

¶ Use the Safe Zone: Keep important text or logos in the center so they arenôt hidden by 

the profile picture or page buttons. 

¶ Clean Layout: Avoid clutter : use simple backgrounds and minimal text. 

¶ Consistent Branding: Match your brand colors, fonts, and tone across all visuals. 

¶ Mobile Friendly: Always preview how it looks on both desktop and mobile before 

publishing. 

How to Create a Facebook Cover Photo  

1. Choose a design tool  : Canva, Adobe Express, Pixlr or AI tools like Adobe FireFly , 

Canva Magic Design etc. 

2. Start with a template : Search ñFacebook Coverò inside your design tool and pick a layout 

that matches your style. 

3. Add your elements : Upload logo, product images, or personal branding photos. Keep 

the message simple. 

4. Organize layout safely : Center key elements to avoid them being blocked by profile 

icons. 

5. Download & Upload : Export in high quality (PNG recommended) and upload to 

Facebook Ÿ adjust and save. 

 

2. 4 Configuring privacy settings and permissions to ensu re appropriate access and 

security settings for the account.  

Setting up privacy and permissions on Facebook is essential to maintain account security, 

control information visibility, and manage access properly. Privacy settings vary by account 

type, so hereôs how to configure them based on your profile type: 

1. Personal Profile Privacy Setup  

A personal Facebook profile is mainly for individual use. Privacy control allows you to decide 

who can see your information, posts, and activity . 

Key Privacy Settings:  

a) Who can see your posts:  Set to Friends  or Only Me  for private sharing. 

b) Profile and cover visibility:  Limit profile details like phone number, email, and birthdate 

to Only Me . 

c) Friend List Visibility:  Hide friend list by setting it to Only Me  to avoid spam or misuse. 

d) Timeline Review:  Turn on to review tags before posts appear  on your timeline. 

e) Profile Lock (optional):  Available in some regions to secure your profile and limit public 

access. 

f) Two-Factor Authentication:  Turn on to prevent unauthorized access. 



 

 

 

g) Message Requests Filter:  Choose Strict Filtering  to reduce spam. 

Purpose:  Protect personal data, prevent unwanted access, and maintain control over who 

sees your activity. 

2. Professional Mode Privacy Setup (For Creators & Influencers)  

Professional Mode allows you to grow followers while still using your personal profile. Privacy 

becomes a balance between public visibility and security . 

Key Privacy Settings:  

a) Public Content:  Set posts meant for your audience to Public , personal posts to 

Friends . 

b) Follower Settings:  Enable Follow Button  so people can follow without becoming 

friends. 

c) Profile Info Privacy:  Keep personal info like contact details private, but add public 

profession or niche info. 

d) Audience Control on Posts:  Use audience selector for each post. 

e) Page-Like Professional Image:  Hide personal content and highlight pinned, niche-

related posts. 

f) Professional Dashboard Permissions:  Review and manage connected apps or third-

party tools. 

g) Security:  Enable two-factor authentication to prevent account hacking. 

Purpose:  Build a professional image while still protecting personal privacy and maintaining 

account safety. 

3. Facebook Business Page Privacy & Permissions Setup  

A Facebook Page represents a business or brand , so privacy is managed differently. The 

focus here is on page security, role management, and content control . 

Key Privacy & Permission Settings:  

a) Page Roles:  Assign roles like Admin, Editor, Moderator, Advertiser, Analyst  to 

team members based on responsibilities. 

b) Business Manager Access:  Use Meta Business Suite  to securely manage page 

access under your business. 

c) Post & Tag Settings:  Control who can post, tag, or mention your page. 

d) Page Moderation:  Block offensive words and restrict specific users. 

e) Message Controls:  Enable automated message replies but manage who can 

respond. 

f) Country & Age Restrictions:  Limit access if needed for brand protection. 

g) Security:  Turn on two -factor authentication  for admins and protect connected 

Instagram or ad accounts. 

Maintain professional brand safety, manage team access securely, and prevent unauthorized 

control or misuse of the page. 

 

2. 5 Call -to-action (CTA) is included in the profile to contact the business.  

A Call-to-Action (CTA) button on a Facebook Page guides visitors to take a specific action that 

supports your business or brand goals.  

Steps to Set CTA Button  



 

 

 

   

 

 

 

1. Help People Support Your Business  

These CTAs help people engage with your business beyond just following. Best for Service 

businesses, restaurants, trainers, salons, or local shops. 

CTA Option  Purpose  

Let people check in Allows visitors to check-in at your business location 

Book now Connects to a scheduling tool for appointments 

Sign up Sends visitors to a website with a signup form 

Start order Redirects to an online food ordering system for 

restaurants 

Get offer Promotes a special deal or discount 

 

2. Get People to Contact You  

These CTAs make it easier for people to communicate with your business directly. Best for: 

Consultants, agencies, service providers, local businesses. 

CTA Option  Purpose  

Send message Starts chat via Facebook Messenger 

Send WhatsApp message Opens WhatsApp chat instantly 

Call now Starts a direct phone call 

Send email Opens userôs email to contact you 

Contact us Redirects to a website contact page 

 

3. Link to Your Group or App  

These CTAs help grow your community, promote your website, or increase app users. 

Best for E-commerce stores, communities, course creators, apps, and booking-based 

businesses. 

CTA Option  Purpose  

Step 1 Step 2 Step 3 



 

 

 

Learn more Opens a website with more information 

Watch now Links to a video or promotional content 

Visit group Sends people to a Facebook group 

Play game Links to a gaming website or app 

Buy now Connects to an online store for purchases 

Reserve Takes users to a booking or reservation form 

 

Self -Check -3.2 

 

Short Questions:  

1. What two main questions should guide social media platform selection? 

2. Why is it important to match platform, audience, and objectives? 

3. Give one example of a platform suitable for a B2B business. 

4. Which platforms are best for targeting young adults interested in fashion? 

5. What is the first step when defining your target audience? 

6. Why should businesses ñstart small then expandò on social media? 

7. Name one reason Facebook is suitable for Bangladeshi businesses. 

8. Mention a Facebook feature that supports e-commerce. 

9. What is the purpose of Facebook Insights? 

10. Why is a professional profile setup important for businesses? 

 

Answer Key -3.2 

Answers:  

1. ñWho is my target audience?ò and ñWhat are my business goals?ò 

2. To ensure efforts reach the right people and meet desired outcomes. 

3. LinkedIn. 

4. Facebook, Instagram, TikTok. 

5. Create a buyer persona and study audience behavior. 

6. To manage resources effectively and focus on quality over quantity. 

7. Facebook has the largest active user base in Bangladesh. 

8. Facebook Shops / Instagram Shopping integration. 

9. To measure metrics like engagement, reach, and performance. 

10. Builds credibility and creates a strong first impression. 

 

Activity Sheet -3.2 

 

Task:  Identify Call -to-action (CTA) Option  and Write Their Purpose . 

 

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in performing social media marketing (smm). 



 

 

 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the call -to-action (CTA ) option and put the name into the second blank 

column. 

¶ Write the Purpose of that call -to-action (CTA)  option  and put into the third blank 

column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Call -to-action 

(CTA) Option  

Name of Call -to-

action (CTA) 

Option  

Purpose  of that 

Call -to-action (CTA) 

Option  

1. 

 

 

 

2 

 
 

 

3 

 
 

 

 

4 

 
 

 

5 

 
 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 



 

 

 

Job Sheet -3.2 

 

Job Name: Prepare a Facebook business page.  

 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Page on Social Media Site as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

 

Specification Sheet -3.2 

 

Job Name: Prepare a Facebook Business Page . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 



 

 

 

 

Suppose you own a local fashion accessories shop named Style  NArt  located in Dhaka city. 

You want to build your business presence on Facebook to reach more customers and increase 

sales. 

Instructions:  

1. Create a Business Facebook Page with appropriate Page Name, Category, Username, 

2. Write and add an optimized Bio  use relevant keywords and emojis, phone number. 

3. Add Business Details  Location (Add Google Map Location) , Business Hours: 

Saturday , Thursday | 9 AM ï 10 PM 

4. Add Phone Number & WhatsApp 

5. Add Website (optional) or Instagram link. 

6. Create and Add Profile Picture  Use your brand logo. 

7. Add Cover Photo Design a branded banner using Canva or any other tools. 

8. Add a rememberable Username.  

9. Assign Roles  to one trusted person as Page Manager  or Editor  

10. Configure Settings  enable 2-Factor Authentication  

11. Setup Page Inbox Message Settings  (Auto Reply + Greeting message) 

12. Add a Call -To-Action Button  Choose Send Message  or WhatsApp  

13. Add other Social Links and invite other friends. 

14. Create a shipping policy  and payment method  details (Cash on Delivery/Bank bKash/ 

Nagad) Post it and pin the post. 

15. Collect the public link to a text file / Share the Page link. 

  



 

 

 

Information Sheet -3.3 

 

Learning Outcome -3:  Perform Social Media Marketing (SMM) 

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

3.1 Executing Facebook marketing activities in accordance with audience targeting. 

3.2 Carrying out marketing on Twitter/X including posting, retweeting, and audience 

engagement. 

3.3 Performing LinkedIn Marketing. 

3.4 Conducting Pinterest marketing. 

3.5 Performing Instagram marketing. 

3.6 Creating, targeting, and managing advertisements  

3.7 Reviewing analytics and performance reports of campaigns. 

 

3.1 Executing F acebook marketing activities  

Facebook marketing activities are most effective when guided by audience targeting . This 

ensures that every post, ad, or campaign reaches users who are most likely to engage with 

your brand. Using data such as demographics, interests, and online behavior, marketers can 

create relevant messaging that improves engagement and ROI. 

 

Step 1: Define Your Ideal Customer  

Identify your target audience by considering: 

¶ Age, gender, and location 

¶ Interests, hobbies, and behavior 

¶ Pain points and needs 

 

Step 2: Set Up Your Business in Meta Business Suite  

¶ Create a Business Portfolio to manage all your Facebook and Instagram assets. 

¶ Add partners or team members to share access while maintaining control over 

permissions. 

¶ Connect your Facebook Page, Instagram account, and ad accounts for centralized 

management. 

 

Step 3: Build and Refine Your Audience  

¶ Use Ads Manager to create custom audiences based on customer data. 

¶ Generate lookalike audiences to reach new people similar to your best customers. 

¶ Test and refine your targeting based on performance metrics like CTR, engagement, and 

cost per result. 

 

Step 4: Create a Content Plan  

¶ Plan your posts, ads, and campaigns in advance to maintain consistency. 

¶ Include post type (image, video, reel, story), posting time, and audience targeting. 

¶ Track important events, promotions, and seasonal campaigns. 



 

 

 

¶ Use Meta Business Suiteôs Planner/Calendar to schedule content, monitor performance, 

and ensure timely publishing. 

 

Step 5: Execute and Optimize  

¶ Publish content according to the calendar and monitor engagement. 

¶ Adjust targeting, messaging, and creative based on analytics from Meta Business Suite. 

¶ Continuously refine your audience and content plan to improve ROI and engagement. 

 

3.2 Carrying out marketing on Twitter  /X including posting, retweeting, and audience 

engagement.  

Twitter (now known as X) marketing involves a mix of strategic actions aimed at building brand 

visibility and engaging with the right audience. Core activities include regular posting of relevant 

content, retweeting valuable or trending posts, and actively responding to comments and 

mentions. 

Twitter/X Marketing Strategies  

1. Posting on Twitter/X  

Posting is the core of your Twitter presence, allowing you to share updates, visuals, links, and 

thoughts directly with your audience. Short, clear, and visually engaging tweets help tell your 

brand story and boost visibility. Using hashtags, mentions, and CTAs ensures better reach and 

interaction. 

2. Retweeting  

Retweeting lets you share valuable content from others, whether it's a customer testimonial, 

partner post, or industry update. It builds credibility, shows engagement, and keeps your feed 

active without always creating original content. Quote tweets add your voice and context, 

making the interaction more meaningful. 

3. Audience Engagement  

True success on Twitter comes from engaging with your 

audience ð replying, liking, running polls, and joining 

conversations. It shows youôre listening and builds trust, 

loyalty, and a sense of community. Regular interaction 

humanizes your brand and strengthens relationships with 

followers. 

4. Audience Targeting  

 

Effective Twitter/X marketing begins with defining your ideal followers based on their interests, 

location, and online behavior. By understanding who your audience is, you can tailor content 

to resonate with specific segments and increase engagement. Twitter/X Ads and follower 

insights allow marketers to create custom audiences, as well 

as lookalike audiences, which help reach new users similar to 

your existing followers. Strategically targeting your audience 

ensures that each tweet, retweet, or campaign reaches the 

people most likely to engage with your brand, improving 

relevance and return on investment. 

5. Content Calendar & Scheduling  

 



 

 

 

Planning and consistency are key to maintaining an active and engaging Twitter/X presence. 

Using a content calendar, you can schedule tweets, retweets, and engagement activities in 

advance, ensuring a balanced mix of promotional, educational, and interactive posts. Aligning 

your posts with peak audience times and overall campaign goals maximizes visibility and 

impact. Tools like Tweet Deck, Buffer, Hootsuite, Canva, and AI-powered platforms can help 

streamline scheduling, generate content ideas, and create visually appealing posts, allowing 

marketers to execute their strategy efficiently and effectively. 

 

3.3 Performing  LinkedIn  Marketing .  

 

Optimizing your LinkedIn company page with strong visuals, clear messaging, and strategic 

keywords builds brand trust and boosts visibility. Sharing valuable industry content and 

encouraging employee engagement amplifies your reach, positions your brand as a thought 

leader, and increases audience interaction. 

 

1. Optimize Your LinkedIn Company Page  

 

Your company page is your digital storefront. A complete and professional page ensures better 

discoverability and credibility. Steps to follow:   

 

a) Upload a high-quality logo  and branded banner image . 

b) Write a keyword -rich tagline and description  to improve searchability. 

c) Add relevant hashtags  and a custom call -to-action (CTA) button . 

d) Use Showcase Pages  for specific product lines or services.  

e) Keep all information up-to-date: website links, contact info, and company specialties. 

 

A fully optimized company page increases your chances of being found, followed, and trusted 

by your target audience. 

 

2. Leverage Employee & Executive Profiles  

 

Employees and executives act as powerful brand ambassadors. Their profiles extend your 

companyôs reach and enhance credibility. Steps to follow:   

 

a) Encourage employees to use professional photos , clear headlines , and keyword -rich 

bios . 

b) Promote employee advocacy programs : sharing 

company updates, thought leadership posts, or client 

success stories. 

c) Engage executives to participate actively by posting, 

commenting, and endorsing company content. 

 

Employee engagement amplifies brand visibility and 

creates a trusted voice for your company. 

 

3. Content Strategy  

 



 

 

 

Creating and sharing valuable content consistently positions your brand as an industry thought 

leader. Steps to follow:   

 

a) Post a mix of text, images, videos, and documents . 

b) Include keywords naturally  to improve reach. 

c) Share educational or helpful insights  rather than overly promotional content. 

d) Maintain posting consistency  to stay top-of-mind with your audience. 

 

High-quality content engages your audience, builds authority, and encourages followers to 

interact with your brand. 

 

4. Engagement Strategy  

 

Interaction strengthens relationships and increases visibility. Steps to follow:   

 

a) Respond to all comments  on posts. 

b) Engage with relevant posts in your industry by commenting and liking. 

c) Use a mix of broad and niche hashtags  to reach targeted audiences. 

d) Post during peak activity times  of your followers for better engagement. 

 

Active engagement creates a sense of community, improves reach, and fosters loyalty. 

 

5. Track and Improve  

 

Regularly monitor performance metrics to refine your strategy. 

 

Metrics to Track:  

a) Page views and followersô growth 

b) Post engagement rates (likes, shares, comments) 

c) Click-throughs on CTA buttons 

 

 Use LinkedIn analytics to identify what content resonates most and adjust your strategy 

accordingly. 

 

3.4 Conduct ing  Pinterest marketing.  

Pinterest is a visually-driven platform where users search for inspiration, products, and ideas. 

Successful Pinterest marketing combines creating eye-catching pins, organizing them into 

thematic boards, and using collages to highlight multiple products or ideas. Choosing the right 

type of pin, optimizing titles for search, and using Pinterest filters further boosts engagement 

and reach. 

 

1. Types of Pins  



 

 

 

¶ Image Pins:  Single, high-quality images 

showcasing a product or idea. Best for direct 

product highlights or inspirational visuals. 

¶ Video Pins: Short videos that can demonstrate 

products, tutorials, or lifestyle scenarios. Video 

pins increase engagement and dwell time. 

¶ Carousel Pins: Multiple images in a single pin 

that users can swipe through. Ideal for 

collections, product variations, or storytelling. 

 

Using the right pin type improves user interaction and keeps your content dynamic and visually 

appealing. 

 

2. Creating Eye -Catching Pins  

Pins should communicate a clear message, tell a story, or offer value. 

 

Key Practices:  

¶ Use vertical images with a 2:3 aspect ratio. 

¶ Add branding elements like logos or consistent color schemes. 

¶ Include keyword-rich titles and descriptions to match user search terms and improve 

SEO. 

¶ Apply text overlays for instant clarity. 

¶ Use design tools like Canva, Adobe Express, or AI tools such as DALL·E and Nano 

Banana for professional visuals. 

 

Importance of Titles Matching Search Terms:  

Titles that reflect what users are searching for increase discoverability and engagement. 

Include specific keywords relevant to the product or idea. 

 

3. Managing Boards Effectively  

Boards organize your pins for better user navigation and searchability. Well-structured boards 

improve content discoverability, encourage saves, and help users explore related ideas. 

 

Best Practices:  

¶ Board Creation: Name your board clearly with descriptive, keyword-rich titles. 

¶ Board Description: Add SEO-friendly descriptions explaining the content users will 

find. 

¶ Organization: Maintain visual consistency across pins in a board. 

¶ Collaboration : Invite partners, influencers, or team members to contribute. 

¶ Regular Updates: Refresh boards with new content or seasonal products. 

¶ Pinterest Filters: Use category and keyword filters to ensure pins appear to users 

interested in your niche. 

 

4. Creating Collages  

Collages allow multiple images in one pin, perfect for collections or product comparisons. 

Collages engage users with multiple visuals at once and communicate more information 

efficiently. 

Steps:  



 

 

 

¶ Use Canva, Adobe Express, or us any photo editing tools to combine 2ï6 images. 

¶ Keep spacing, alignment, and colors consistent. 

¶ Overlay text or icons to highlight products or offers. 

¶ Add a keyword-rich description for SEO. 

 

5. Scheduling & Analytics  

Consistency and data-driven decisions are critical. Planning, analyzing, and adjusting ensures 

your Pinterest strategy aligns with audience preferences and platform trends. 

 

Tips:  

¶ Use a content calendar to plan pins, boards, and collages. 

¶ Schedule posts with Tailwind or Buffer at peak times. 

¶ Monitor Pinterest Analytics to identify high-performing pins, boards, and pin types. 

¶ Repurpose top-performing content into collages, carousel pins, or seasonal variations. 

 

3.5 Performing Instagram marketing . 

Visual content is the foundation of Instagram marketing. High-quality photos, well-edited 

videos, Reels, and Stories help your brand communicate its identity clearly. Posting visually 

consistent and appealing content makes your feed recognizable, builds brand credibility, and 

captures the attention of potential followers. 

 

How it helps:  

Å Attracts new followers and keeps your audience interested. 

Å Improves engagement rates through likes, shares, and comments. 

Å Enhances brand storytelling and product showcasing. 

Best Practices:  

Å Maintain a consistent color palette, style, and layout. 

Å Use a mix of content types: images, videos, Reels, and carousel posts. 

Å Highlight products, promotions, or behind-the-scenes content. 

Å Tools: Canva, Adobe Express, Fotor, and AI tools like DALLĿE for creating high-quality 

visuals. 

2. Using Hashtags  

Hashtags increase the discoverability of your content. By combining trending, niche-specific, 

and branded hashtags, you ensure your posts reach relevant audiences beyond your current 

followers. 

 

How it helps:  

Å Connects your content with users interested in your niche. 

Å Boosts visibility in Instagram search and Explore pages. 

Å Encourages interaction by joining conversations within your industry. 

 

Best Practices:  

Å Research trending and relevant hashtags for your audience. 

Å Mix broad and specific hashtags to target different levels of engagement. 

Å Limit hashtags to around 5ï15 per post for optimal results. 

 



 

 

 

3. Engaging with Followers  

Audience engagement goes beyond posting content. Responding to comments, direct 

messages, mentions, and story interactions shows your brand is attentive and values its 

community. 

 

How it helps:  

Å Builds trust and loyalty among followers. 

Å Encourages more interactions and higher engagement rates. 

Å Increases visibility of your posts through Instagramôs algorithm, which favors active accounts. 

 

Best Practices:  

Å Reply promptly to comments and messages. 

Å Ask questions or run polls to increase interaction. 

Å Feature user-generated content to strengthen community connection. 

 

4. Additional Activities Supporting Instagram Marketing  

Å Instagram Shopping: Tag products in posts, Reels, and Stories for direct purchases, 

reducing friction between discovery and buying. 

Å Analytics: Use Instagram Insights or external tools to track performance metrics such as 

reach, engagement, and follower growth. This informs content decisions and helps optimize 

strategy. 

 

Executing Instagram marketing through posting visual content, using hashtags, and engaging 

with followers ensures your brand reaches the right audience, strengthens community 

relationships, and drives engagement and conversions. These three core activities form the 

backbone of an effective Instagram strategy. 

 

3.6 Creating,  Targeting and Managing ad managers for a dvertisements . 

Running paid advertisements on major social platforms requires access to each platformôs Ad 

Manager. While each has unique features, most share common steps and requirements. 

 

Common Similarities Across Platforms  

All major platforms ð Facebook, Instagram, LinkedIn, YouTube, TikTok, X (Twitter), and 

Pinterest ð follow similar ad creation and management structures: 

 

1. Dual -Currency or International Payment Card Required  

a) You must have a dual currency (USD-supported) virtual or physical card to fund 

ads. 

b) Common options: Wise, Payoneer, EBL, City Bank, or virtual cards from 

platforms like Skrill and PayPal. 

2. Ad Structure (3 Levels)  



 

 

 

a) Campaign Level: Choose your objective (e.g., traffic, engagement, 

conversions, leads). 

b) Ad Set / Ad Group Level: Define target audience, placement, budget, and 

schedule. 

c) Ad Level: Create your visuals, copy, call-to-action (CTA), and links. 

3. Ad Formats  

a) Image Ads: Single image format for product or brand promotion. 

b) Carousel Ads: Multiple images or videos that users can swipe through. 

c) Video Ads: Skippable or non-skippable formats for storytelling or product 

demos. 

d) Product/Shopping Ads: Showcase multiple items with pricing and direct links. 

4. Targeting & Demographics  

a) Common targeting options include:  

I. Location 

II. Age, Gender, Language 

III. Interests and Behaviors 

IV. Custom Audiences (uploaded data) 

V. Lookalike Audiences (similar users to existing customers) 

5. Call -to-Action (CTA) Buttons  

a) Examples: ñShop Now,ò ñLearn More,ò ñSign Up,ò ñDownload,ò ñContact Us.ò 

b) CTA placement is consistent across platforms. 

6. A/B Testing  

a) Test different ad creatives, copy, headlines, CTA buttons, and formats to 

determine what performs best. 

b) Helps optimize ads for higher engagement, CTR, and conversions. 

c) Run tests simultaneously on small audience segments before scaling the 

winning variant. 

Platform -Specific Ad Managers  

1. Meta Ads Manager (Facebook & Instagram)  

a) Platform: Meta Business Suite / Meta Ads Manager  

b) Objectives: Awareness, Traffic, Engagement, Leads, Sales. 

c) Special Features:  

I. Integration with Facebook Pixel / CAPI for tracking. 

II. Instagram Reels Ads and Story Ads support. 

III. Dynamic Product Ads from catalog integration. 

d) Advantage+ Campaigns (Adromeda AI):  AI-powered optimization for targeting, 

budget allocation, and creative suggestions to maximize results 

e) Smart Campaigns:  Automated campaigns designed for small businesses or 

beginners, with simplified setup and AI-driven optimization 

 



 

 

 

f) Recommended Ad Types: Carousel, Reels, Story, Collection Ads. 

2. LinkedIn Ads  

a) Platform: LinkedIn Ads / LinkedIn Campaign Manager  

b) Objectives: Brand Awareness, Website Visits, Engagement, Lead Generation. 

c) Special Features:  

o Professional targeting (industry, job title, company size). 

o Message Ads (sent directly to usersô inboxes). 

o Lead Gen Forms auto-filled with LinkedIn user data. 

3. YouTube Ads  

a) Platform: Managed through Google Ads . 

b) Objectives: Brand Awareness, Video Views, Website Traffic, Conversions. 

c) Ad Types:  

I. Skippable In-Stream Ads (after 5 seconds). 

II. Non-Skippable In-Stream Ads (up to 15 seconds). 

III. Bumper Ads (6 seconds). 

IV. Video Discovery Ads (appear in YouTube search results). 

d) Special Features:  

I. Connects with Google Analytics and Conversion Tracking. 

II. Option to retarget viewers based on watch history. 

4. TikTok Ads  

a) Platform: TikTok Ads Manager  

b) Objectives: Traffic, App Installs, Video Views, Conversions. 

c) Ad Types: In-Feed Video Ads, Spark Ads (boost organic posts), TopView Ads (first 

video users see). 

d) Special Features:  

I. AI-powered targeting and Creative Optimization. 

II. Integration with Shopify and TikTok Shop. 

 

5. X (Twitter) Ads  

a) Platform: X Ads Manager  

b) Objectives: Awareness, Engagement, Traffic, App Installs. 

c) Ad Types: Image, Video, Carousel, Conversation Ads. 

d) Special Features:  

I. Keyword and hashtag targeting. 

II. Follower lookalikes for broader reach. 

6. Pinterest Ads  



 

 

 

a) Platform: Pinterest Ads Manager  

b) Objectives: Awareness, Consideration, Conversions, Catalog Sales. 

c) Ad Types:  

I. Standard Pins (Single Image) 

II. Carousel Pins (Multiple Images) 

III. Video Pins (Short Loop or Long-Form) 

d) Special Features:  

I. Keyword-based ad targeting (matching Pin titles and search terms). 

II. Product integration via Pinterest Catalog. 

III. Filter Ads by interests, keywords, and demographics. 

Platform  Ad Manager Icons  Key Ad Types Unique Feature 

Facebook/Instagram Meta Ads 

Manager  

Image, Video, 

Carousel, Story 

Pixel & CAPI 

tracking 

LinkedIn LinkedIn Ads 

/ Campaign 

Manager  

Image, Video, 

Message, 

Carousel 

Professional 

audience 

targeting 

YouTube Google Ads 

 

Skippable/Non-

Skippable, 

Discovery 

Retarget via 

watch history 

TikTok TikTok Ads 

Manager  

In-Feed, Spark, 

TopView 

AI ad 

optimization 

X (Twitter) X Ads 

 

Image, Video, 

Carousel 

Hashtag & 

keyword 

targeting 

Pinterest Pinterest Ads 

 

Image, Carousel, 

Video 

Search term 

matching & 

catalog ads 

 

3.7 Reviewing Analytics and performance reports of  campaigns.  

Analyzing performance is a crucial step in digital marketing. By reviewing analytics and 

performance reports, marketers can understand how well campaigns are performing, identify 

areas of improvement, and make informed decisions for future strategies. This process applies 

across all platforms, including Facebook, Instagram, LinkedIn, YouTube, TikTok, X, and 

Pinterest. 

Importance of a nalytics  

1. Measure Success Against Goals : Determine if campaigns are achieving objectives like 

brand awareness, engagement, leads, or sales. 

2. Optimize Budget and ROI: Identify which ads deliver the best results and allocate 

resources efficiently. 



 

 

 

3. Understand Audience Behavior : Insights into who engages with content, when they are 

active, and which content resonates most. 

4. Identify Trends and Patterns : Analyze data over time to adapt strategies, experiment 

with creative formats, and improve targeting. 

Most Important Metrics to Track  

Tracking the right metrics is essential to assess campaign effectiveness, optimize 

performance, and ensure your marketing budget delivers results. While many metrics exist, 

the following are critical for evaluating success across digital platforms: 

1. Return on Investment (ROI) / Return on Ad Spend (ROAS)  

What it is:  

a) ROI measures the overall financial return of your marketing campaigns relative to 

the total cost invested. 

b) ROAS specifically measures the revenue generated for every dollar spent on 

advertising. 

Why itôs important: 

a) Ensures campaigns are profitable and cost-effective. 

b) Helps allocate budgets to high-performing ads or channels. 

How to calculate:  

a) ROI: (Revenue - Cost) õ Cost Ĭ 100 Ÿ gives a percentage return. 

b) ROAS:  Revenue õ Ad Spend Ÿ gives a ratio indicating how many dollars are 

earned per dollar spent. 

2. Conversion Rate  

What it is:  

a) The percentage of users who complete a desired action, such as making a 

purchase, signing up for a newsletter, downloading a resource, or filling out a form. 

Why itôs important: 

a) Measures how effectively your campaigns turn engagement into tangible business 

results. 

b) Highlights areas where the funnel can be optimized to increase actions. 

How to calculate:  

a) Conversion Rate = (Number of Conversions ÷ Total Visitors or Clicks) × 100 

3. Click -Through Rate (CTR)  

What it is:  

a) The percentage of people who click on your ad, link, or post after seeing it. 

Why itôs important: 

a) Indicates how relevant and engaging your content or ad is to the target audience. 

b) Higher CTR often correlates with better ad performance and quality score on 

platforms like Facebook and Google Ads. 

How to calculate:  

a) CTR = (Total Clicks ÷ Total Impressions) × 100 

4. Cost Per Click (CPC)  



 

 

 

What it is:  

a) The average amount you pay for each click on your ad. 

Why itôs important: 

a) Helps determine the cost-efficiency of your campaigns. 

b) Assists in budgeting and comparing the value of different channels or ads. 

How to calculate:  

a) CPC = Total Ad Spend ÷ Total Clicks 

These metrics are essential because they directly indicate the success and profitability  of 

your advertising efforts, unlike surface metrics such as likes or impressions. 

Key Metrics to Track  

1. Reach and Impressions  

a) Reach:  Number of unique users who saw your content. 

b) Impressions:  Total number of times your content was displayed. 

c) Purpose:  Measure brand visibility and awareness. 

2. Engagement  

a) Likes, comments, shares, retweets, saves, clicks, and video watch time. 

b) Purpose:  Assess how compelling your content is and how users interact with it. 

3. Click -Through Rate (CTR)  

a) Percentage of users who clicked on your ad, post, or link. 

b) Purpose:  Evaluate ad relevance and effectiveness of CTAs. 

4. Audience Insights  

a) Demographics, interests, and behaviors of users interacting with your campaigns. 

b) Purpose:  Refine targeting, tailor content, and build more relevant campaigns. 

 

Self -Check -3.3 

 

Short Questions:  

1. What is the main goal of digital advertising platforms? 

2. Which ad manager is used for Facebook and Instagram campaigns? 

3. Name one objective supported by Meta Ads Manager. 

4. What tracking tool does Meta use for measuring ad performance? 

5. Which platform is ideal for reaching a professional B2B audience? 

6. What is the name of LinkedInôs advertising platform? 

7. Name one unique feature of LinkedIn Ads. 

8. Which platform runs video ads through Google Ads? 

9. Name one YouTube ad type that can be skipped by viewers. 

10. What unique targeting feature does YouTube offer? 

  



 

 

 

Answer Key -3.3 

 

Answers:  

1. To promote products or services through online platforms to reach target audiences. 

2. Meta Ads Manager. 

3. Awareness, engagement, traffic, or conversions. 

4. Facebook Pixel and Conversions API (CAPI). 

5. LinkedIn. 

6. LinkedIn Ads / Campaign Manager. 

7. Professional audience targeting by job title, company, or industry. 

8. YouTube. 

9. Skippable in-stream ads. 

10. Retargeting viewers via watch history. 

 

 

Activity Sheet -3.3 

 

Task:  Identify social media marketing (smm)  ads platform and  write their usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in interpret concept of digital marketing. 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the SMM ads platform  and put the name into the second blank column. 

¶ Write the Usages of that SMM ads platform and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Media 

Marketing (SMM)  Ads 

Platform  

Name of Media 

Marketing (SMM)  Ads 

Platform  

Usages of that 

Media Marketing 

(SMM) Ads Platform  



 

 

 

1. 

 

 

 

2 

 
 

 

3 
 

  

4 

 

 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

Job Sheet -3.3 

 

Job Name: Prepare 3 Day Posting Plan & Schedule Post for Facebook and Instagram . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Post as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

(text, word, excel etc. file). 

9. For All the document maintain appropriate naming convention which can be 

understood by everyone. 

10. Submit the prepared document to the appropriate Person. 

11. Clean and store tools and equipment 

 

 

 

 

 



 

 

 

Specification Sheet -3.3 

 

Job Name: Prepare 3 Day Posting Plan & Schedule Post  for Facebook and Instagram . 

 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

 

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Suppose, you have an ecommerce store where you sell three pieces. Now, Create and 

manage a 3-day content plan for your e-commerce product on Facebook and 

Instagram, including posts, reels, stories, and new audiences. 

 

Instructions:  

1. If you have a Ecommerce store, choose a three-Piece Dress if not From Another 

Ecommerce for Practice Purpose for 3 Day Posting Plan 

2. Create a product poster/image with all key details and product link. 

3. Make a reel showcasing the product creatively. 

4. Create an Informative Post on ñTop 3 Trending Product You Should Have in 2025ò and 

add the link of that from your website article/blog or (if not available) another website. 

5. Post on both Facebook and Instagram with complete details and relevant hashtags. 

6. The Posts should be scheduled for 3 different days. 

7. Add ñGet Messageò button on Facebook and include location on both platforms. 

8. Share each post to Stories on Facebook and Instagram. 

 

 



 

 

 

Job Sheet -3.3-1 

 

Job Name: Prepare Ads Accounts and Push Ad for Client on Meta . 

 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Ads per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

 

Specification Sheet -3.3-1 

 

   Job Name: Prepare Ads Accounts and Push Ad for Client on Meta . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 



 

 

 

 

Suppose, you are a Facebook Ads Expert and You Got a new client who wants to run ads on 

their page. 

Instructions:  

1. Access Meta Business Suite.  

2. Create a Business portfolio Named ñAgency Account ò and Ads Account named 

ñAgency Ads Account  ñto Run Ads. 

3. Create a Business Portfolio on Clientôs Profile with their Business name or For Practice 

Create a Business Porfolio Named ñClientôs Portfolioò and add page and Instagram 

on that. 

4. Add your clientôs business to your portfolio as Partner  to get full access for 

management. 

5. Assign appropriate roles/permissions for yourself and teammates if required. 

6. Create a Product Catalog in Meta Business Suite with relevant product information 

(name, description, price, images link). 

7. Add Facebook Pixel to the clientôs website to track key events (Page View, Add to Cart, 

Purchase). If Pixel is already installed, verify proper functioning. Create Custom 

Audiences based on website traffic or engagement data.  

8. if website not available create Lookalike Audiences to reach new potential customers. 

9. Go to Ads Manager and create a new Sales campaign. 

10. Select the Product Catalog you created as the product source. 

11. Create ads Content and Add a single image, video, or carousel as the ad creative. 

12. Define targeting, budget, schedule, and CTA button (e.g., ñShop Nowò). 

13. Review and publish the ad. 



 

 

 

Information Sheet -3.4 

Learning Outcome -4:  Apply video marketing  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

4.1 Interpreting basic video marketing principles. 

4.2 Creating and optimizing user accounts on TikTok and YouTube. 

4.3 Subscriber growth strategies. 

4.4 Applying YouTube tools and content features for uploading, scheduling, tagging, and 

engaging viewers. 

4.5 Applying video monetization methods. 

4.6 Creating advertisements using TikTok Ads Manager and YouTube Ads dashboard. 

4.7 Reviewing performance analytics. 

4.1 Interpreting b asic video marketing principles.  

Video marketing is most effective when it aligns with both the features of the platform being 

used and the goals of the marketing campaign. 

Core Principles  

1. Know Your Audience ï Understand who you're speaking to and create content that 

resonates with their interests and behaviours. 

2. Clear Message ï Deliver one main idea with a strong call to action. 

3. Visual Engagement ï Use strong visuals, pacing, and sound to hold attention. 

4. Platform Fit ï Adjust video format, length, and style to match the platform. 

5. Measure & Improve ï Track performance and refine your strategy over time. 

Platform Adaptation  

Platform  Key Focus  Strategy Tip  

YouTube Long-form, searchable Use SEO, tutorials, product explainers 

Instagram Visual, short-form Prioritize Reels and engaging stories 

TikTok Trend-driven, short-form Use music, trends, and fast cuts 

Facebook Mixed content, autoplay Grab attention in first 3 seconds 

LinkedIn Professional, B2B content Share educational or company 

insights 

X (Twitter) Real-time, short attention span Share short, impactful clips 

Match to Goals  

Goal  Best Content Type  Ideal Platforms  

Brand Awareness Entertaining, shareable videos TikTok, YouTube, Instagram 

Lead Generation Value-driven, educational YouTube, LinkedIn 

Sales Demos, testimonials Facebook, Instagram 

Engagement Interactive, community-based TikTok, Instagram, Facebook 



 

 

 

Retention Support, tutorials YouTube, Email, Facebook 

Additional Tips  

1. Hook Your Audience Early ï Capture attention within the first 3ï5 seconds. 

2. Clear CTAs ï Encourage viewers to subscribe, follow, visit your website, or purchase a 

product. Place CTAs visually on TikTok and in descriptions/end screens on YouTube. 

3. Consistency ï Maintain a regular posting schedule using a content calendar. 

4. Analytics -Driven Improvement ï 

o YouTube: Monitor watch time, retention rate, CTR, and engagement to refine content. 

o TikTok: Track likes, shares, comments, completion rate, and trend performance. 

5. Repurpose Content ï Short clips from YouTube can be used on TikTok, Reels, or 

Stories to maximize reach. 

6. Engagement Practices ï Respond to comments, join challenges, and encourage 

audience interaction to boost algorithmic visibility. 

By combining platform-specific adjustments, clear messaging, strong visuals, and ongoing 

analysis, your video marketing strategy will maximize reach, engagement, and conversions 

across YouTube, TikTok, and other platforms. 

4.2 creat ing  and optimiz ing  user accounts on TikTok and YouTube.  

Creating and optimizing accounts on TikTok and YouTube is essential for establishing a 

professional presence and maximizing reach. Optimization ensures that your profile is 

discoverable, credible, and aligned with your brand goals. 

Creating a TikTok Account  

1. Download the App or Visit Website  

o Available on iOS App Store or Google Play Store. 

o Go to Tiktok.com 

2. Sign Up  

o Go to Sign up and Fill up the options, 

o Options: Phone number, email, or social login (Google, Facebook, Instagram). 

3. Set Username & Profile Picture  

o Choose a username that reflects your brand or niche. 

o Use a high-quality logo or professional photo as the profile picture. 

4. Add Account Information  

o Enter email, phone number, and birthdate for security and verification. 

5. Verify Account  

o Confirm your email or phone number to secure the account. 

 Optimizing TikTok Account  

1. Profile Optimization  

o Bio: Include a clear description with keywords related to your niche. 

o Links: Add website or other social media links if available. 

o Profile Photo & Banner: Ensure branding is consistent and recognizable. 

2. Content Settings  

o Switch to Pro Account for analytics access. 

o Choose a category that reflects your niche (e.g., Education, Fashion, Tech). 



 

 

 

3. Video Optimization  

o Use trending hashtags and sounds. 

o Include CTAs in captions (ñFollow for tips,ò ñShop Now,ò etc.). 

o Maintain consistent video style, colors, and tone. 

4. Engagement Setup  

o Enable comment moderation and respond to interactions. 

o Link TikTok account with Instagram or YouTube for cross-promotion. 

Creating a YouTube Account  

1. Sign In  

o Use a Google account or create a new one specifically for your brand. 

2. Create a Channel  

o Go to YouTube Ÿ Profile Ÿ ñYour Channelò Ÿ ñCreate Channel.ò 

3. Add Channel Name & Profile Picture  

o Channel name should represent your brand or niche. 

o Use a high-resolution logo or professional image. 

4. Verify Account  

o Verify via phone number to unlock features like uploading videos longer than 15 

minutes. 

o Complete video verification / identity verification  if prompted, to unlock additional 

features such as end screens, custom thumbnails, and live streaming . 

 Optimizing YouTube Account  

1. Channel Customization  

o Banner Art: Add a branded banner with consistent colors. 

o Profile Picture: Use a recognizable logo or photo. 

o About Section: Write keyword-rich description explaining what your channel offers. 

o Links: Include website, social media links, and email for business inquiries. 

2. Content Organization  

o Playlists: Organize videos by theme or type to improve navigation. 

o Sections on Homepage: Highlight key videos, playlists, or series. 

3. SEO & Discoverability  

o Use keyword-rich video titles, descriptions, and tags. 

o Create custom thumbnails for visual appeal. 

o Add subtitles/closed captions to improve accessibility and reach. 

4. Engagement & Analytics  

o Enable comments and community posts to interact with subscribers. 

o Track analytics like watch time, CTR, retention rate, and audience demographics. 

o Adjust content strategy based on performance insights. 

Cross -Platform Best Practices  

¶ Maintain consistent branding across TikTok and YouTube (logo, colors, bio tone). 

¶ Use similar keywords for discoverability. 



 

 

 

¶ Include CTAs in videos and profiles to guide users to follow, subscribe, or visit 

websites. 

¶ Regularly update profile information and banner visuals to keep accounts fresh. 

 

4.3 Subscriber growth strategies.  

Growing your subscriber base requires more than just consistently posting content ð itôs about 

creating real value, building trust with your audience, and encouraging ongoing interaction. 

Whether on YouTube, TikTok, or other platforms, these strategies convert casual viewers into 

loyal subscribers. 

 

1. Deliver Consistent Value  

¶ Focus on a niche: A clearly defined niche attracts a dedicated audience that knows 

what to expect. 

¶ Provide solutions or entertainment: Educate, entertain, or solve a problem in every 

piece of content. 

¶ Maintain a regular posting schedule: Consistency builds trust. Consider setting fixed 

days/times for content drops. 

 

 Professionals often batch-create content for the month to ensure consistency and reduce last-

minute pressure. 

 

2. Create Compelling Content  

¶ Strong Hooks: Capture attention within the first 3ï5 seconds of your video. 

¶ High -Quality Visuals & Audio: Invest in lighting, camera, and microphone quality ð 

professionalism attracts subscribers. 

¶ Clear Calls -to-Action (CTA): Explicitly ask viewers to subscribe, like, or comment; 

donôt assume theyôll do it. 

 

Use A/B testing on thumbnails and titles to see which combination attracts the most clicks. 

 

3. Use Data & Feedback  

¶ Analyze Performance: Track metrics such as watch time, average view duration, and 

engagement rates via TikTok Analytics or YouTube Studio. 

¶ Double Down on What Works: Replicate top-performing formats, styles, and topics. 

¶ Listen to Your Audience: Monitor comments and messages for suggestions, 

complaints, or content requests. 

 

Professionals schedule weekly or monthly analytics reviews to continuously refine content 

strategy. 

4. Cross -Promotion  

¶ Promote on Other Platforms: Share videos via Instagram, Facebook, LinkedIn, email 

newsletters, and even blogs. 



 

 

 

¶ Collaborate with Creators: Partner with other creators or influencers in your niche to 

tap into new audiences. 

¶ Leverage Paid Ads: Use platform-specific ad managers to promote high-performing 

content to potential subscribers. 

Collaborations are often tracked for ROI using custom UTM links or analytics dashboards. 

5. Optimize for Discovery  

¶ SEO on YouTube: Use relevant keywords in titles, descriptions, and tags to improve 

search visibility. 

¶ Trending Content on TikTok: Use viral sounds, hashtags, and participate in 

challenges relevant to your niche. 

¶ Clickable Thumbnails & Honest Titles : Make them attention-grabbing without being 

misleading or clickbait. 

Create multiple thumbnail variations and test which drives higher click -through rates 

(CTR). 

6. Build a community  

¶ Engage Actively: Reply to comments, encourage discussions, and show appreciation 

for your audience. 

¶ Ask for Input: Poll viewers or ask what content they want to see next. 

¶ Show Personality: Let your authentic self shine ð audiences subscribe to people, 

not just content. 

Professionals often create private groups, Discord servers, or membership communities to 

retain high-value subscribers. 

7. Professional Strategies Practiced in Industry  

¶ Series & Playlists: Organize content into series to encourage binge-watching, 

boosting watch time and subscriptions. 

¶ Subscriber Incentives: Offer downloadable guides, templates, or exclusive content 

for subscribers. 

¶ End Screens & Cards: Use YouTube end screens or TikTok video prompts to 

encourage subscriptions and cross-promote content. 

¶ Content Repurposing: Turn long-form videos into short clips for TikTok, Instagram 

Reels, or Shorts to attract different audiences. 

¶ Trend Spotting: Monitor competitors and trending topics daily to adapt quickly while 

staying relevant. 

¶ Consistency in Branding: Maintain recognizable colors, fonts, intros, and outros to 

build a strong brand identity. 

 

Subscriber growth is a multi-faceted process that combines valuable content, platform 

optimization, data-driven decisions, engagement, and professional strategies. By 

implementing these strategies consistently, creators convert casual viewers into loyal, 

engaged subscribers, maximizing long-term growth and brand presence. 

 

4.4 Applying YouTube tools and content features for  uploading, scheduling, tagging, 

and engaging viewers.  



 

 

 

Using the right tools helps streamline your workflow, improve discoverability, and enhance 

engagement. Below is an overview of key content features on YouTube and how specific 

toolsðlike Canva, Tube Buddy, Google Trends, KeywordTool.io, VidIQ and YT Studioð

support uploading, optimizing, and managing content effectively. Use a combination of 

keyword research, trending topics, and eye-catching thumbnails to maximize discoverability. 

Key YouTube Content Features  

 

Feature Purpose 

Upload & Schedule Plan and release content at optimal times. 

Titles & Tags Improve searchability and viewer targeting. 

Thumbnails Boost click-through rates with eye-catching visuals. 

Descriptions Add keywords, links, and CTAs to guide viewers. 

Playlists Organize content to increase watch time and retention. 

Cards & End Screens Promote other videos and encourage subscriptions. 

Community Tab Engage subscribers with polls, teasers, and updates. 

Analytics (YouTube Studio) Monitor performance, audience, and growth. 

 

Recommended Tools for YouTube Success  

 

1.Canva ï Visual Content Creation  

a) Use for: Thumbnails, channel banners, 

end screen templates. 

b) Usage: Visually strong thumbnails 

directly impact click-through rate (CTR). 

Canva offers drag-and-drop tools and 

YouTube-optimized templates. 

2 Tube Buddy ï YouTube Channel Management  

 

a) Use for: Tag suggestions, title optimization, competitor analysis, A/B testing. 

b) Features:  

I. Tag explorer to find relevant keywords 

II. SEO score for titles/descriptions 

3. Google Trends ï Topic & Trend Discovery  

a) Use for:  Identifying trending topics and comparing keyword popularity over time. 

b) Usage: You can align your content with what people are currently searching for. 

4. KeywordTool.io ï YouTube Keyword Research  

¶ Use for: Discovering long-tail keywords based on YouTube search behaviour. 

¶ Benefits: Generates keyword ideas directly from YouTube's autocomplete. 

5. VidIQ ï Performance Insights & SEO Tools  



 

 

 

¶ Use for: Real-time analytics, keyword scoring, competition tracking, and video 

optimization. 

¶ Notable Features:  

o Keyword research tool 

o SEO checklist 

6. YouTube Studio ï Official Channel Management Dashboard  

YouTube Studio is the central hub for creators ð it combines analytics, content control, and 

monetization tools to help optimize every aspect of channel growth. 

a) Use for: Uploading, scheduling, editing, and managing all channel content. 

b) Key Features:  

I. Analytics Dashboard: Tracks watch time, audience demographics, CTR, and 

revenue performance. 

II. Content Management: Edit titles, thumbnails, tags, and descriptions post-upload. 

III. Engagement Tools: Manage comments, community posts, and copyright claims. 

IV. Monetization Tab: Monitor eligibility and earnings under the YouTube Partner 

Program (YPP). 

4.5 Applying v ideo monetization methods.  

Video monetization allows creators to turn views and engagement into income. To earn 

revenue legally and sustainably, creators must meet each platformôs eligibility requirements 

and follow their monetization policies. 

1. YouTube Monetization Methods  

¶ Ad Revenue (YouTube Partner Program) ï Earn from ads displayed on your videos. 

¶ Channel Memberships ï Subscribers pay a monthly fee for exclusive perks. 

¶ Super Chat & Super Stickers ï Fans pay to highlight messages during live streams. 

¶ YouTube Shopping (Merch Shelf) ï Sell products directly from your channel. 

¶ YouTube Premium Revenue ï Earn a share of subscription fees from Premium 

viewers. 

2. TikTok Monetization Methods  

¶ TikTok Creator Fund / Creator Rewards ï Receive payment based on video 

performance. 

¶ TikTok LIVE Gifts ï Viewers send virtual gifts during live streams. 

¶ TikTok Series (Paid Content) ï Charge for access to premium video series. 

¶ Brand Partnerships / Creator Marketplace ï Collaborate with brands for sponsored 

content. 

3. Other Platforms with Monetization Options  

¶ Instagram ï Badges during live streams, Reels Bonuses, and branded content 

partnerships. 

¶ Facebook ï In-Stream Ads, Stars, and fan subscriptions. 

¶  Live Streaming Platforms ï Subscriptions, Bits, and sponsorships. 

Compliance & Best Practices  

¶ Adhere to Community Guidelines, copyright rules, and ad-friendly content policies. 

¶ Ensure age, region, and account status requirements are met. 



 

 

 

¶ Disclose paid promotions clearly to comply with regulations. 

¶ Link valid payment accounts (bank, PayPal, or other supported methods) to receive 

revenue. 

¶ Track revenue and performance using analytics tools to optimize content and 

monetization. 

¶ Follow legal and tax regulations in your country for income reporting. 

Monetization Eligibility  

Platform  Monetization Methods  Key Eligibility  

YouTube Ads, Memberships, Super Chat, 

Shopping 

1,000 subscribers + 4,000 

watch hours (YPP) in the 

past 12 months or  

1,000 subscribers + 10 

million valid public Shorts 

views in the past 90 days. 
 

TikTok Creator Fund, LIVE Gifts, Series, 

Sponsorships 

10K followers + 100K views 

(30 days) 

 

4.6 Creating a dvertisements using TikTok Ads Manager and YouTube Ads dashboard.  

Running ads on TikTok and YouTube involves using their dedicated advertising platforms to 

design, target, and optimize campaigns. 

Both platforms follow a three-level ad structure ð Campaign, Ad Group, and Ad, allowing 

marketers to align their ads with objectives, audience, and creative strategy. 

1. TikTok Ads Manager  

TikTok Ads Manager helps businesses launch engaging, short-form video campaigns that 

appear on usersô For You Feed, Explore, or App Opening screens. 

Ad Structure  

1. Campaign Level ï Choose your Objective:  

o Awareness (reach, video views) 

o Consideration (traffic, app installs, engagement) 

o Conversion (sales, leads, website actions) 

2. Ad Group Level ï Define:  

o Audience Targeting: Age, gender, location, interests, device type, and behaviors 

o Placements: TikTok feed, Pangle network, or automatically selected 

o Budget & Schedule: Daily or lifetime budget 

o Optimization Goal: Conversions, clicks, or reach 

3. Ad Level ï Create the Ad:  

o Format Types:  

Á In-Feed Ads ï Appear in the For You Feed 

Á Top View Ads ï Full-screen on app launch 

Á Branded Hashtag Challenge ï Encourages user-generated content 



 

 

 

Á Spark Ads ï Boosts organic videos as ads 

o CTA Buttons: Shop Now, Learn More, Download, Contact Us 

Best Practices  

¶ Use trending sounds and native TikTok editing styles. 

¶ Keep ads short ð ideally 6ï15 seconds. 

¶ Hook attention in the first 2ï3 seconds. 

¶ Add subtitles for accessibility and clarity. 

¶ Use A/B testing for creatives and audiences. 

¶ Ensure content looks natural and not overly promotional. 

2. YouTube Ads (via Google Ads Dashboard)  

YouTube Ads are managed through Google Ads, allowing advertisers to run video campaigns 

across YouTubeôs in-stream, discovery, Shorts, and display placements. 

Ad Structure  

1. Campaign Level ï Select a Goal:  

o Awareness (brand reach, views) 

o Consideration (website traffic, engagement) 

o Action (sales, leads) 

2. Ad Group Level ï Define:  

o Target Audience: Age, gender, interests, keywords, topics, remarketing lists 

o Geographic & Language Targeting 

o Budget & Bidding Strategy (CPV, CPM, or CPA) 

o Devices & Placements (specific channels, videos, or websites) 

3. Ad Level ï Upload or select a video:  

o Ad Formats:  

Á Skippable In-Stream Ads ï Viewers can skip after 5 seconds 

Á Non-Skippable Ads ï Up to 15 seconds, shown before videos 

Á Bumper Ads ï 6-second quick awareness spots 

Á In-Feed Video Ads ï Appear in search results or alongside videos 

Á YouTube Shorts Ads ï Vertical ads designed for mobile 

o CTA Options: Learn More, Buy Now, Sign Up, Visit Website 

Best Practices  

¶ Capture attention within the first 5 seconds before skip. 

¶ Include branding early (logo or brand name). 

¶ Use clear captions and high-quality visuals. 

¶ Optimize for mobile-first viewing. 

¶ Use custom thumbnails that drive curiosity. 

¶ Set up conversion tracking via Google Tag or YouTube pixel. 

¶ Continuously analyze CTR, CPA, and ROAS to improve performance. 

TikTok Ads VS YouTube Ads (Google Ads) :  



 

 

 

Element  TikTok Ads Manager  YouTube Ads (Google Ads)  

Structure  Campaign Ÿ Ad Group Ÿ Ad Campaign Ÿ Ad Group Ÿ Ad 

Objective 

Examples  

Awareness, Conversions, Leads Awareness, Sales, Engagement 

Ad Formats  In-Feed, TopView, Spark, Branded 

Challenge 

Skippable, Non-Skippable, 

Bumper, Shorts 

Audience 

Targeting  

Interests, Behaviors, Lookalike Keywords, Topics, Custom 

Audiences 

CTA Options  Shop Now, Download, Learn More Buy Now, Visit Website, 

Subscribe 

Optimization  AI Smart Optimization & A/B 

Testing 

Smart Bidding & Conversion 

Tracking 

 

4.7 Reviewing p erformance analytics.  

regularly reviewing analytics and reports, creators can identify what works, optimize future 

content, and enhance overall viewer engagement. 

Why It Matters  

Understanding engagement helps you: 

¶ Know what content resonates with your audience 

¶ Improve retention and watch time 

¶ Increase likes, comments, shares, and subscriber growth 

¶ Optimize posting time and format 

Key Metrics to Monitor  

For YouTube (via YouTube Studio)  

Metric  What It Tells You  

Watch Time  Total minutes viewers spend watching videos 

Audience Retention  When viewers stop watching (video drop-off) 

Click -Through Rate (CTR)  How many people clicked after seeing your thumbnail 

Engagement Rate  Likes, comments, shares per view 

Traffic Sources  Where viewers came from (search, suggested, etc.) 

Subscriber Growth  Which videos helped gain or lose subscribers 

 

For TikTok (via TikTok Analytics)  

 

Metric  What It Tells You  

Video Views  Basic reach and popularity 

Average Watch Time  Engagement depth per video 

Completion Rate  Percentage of viewers who watched till the end 



 

 

 

Shares & Comments  Indicates how relatable or engaging content is 

Follower Activity  When your audience is most active 

Profile Views  Shows curiosity or interest beyond content 

 

 

Self -Check -3.4 

 

Short Questions:  

1. What is the primary goal of video marketing? 

2. Name two core principles of video marketing. 

3. Why is ñplatform fitò important in video marketing? 

4. Give one tip for hooking your audience early. 

5. Which platform is best suited for long-form searchable content? 

6. Name two short-form video platforms ideal for trends and viral content. 

7. Which platform is recommended for B2B educational videos? 

8. What type of content is best for brand awareness? 

9. What type of content is best for lead generation? 

10. Give one example of a content format for engagement. 

 

Answer Key -3.4 

Answers:  

1. To reach and engage audiences, boost brand awareness, generate leads, and drive 

conversions through video content. 

2. Know your audience; clear message; visual engagement; measure & improve; 

platform fit (any two). 

3. Different platforms favor different video lengths, styles, and features; matching format 

improves reach and engagement. 

4. Capture attention within the first 3ï5 seconds. 

5. YouTube. 

6. TikTok and Instagram Reels. 

7. LinkedIn. 

8. Entertaining, shareable videos. 

9. Value-driven, educational content. 

10. Interactive or community-based videos. 

  



 

 

 

Activity Sheet -3.4 

 

Task:  Identify YouTube tools and write their usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Interpret Concept of Digital Marketing. 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the youtube tools and put the name into the second blank column. 

¶ Write the Usages of that youtube tools  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Youtube  Tools  Name of Youtube  

Tools  

Usages of that 

Youtube  Tools  

1. 

 

 

 

2 

 

 

 

3 

 

 

 

4 

 

 

 

5 

 

 

 

 

Resources Required:  



 

 

 

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -3.4 

 

Job Name: Prepare Video Ads for YouTube  using Google Ads . 

 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Ads per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

 

Specification Sheet -3.4 

 

   Job Name: Prepare Video Ads for YouTube  using Google Ads . 

 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 



 

 

 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Instructions:  

1. Login to Google Ads  

2. Create a new Conversion Action  

3. Create a Campaign Ÿ Choose Sales objective Ÿ Video type Ÿ Add your conversion 

goal 

¶ Set Budget & Targeting 

¶ Daily budget: $50 

¶ Location: Bangladesh 

¶ Audience: Female, and refine by age or interest if needed 

4. Create the Video Ad and upload it on youtube with proper title description tag and end 

screen 

5. Do video SEO with any tools like VidIQ. 

6. Add your YouTube video link 

7. Enter your website/Product Link as Final URL Write headline, description, and CTA 

(e.g., ñShop Nowò) 

8. Review & Publish 

 

Job Sheet -3.4-1 

Job Name: Prepare Shorts Video and Do SEO on YouTube . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Video as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 



 

 

 

Specification Sheet -3.4-1 

 

 Job Name:  Prepare Shorts Video and Do SEO on YouTube . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

Suppose, you have an e-commerce fashion store that sells dresses online. You need to create 

a promotional YouTube video showcasing one of your dresses and optimize it using VidIQ for 

better visibility and ranking. 

Instructions:  

1. Select a dress product  from your e-commerce store to feature in your video. 

2. Create a short promotional video  highlighting the dress ð show its design, fabric, 

and style. 

3. Add a title text  at the beginning  of the video introducing the product (e.g., ñelegant 

summer dress 2025 ï trendy look!ò). 

4. Add an outro  at the end  of the video with your brand logo  and a short call-to-action 

(e.g., ñshop now at www.yourstore.comò). 

5. Upload the video to youtube.  

6. Use vidiq  to perform complete seo optimization , including: 

7. Crafting a title seo score above 70 . 

8. Achieving a vidiq actionable seo score of 50/50 . 

9. Adding relevant tags, description, and hashtags  based on vidiq recommendations. 

10. Once optimized, share the video  on your other social platforms ð facebook, 

instagram, and pinterest ð with a short caption and relevant hashtags. 



 

 

 

Information Sheet -3.5 

Learning Outcome -5:  Apply lead generation  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

5.1 Lead generation in digital marketing. 

5.2 Identifying requirements for lead generation based on business objectives and audience 

profiling. 

5.3 Lead generation tools. 

5.4 Interpreting and implementing basic funnel and lead funnel stages to nurture potential 

leads. 

5.5 Carrying out process of lead validation. 

5.6 Executing lead generation activities. 

5.7 Organizing and monitoring collected. 

 

5.1 Lead generation in digital marketing.  

 

In digital marketing, lead generation  refers to the process of attracting and converting online 

users into potential customers by encouraging them to share their contact information through 

targeted marketing campaigns. A lead  is a person or company that has shown interest in a 

product or service by taking an action such as filling out a form, subscribing to a newsletter, 

or downloading a resource. 

The term ñgenerationò represents the active process of creating these leads through various 

online marketing strategies and channels. 

 

The strategic value of lead generation  

Lead generation plays a crucial role in building a businessôs customer base and driving 

revenue growth. Its strategic importance includes: 

1. Fuels the sales funnel:  

It provides the sales team with a consistent flow of qualified prospects, reducing dependence 

on cold outreach and improving conversion opportunities. 

2. Measurable Roi : 

Digital lead generation campaigns can be tracked in real-time, enabling marketers to measure 

performance metrics such as cost per lead (cpl) and return on investment (roi). 

3. Builds customer relationships:  

It helps brands establish relationships with potential customers early by offering value before 

requesting a sale. 

4. Targets ideal customers:  

Digital platforms enable precise targeting using data such as demographics, interests, and 

behavior, ensuring marketing efforts reach the most relevant audience. 

 



 

 

 

The lead generation process  

The digital lead generation process generally follows four key stages: 

1. Attract:  

The first step is drawing attention to the brand through online channels such as SEO (Search 

Engine Optimization) , social media marketing , content marketing , and paid advertising 

(Google Ads, Meta Ads) . 

2. Offer:  

Visitors are presented with a lead magnet , a valuable offer designed to encourage them to 

share their contact information. Examples include eBooks, webinars, free trials, or discount 

codes . 

3. Convert:  

Once users are interested, they are directed to a landing page  with a lead capture form . By 

completing this form, the visitor becomes a lead. 

4. Nurture:  

After capturing the lead, marketers engage with them through email marketing , CRM tools , 

or automated workflows  to provide useful content, build trust, and guide them toward a 

purchase decision. 

5. Essential Metrics to Track (KPIs)  

To evaluate the effectiveness of lead generation efforts, marketers use key performance 

indicators such as: 

¶ Conversion Rate:  Percentage of visitors who become leads (e.g., 50 leads from 1,000 

visits = 5%). 

¶ Cost Per Lead (CPL):  The average amount spent to acquire one lead (Campaign Cost 

÷ Leads Generated). 

¶ Lead Quality:  The likelihood of leads converting into paying customers. 

¶ Total New Leads:  The total number of leads collected within a specific time frame. 

In the context of digital marketing, lead generation  is a systematic and data-driven process 

aimed at identifying, attracting, and converting potential customers online. It helps businesses 

grow by ensuring a continuous flow of qualified leads, measurable results, and stronger 

customer relationships. Through effective targeting, valuable offers, and nurturing strategies, 

digital lead generation transforms interest into meaningful business opportunities. 

 

5.2 Identifying r equirements for lead generation based on business objectives and 

audience profiling.  

Once the quantity of leads is clear, the next step is defining the ideal leads  through audience 

profiling : 

Audience Profiling  

Audience profiling is the process of analyzing and defining the characteristics of your most 

valuable potential customers. It helps marketers understand who they are targeting , how to 

reach them , and what messaging resonates . 

Steps in Audience Profiling  

1. Create Ideal Customer Profiles (ICPs):  

o Define demographic attributes (age, gender, location) 



 

 

 

o Company details (industry, size, revenue, job roles) 

o Psychographics (pain points, interests, decision-making behavior) 

o Digital behavior (platform usage, content engagement patterns) 

2. Build Buyer Personas:  

o More detailed fictional profiles representing specific segments of your audience. 

o Example: ñCTO of a financial services company with 1,000+ employees interested in 

data security.ò 

3. Identify Lead Qualification Criteria:  

o What makes a lead sales -ready ? (e.g., job title, budget authority, expressed interest) 

o Helps focus on high-quality leads that are more likely to convert. 

Tools Used in Industry  

1. CRM Analytics:  Salesforce, HubSpot 

2. Website Analytics:  Google Analytics, Hotjar 

3. Social & Ad Platforms : LinkedIn audience insights, Facebook audience insights, 

TikTok analytics 

4. Email & Marketing Automation:  Marketo, Active Campaign 

Combining Business Objectives and Audience Profiling  

Effective lead generation strategies combine top -down business goals  and bottom -up 

audience insights : 

Approach  Focus  Outcome  

Top-Down  Quantity of leads based on revenue, deal 

size, and conversion rate 

Provides measurable targets for 

campaigns 

Bottom -

Up 

Quality of leads through audience profiling 

and buyer personas 

Ensures marketing reaches the 

right audience 

 

Industry Example:  

A B2B SaaS company wants to grow enterprise revenue by 20%. 

¶ Top-down: They calculate 2,000 qualified leads  needed. 

¶ Bottom-up: They target CTOs in companies with 500+ employees  interested in 

cloud security solutions . 

¶ Tactics: Create gated whitepapers , promote via LinkedIn Ads , and nurture through 

email campaigns . 

This integrated approach ensures marketing campaigns are both scalable  and highly 

targeted . 

Industry Best Practices  

1. Align Marketing & Sales:  Marketing teams must collaborate with sales to define lead 

qualification criteria. 

2. Segment Leads:  Use audience profiles to segment campaigns for personalized 

messaging. 

3. Data-Driven Decisions:  Continuously monitor campaign performance and refine 

targeting. 



 

 

 

4. Multi -Channel Targeting:  Use a combination of email, social media, paid ads, and 

content marketing to reach ideal leads. 

5. Lead Nurturing Strategy:  Engage leads with relevant content until they are ready to 

convert. 

Identifying lead generation requirements aligns business goals with audience insights, 

enabling targeted campaigns and efficient resource use. Best practices include precise 

audience profiling, combined top-down and bottom-up approaches, and ongoing performance 

optimization. 

 

5.3 Lead generation tools . 

1. Skrapp.io ï LinkedIn & B2B Email Discovery  

¶ Use Case: Find professional email addresses from 

LinkedIn profiles or company websites. 

¶ Platform Compatibility: LinkedIn, company 

websites, CRMs (HubSpot, Salesforce, Pipedrive). 

¶ Key Features:  

o Chrome extension for extracting emails from 

LinkedIn 

o Bulk email finder and domain search 

o Export directly to CRM or CSV 

2. PR hunters  ï Media Outreach & HARO -style Leads  

¶ Use Case: Connect with journalists or media leads based on queries in your niche. 

¶ Platform Compatibility: Web-based media request aggregators 

¶ Key Features:  

o Real-time alerts for journalist queries 

o Access to categorized media opportunities 

o Export contacts for outreach campaigns 

3. Sales QL ï Advanced LinkedIn Contact Extraction  

¶ Use Case: Extract contact data (email, phone) from 1st, 2nd, and 3rd degree LinkedIn 

connections. 

¶ Platform Compatibility:  LinkedIn 

¶ Key Features:  

o Enrich LinkedIn profiles with verified contact data 

o Export to CSV or sync with CRMs for lead management 

o Supports email outreach campaigns 

4. Snov.io ï Email Outreach & Lead Nurturing  

¶ Use Case: Find leads, verify emails, automate drip campaigns, and track performance. 

¶ Platform Compatibility : Websites, LinkedIn (via extension), Email 

¶ Key Features:  

o Email finder and verifier 

o Automated email sequences for lead nurturing 



 

 

 

o Technology stack detection 

o CRM integration for campaign tracking 

5. Apollo.io ï All -in-One Lead Generation & Sales Engagement  

¶ Use Case:  Discover targeted leads, enrich contact data, send outreach emails, and 

automate sales workflows. 

¶ Platform Compatibility:  LinkedIn (via extension), websites, CRMs (HubSpot, 

Salesforce, Zoho). 

¶ Key Features:  

o Large B2B contact database with verified emails 

o Chrome extension for LinkedIn prospecting 

o Automated email sequences and analytics 

o CRM syncing and deal-tracking features 

 

5.4 Interpreting and implementing b asic funnel and lead funnel stages to nurture 

potential leads.  

A lead funnel  is a strategic model that guides potential 

customers through their journey, from awareness to 

conversion. Understanding funnel stages allows 

marketers to deliver the right message at the right time, 

maximize engagement, and nurture leads efficiently. 

Purpose  

¶ Nurture leads step-by-step based on their 

readiness to buy 

¶ Deliver relevant content at each stage 

¶ Maximize conversions by guiding leads toward a purchase 

Stages of the Lead Funnel  

1. TOFU (Top of Funnel) ï Awareness  

¶ Goal:  Attract people who are unaware of your brand 

¶ Lead Type:  Unaware or casually interested 

¶ Activities on Social Platforms:  

o Instagram Reels, TikTok videos, Facebook posts, LinkedIn updates 

o Blog articles or press mentions shared via social channels 

¶ Metrics to Track:  Impressions, reach, engagement rate, clicks 

2. MOFU (Middle of Funnel) ï Consideration  

¶ Goal:  Educate and build trust with leads evaluating options 

¶ Lead Type:  Interested, researching solutions 

¶ Activities on Social Platforms:  

o Lead magnets (eBooks, guides, whitepapers) promoted via LinkedIn ads or email 

o Webinars or live streams on YouTube or Facebook 

o Retargeting social ads to engage users who interacted with TOFU content 

¶ Metrics to Track:  Downloads, sign-ups, video watch time, lead engagement score 



 

 

 

3. BOFU (Bottom of Funnel) ï Decision  

¶ Goal:  Convert qualified leads into customers 

¶ Lead Type:  Ready to make a purchase 

¶ Activities on Social Platforms:  

o Product demos, free trials, consultations via LinkedIn or Instagram DM 

o Retargeted video ads on YouTube Shorts, TikTok, or Facebook Feed 

o Testimonials, pricing pages, or special offers 

¶ Metrics to Track:  Conversion rate, demo bookings, purchases, ROI 

Implementation  

¶ Segment Leads:  Use CRM or analytics tools to categorize leads based on behavior 

and profile 

¶ Automation Tools:  Implement workflows with HubSpot, Mailchimp, or LinkedIn Sales 

Navigator for timely nurturing 

¶ Align Marketing & Sales:  Ensure smooth hand-off at BOFU for follow-ups 

¶ Lead Scoring:  Prioritize high-engagement leads for faster conversion 

¶ Continuous Monitoring:  Track KPIs at each stage and refine content strategy based 

on performance 

5.5 Carrying  out process of lead validation.  

Lead validation is the process of verifying and confirming that the leads collected through 

marketing efforts are accurate, relevant, and meet the defined qualification criteria. It ensures 

that sales and marketing teams work with high-quality leads, improving efficiency and 

increasing the chances of successful conversions. 

Importance of Lead Validation  

¶ Improves Data Quality:  Removes incorrect, outdated, or duplicate lead information. 

¶ Enhances Sales Efficiency:  Ensures sales teams focus on leads that are genuinely 

interested and fit the ideal customer profile. 

¶ Boosts Conversion Rates:  Qualified leads are more likely to convert into customers, 

reducing wasted effort. 

¶ Supports Better Reporting:  Accurate data leads to more reliable analytics and decision-

making. 

Key Steps in the Lead Validation Process  

1. Verify Contact Information:  

o Check that emails and phone numbers are valid using verification tools (e.g., 

email verification services). 

o Remove invalid or non-functional contacts. 

2. Check Lead Completeness:  

o Ensure all required fields are filled (e.g., job title, company name, location). 

o Filter out incomplete or low-detail leads. 

3. Match Leads Against Ideal Customer Profile (ICP):  

o Confirm the leadôs attributes (industry, company size, role) align with your 

target audience. 



 

 

 

4. Remove Duplicates:  

o Identify and merge or eliminate duplicate entries to avoid redundant outreach. 

5. Lead Scoring:  

o Assign scores based on engagement level, demographics, and other criteria to 

prioritize leads. 

5.6 Executing Lead generation activities.  

Lead generation activities are carried out strategically to ensure they directly support the 

predefined business goals and lead qualification requirements. This alignment guarantees that 

marketing efforts attract the right audience, generate quality leads, and ultimately contribute 

to achieving revenue targets. 

Importance  

1. Focuses Efforts:  Resources like time, budget, and tools are used efficiently toward 

goals. 

2. Increases Lead Quality:  Targeted activities attract leads that better fit the ideal 

customer profile. 

3. Improves Measurement:  Clear goals allow teams to track performance and optimize 

campaigns. 

4. Supports Business Growth:  Leads generated contribute directly to revenue and 

growth targets. 

Execute Lead Generation Aligned with Goals  

1. Review Defined Goals:  

¶ Understand the business objectives (e.g., revenue targets, customer segments). 

2. Identify Lead Requirements:  

¶ Use audience profiling and lead qualification criteria to define what a ñqualified leadò 

looks like. 

3. Select Appropriate Activities:  

¶ Choose marketing tactics (content marketing, email campaigns, social ads) that best 

reach the target audience. 

4. Apply the Right Tools:  

¶ Use tools like Skrapp.io, Snov.io, SalesQL, or PRhunters to support your chosen 

tactics efficiently. 

5. Monitor and Optimize:  Track key metrics 

5.7 Organizing and monitoring collected.  

After collecting leads, it is essential to systematically organize and continuously monitor them. 

This process helps identify high-potential leads for timely follow-up and supports data-driven 

decision-making through insightful reporting on marketing efforts. 

The benefits of proper lead management  

¶ Enhances Sales Efficiency 

¶ Provides Clear Visibility 

¶ Enables Data-Driven Insights 

¶ Uncovers Conversion Opportunities 

Step-by-step guide to organizing and monitoring leads  



 

 

 

1. Segment leads based on key criteria  

¶ Source of lead (e.g., webinar, social media, paid ads) 

¶ Engagement level (e.g., email opens, clicks, content downloads) 

¶ Demographics (e.g., industry, company size, job title)  

2. Leverage CRM Systems for Lead Management  

¶ Input and regularly update lead details within a CRM to maintain a centralized and 

accessible database. 

¶ Use tagging, scoring, and status updates to track lead progression. 

3. Track Lead Engagement Continuously  

¶ Email open and click rates 

¶ Website visits and page views 

¶ Downloads of gated content or resources 

4. Analyse  Conversion Metrics to Measure Effectiveness  

¶ Lead-to-customer conversion rates 

¶ Average time leads spend at each funnel stage 

¶ Return on investment (ROI) for specific campaigns or channels 

5. Generate Regular Reports and Share Insights  

¶ Prepare detailed reports for marketing and sales teams highlighting performance, 

trends, and areas for improvement 

 

Self -Check -3.5 

 

Short Questions:  

1. What is lead generation in digital marketing? 

2. What is a lead? 

3. Why is lead generation strategically important? 

4. What is a lead magnet? 

5. What is lead nurturing? 

6. Name one key performance indicator (KPI) for lead generation. 

7. What is a buyer persona? 

8. Why is lead qualification important? 

9. What is a lead funnel? 

10. What does TOFU stand for? 

  

Answer Key -3.5 

 

Answers:  

1. It is the process of attracting and converting online users into potential customers by 

encouraging them to share contact information. 

2. A lead is a person or company that has shown interest in a product or service by taking 

an action like filling out a form or subscribing to a newsletter. 



 

 

 

3. It fuels the sales funnel, provides measurable ROI, builds customer relationships, and 

targets ideal customers. 

4. A valuable offer that encourages visitors to share their contact information, like eBooks, 

webinars, or free trials. 

5. Engaging with captured leads through email, CRM tools, or automated workflows to 

guide them toward a purchase. 

6. Conversion rate, cost per lead (CPL), lead quality, or total new leads. 

7. A detailed fictional profile representing a specific segment of your audience. 

8. It focuses on high-quality leads that are more likely to convert. 

9. A model guiding potential customers from awareness to conversion. 

10. Top of Funnel ï Awareness stage. 

Activity Sheet -3.5 

Task:  Identify lead generation tools  and write their usages.  

 

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Social Media Marketing (SMM). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the lead generation  tools  and put the name into the second blank column. 

¶ Write the Usages of that lead generation  tools  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Lead 

Generation  Tools  

Name of Lead 

Generation  Tools  

Usages of that Lead 

Generation  Tools  

1. 
  

 

2 

 
 

 



 

 

 

3 

 
 

 

4 

 
 

 

5 

  

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -3.5 

 

Job Name: Prepare Lead Generation Form and Do Social Media Marketing.  

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Content as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

(text, word, excel etc. file). 

9. For All the document maintain appropriate naming convention which can be 

understood by everyone. 

10. Submit the prepared document to the appropriate Person. 

11. Clean and store tools and equipment 

 

Specification Sheet -3.5 

 

   Job Name: Prepare lead generation form and do social media marketing.  

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 



 

 

 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Instructions : 

Suppose you are a Digital Marketing Executive working for a company that organizes 

marketing-related events and training programs. Your next campaign is to generate leads for 

an upcoming event ð 

ñMarketing Day 2026ò scheduled for 18th October 2026 at Bangla Academy, Dhaka. 

Instructions:  

1. Create the Lead Capture Form using any Email Marketing or Lead Generation Tools 

2. Add Below Fields to that form. 

a) Title: Marketing Day 2026 ï Entry Form  

b) Fields to include: 

c) First Name 

d) Last Name 

e) Phone Number 

f) Email 

g) Location 

h) Add a short note: ñSubmit your details to receive your free entry ticket to Marketing 

Day 2026!ò 

i) Button Text ñGet Free Entryò 

j) After submission, users should see a confirmation message such as: 

k) ñThank you! Your entry has been confirmed. Check your email for your entry ticket.ò 

3. Integrate Email Automation, set up automated email workflows for the submitted leads like 

Bellow: 

a) Email 1 ï Entry Ticket (Instant Delivery):  

b) Subject: Your Entry Ticket for Marketing Day 2026 

c) Body: 

d) Thank them for registering. 

e) Include the event date, time, and venue. 



 

 

 

f) Attach or include a digital ticket or QR code image. 

g) Email 2 ï Follow-up Offer (Next Day): 

h) Subject: Special Invitation ï Join Our 30-Day Zero to Master Digital Marketing 

Course! 

i) Body: 

j) Congratulate them on joining the event. 

k) Offer an exclusive discount or invite to enroll in the 30-Day Zero to Master Digital 

Marketing Course . 

l) Include a course signup link or CTA button. 

4. Design a promotional post (image or poster) announcing the event. 

5. Include event name, date, venue, and a short call-to-action (e.g., ñRegister now to get your 

free entry ticket!ò). 

6. Create an event post on your preferred social media platform (e.g., Facebook or LinkedIn). 

7. Add the form link in the caption or event description for registration. 

8. Submit all screenshots and the form link. 



 

 

 

Module -4 

Module Title:  Perform Search Engine Optimization (SEO) 

 

Unit Code:  SICIP-ICT-DM-04-O                                      Nominal Hours: 30 hrs.  

 

Module Descriptions:  

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 

marketing. It specifically includes the tasks of describing basic concept of marketing, 

identifying career opportunities in digital marketing, interpreting ethics and guidelines for digital 

marketing, and explaining digital marketing strategies. 

Learning Outcome:  

After completing this module, trainee will be able to: 

 

1. Interpret basic concepts of SEO 

2. Apply on-page SEO techniques 

3. Apply off-page SEO techniques 

4. Apply technical SEO 

5. Apply local SEO techniques  

6. Interpret search engine marketing  

 

 Assessment Criteria:  

1.1 Concept of Search Engine Optimization (SEO) is explained with relevance to online 

visibility and ranking.  

1.2 Major search engines are identified based on global usage and SEO relevance.  

1.3 Commonly used browsers and essential add-ons or extensions are recognized for 

SEO-related tasks.  

1.4 Concept of a backlink and its role in search engine ranking is illustrated with 

examples.  

1.5 Domain A Authority (DA) and Page Authority (PA) are defined. 

1.6 Keyword research and analysis are performed using SEO tools to identify relevant 

and high-ranking search terms.  

1.7 Title tags, URLs, meta descriptions, header tags, and page contents are optimized.  

1.8 Anchor text along with internal and external links are demonstrated and applied.  

1.9 Concept of pillar content is explained and its role in content hierarchy and authority 

is clarified.  

1.10 An initial site analysis is conducted to identify SEO strengths, weaknesses, and 

technical issues.  

1.11 Page loading speed is optimized using suitable techniques and tools. 

1.12 Websites are submitted to major search engines and relevant directories to 

improve indexing and visibility.  

1.13 Social bookmarking activities are performed on recognized platforms to enhance 

link-building and traffic.  

1.14 Forum posting and directory submission are applied with relevant keywords and 

links.  

1.15 Guest posting and creation of authority backlinks are executed. 



 

 

 

1.16 The concept and importance of Technical SEO are interpreted.  

1.17 Technical On-page optimization in site is applied.  

1.18 Structured data and schema markup are set up to enhance improve search 

visibility.  

1.19 The role of search engine algorithms is explained in relation to ranking signals and 

updates.  

1.20 Phrase ñContent is kingò is explained to highlight the value of high-quality, relevant 

content in SEO strategy. 

1.21 The concept and importance of local SEO are interpreted in the context of location-

based search visibility.  

1.22 Local business website optimization techniques are explained.  

1.23 A Google My Business (GMB) page is set up and optimized.  

1.24 The website structure for local SEO is created. 

1.25 Concept of Search Engine Marketing (SEM) is interpreted in relation to paid and 

organic strategies.  

1.26 Difference between SEO and SEM is explained with focus on cost, targeting, and 

reach.  

1.27 Key SEM platforms are identified and their purposes are outlined.  

1.28 Search engine ad types are classified and described.  

1.29 Importance of quality score, ad relevance, and call to action is explained. 

  



 

 

 

Information Sheet -4.1 

 

Learning Outcome -1:  Interpret basic concepts of SEO  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

1.1 Concept of Search Engine Optimization (SEO). 

1.2 Major search engines. 

1.3 Commonly used browsers and essential add-ons or extensions. 
1.4 Backlink and its role in search engine. 
1.5 Defining Domain Authority (DA) and Page Authority (PA). 

 
1.1 Concept of Search Engine Optimization (SEO).  

 

Search Engine Optimization (SEO) is the practice of enhancing a website or online content to 

improve its visibility in search engine results pages (SERPs) like Google, Bing, or Yahoo. The 

main objective of SEO is to increase organic (non-paid) traffic to a website by achieving higher 

rankings in search results for relevant keywords or queries. 

 

Key Concepts of SEO  

1. Online Visibility  

o Definition: Online visibility refers to how easily a website can be found by users through 

search engines. 

o SEO Relevance: Optimized websites appear in relevant search results more frequently 

and prominently, increasing the chances of being discovered by potential visitors. 

o Example: A business selling handmade soap ranks on the first page for ñnatural 

handmade soap,ò making it highly visible to searchers. 

2. Ranking  

o Definition: Ranking refers to the position of a website or web page in search engine 

results for specific keywords. 

o SEO Relevance: Higher-ranking pages attract significantly more clicks and traffic. The 

first three positions on Google generally receive the majority of user clicks. 

o Example: Ranking #1 for ñbest budget smartphonesò generates far more traffic than 

ranking #10 for the same term. 

 

Key Components of SEO  

1. Keyword Research  

o Identifying search terms your target audience uses. 

o Example: Targeting ñaffordable web design servicesò instead of just ñweb design.ò 

2. On-Page SEO 

o Optimizing page content, titles, headings, images, meta descriptions, and URLs to 

ensure relevance and keyword targeting. 

3. Technical SEO  

o Ensuring a website is crawlable, indexable, and technically sound for search engines. 



 

 

 

o Includes site speed, mobile-friendliness, SSL security, structured data/schema 

markup, and Core Web Vitals (UX factors).  

4. Off -Page SEO 

o Activities outside the website that improve its authority and trustworthiness. 

o Primarily includes link building (getting backlinks from reputable sites). 

5. Content Quality  

o Creating high-quality, useful, and engaging content that satisfies user intent. 

o Content should be regularly updated and relevant to the target audience. 

6. Local SEO (if applicable)  

o Optimizing for location-based searches using Google Business Profile, local citations, 

and reviews. 

7. Analytics & Performance Tracking  

o Measuring SEO success using tools like Google Analytics, Search Console, and rank 

trackers to continuously improve strategy. 

 

1.2 Major search engines.  

 

1 Google  

a) Global Usage: Google is the most widely used search engine, handling over 90% of global 

search traffic. 

b) SEO Relevance: SEO strategies are primarily 

designed around Googleôs algorithms (such as 

Panda, Penguin, and Hummingbird). 

c)  Google emphasizes:  

o Content quality and relevance 

o Mobile-friendliness 

o Page speed 

o Backlink authority 

o Secure browsing (HTTPS) 

d) Why It Matters: Ranking high on Google 

ensures maximum visibility and organic traffic, 

making it the core focus of most SEO 

campaigns. 

2 Yahoo  

a) Global Usage: Yahoo has a smaller global market share compared to Google but still 

maintains a user base, especially in certain regions like Japan and the U.S. 

b) SEO Relevance: Yahooôs search results are powered by Bingôs algorithm, meaning SEO 

practices for Bing also apply to Yahoo. 

c) Why It Matters: Despite its lower traffic share, Yahoo can contribute to overall visibility, 

particularly for demographics still using it. 

3 Bing  

a) Global Usage: Bing is the second most popular search engine globally, with a market 

share of around 6ï8%. 

b) SEO Relevance: Bing uses a different algorithm than Google and favors: 

o Exact-match keywords 

o Older, established domains 

o High-quality multimedia content 

o Strong on-page optimization 



 

 

 

c) Why It Matters: Optimizing for Bing helps reach users who prefer Microsoft-based 

platforms, like Windows PCs and Cortana, and complements Google SEO for broader 

reach. 

 

1.3 Commonly used browsers and essential add -ons or extensions .  

 

SEO tasks often require specialized tools to analyze websites, track performance, and 

optimize content. Using the right browsers and SEO extensions helps streamline workflow, 

enhance productivity, and provide actionable insights for improving search engine visibility. 

 

Commonly Used Browsers  

1. Google Chrome ï Most popular for SEO due to its wide range of compatible 

extensions. 

2. Mozilla Firefox ï Offers flexibility and strong developer tools. 

3. Microsoft Edge ï Built on Chromium, supports most Chrome extensions. 

 

Essential SEO Extensions/Add -ons  

1. Keywords Everywhere: Displays 

search volume, cost-per-click (CPC), 

and keyword competition. 

 

2. Moz Bar : Shows Domain Authority (DA), 

Page Authority (PA), and backlink 

information. 

 

3. SEO Minion: Assists with on-page 

analysis, link checking, and SERP previews. 

 

4. Ahrefs : SEO Toolbar: Provides backlink data, keyword insights, and on-page metrics. 

 

5. Uber suggest  Chrome Extension: Offers keyword suggestions, domain overview, 

and top-performing pages. 

 

6. Grammarly: Ensures content readability, grammar accuracy, and tone consistency. 

 

7. SEO quake : Provides a full SEO audit of pages including keyword density, 

internal/external link data, and SERP overlays. 

 

8. Mongols : Integrates with KWFinder, SERPChecker, and SiteProfiler to analyze 

keyword difficulty and competitor data. 

 

9. Similar Web  : Displays website traffic sources, visitor geography, and engagement 

data. 

 

10. Serpstat SEO: Provides in-depth SEO metrics like keyword position tracking, backlink 

data, on-page audit, and competitor analysis ð all in one dashboard. 

 

Steps to Install and Use Browsers and Extensions  



 

 

 

1. Install a browser:  

o Go to the official website of the browser (e.g., Google Chrome, Firefox, Edge). 

o Download the installation file and follow on-screen instructions to install the browser. 

2. Install extensions/add -ons:  

o Visit the browserôs extension store (e.g., Chrome Web Store, Firefox Add-ons). 

o Search for the required SEO extension and click ñAddò or ñInstall.ò 

o Configure each extension according to your project or campaign requirements. 

3. Analyze SEO data:  

o Use the installed extensions to examine competitor websites, keywords, backlinks, and 

on-page SEO elements. 

4. Apply insights:  

o Optimize your websiteôs content, structure, and visibility based on analysis. 

5. Maintain tools:  

o Regularly update browsers and extensions to ensure accurate performance and 

compatibility. 

 

Benefits  

¶ Speeds up SEO research and analysis. 

¶ Provides real-time, data-driven insights. 

¶ Simplifies keyword and competitor research. 

¶ Improves content quality and search engine visibility. 

 

1.4 Backlink  and its role in search engine.  

 

A backlink is a hyperlink from one website pointing to another. Backlinks are crucial for SEO 

because they signal to search engines that a website is trustworthy and authoritative. The 

more high-quality backlinks a site has, the higher it can rank in search engine results. 

 Concept of Backlinks  

 

¶ Definition:  A backlink is a hyperlink from an external website pointing to your website. 

¶ SEO Role: Backlinks improve search engine ranking, drive referral traffic, and 

enhance domain authority. 

¶ Example: If a popular tech blog links to your website about ñbudget smartphones,ò 

search engines consider your site more authoritative for that topic. 

 

Types of Backlinks  

 

1. White Hat Backlinks ï Ethically earned links from reputable websites through quality 

content or outreach. 

2. Black Hat Backlinks ï Unethical or manipulative links from low-quality sites, aimed at 

artificially boosting rankings. 

3. Authorized Backlinks ï Links given with permission or agreement between website 

owners. 

4. Foundation Backlinks ï High-quality, authoritative links considered foundational for 

a websiteôs SEO profile. 

 

 

 



 

 

 

Do follow  and No follow  Backlinks  

1. Do follow  Backlinks ï Standard links that pass link equity (SEO value) to the target 

website, helping improve rankings. 

o Example: A blog post linking to your website without the ñno followò attribute. 

2. No follow  Backlinks ï Links that include a reel="no follow" attribute, instructing 

search engines not to pass link equity, but can still drive referral traffic and create a 

natural backlink profile. 

o Example: Links in comments, forums, or sponsored content that donôt directly 

influence rankings. 

 

Other Key Backlink Concepts  

1. Anchor Text: The clickable text of a backlink; optimized and relevant anchor text 

strengthens SEO. 

o Example:  ñBudget smartphonesò linking to your website about affordable phones. 

2. Internal Backlinks: Links from one page of your website to another page on the same 

site; helps with navigation and SEO. 

3. Link Quality Factors: Authority of the linking site, content relevance, link placement, 

and diversity of linking domains. 

4. Backlink Auditing: Tools like Ahrefs, Moz, or SEMrush track backlinks, identify toxic 

links, and ensure a healthy backlink profile. 

 

Benefits of High -Quality Backlinks  

1. Enhances domain authority and credibility. 

2. Improves search engine rankings for targeted keywords. 

3. Drives relevant referral traffic. 

4. Helps search engines discover new pages faster. 

5. Contributes to a natural and diverse backlink profile. 

 

1.5 Defining Domain Authority (DA) and Page Authority (PA).  

 

Domain Authority and Page Authority are metrics developed by Moz to predict how well a 

website or specific page will rank in search engine results. These metrics help SEO 

professionals evaluate the strength and credibility of their website compared to competitors. 

Focus Areas:  

1. Domain Authority (DA):  

o Definition:  A score (on a 1ï100 scale) that predicts the overall ranking potential of an 

entire domain. 

o Role in SEO:  Higher DA indicates a stronger, more authoritative website that is likely 

to rank well. 

o Example:  A news website with a DA of 90 has a strong chance of ranking higher than 

a smaller blog with a DA of 30. 

2. Page Authority (PA):  

o Definition:  A score (on a 1ï100 scale) predicting the ranking potential of an individual 

webpage. 

o Role in SEO:  Higher PA means the specific page is more likely to appear higher in 

search results for relevant queries. 

o Example:  An article on ñbest budget smartphonesò with PA 50 may outrank similar 

articles with PA 30. 



 

 

 

Benefits of DA and PA:  

1. Helps prioritize SEO efforts by identifying high-potential pages or domains. 

2. Assists in evaluating backlink opportunities and competitor strength. 

3. Provides insight into overall website authority and page-specific ranking power. 

4. Supports strategic planning for improving search engine visibility. 

 

Self -Check -4.1 

Short Questions:  

1. Search Engine Optimization (SEO) is the process of optimizing a website to improve its 

visibility and ranking in search engine results. 

2. The main objective of SEO is to increase organic traffic by improving search engine 

rankings. 

3. Online visibility means how easily users can find a website on search engines. 

4. Website ranking is important because higher-ranked sites get more clicks and traffic. 

5. One key component of SEO is keyword optimization. 

6. Keyword research is the process of identifying relevant search terms users enter in search 

engines. 

7. On-page SEO involves optimizing individual web pages, including content, headings, meta 

tags, and images. 

8. Technical SEO focuses on website infrastructure, like site speed, mobile-friendliness, and 

crawlability. 

9. Off-page SEO includes activities outside the website, such as link building and social 

signals. 

10. Content quality is important because search engines prioritize informative, relevant, and 

engaging content. 

Answer Key -4.1 

Answers:  

1. SEO is the practice of enhancing a website or online content to improve its visibility in 

search engine results pages (SERPs). 

2. The main objective is to increase organic (non-paid) traffic by achieving higher 

rankings for relevant keywords. 

3. Online visibility refers to how easily a website can be found by users through search 

engines. 

4. Higher-ranking pages attract more clicks and traffic, especially the top three positions 

on Google. 

5. Keyword research, on-page SEO, technical SEO, off-page SEO, content quality, local 

SEO, or analytics & performance tracking. 

6. Identifying search terms your target audience uses to find your products or services. 

7. Optimizing page content, titles, headings, images, meta descriptions, and URLs to 

target relevant keywords. 

8. Ensuring a website is crawlable, indexable, and technically sound, including site 

speed, mobile-friendliness, SSL, and structured data. 

9. Activities outside the website that improve its authority, mainly link building (backlinks). 

10. High-quality content satisfies user intent, attracts visitors, and supports search engine 

rankings. 



 

 

 

Activity Sheet -4.1 

Task:  Identify Commonly used add -ons or extensions for SEO -related tasks  and write 

their usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Search Engine Optimization (SEO) . 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the commonly used add -ons or extensions for SEO -related tasks  and put 

the name into the second blank column. 

¶ Write the Usages of that commonly used add -ons or extensions for SEO -related 

tasks  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Commonly 

used add -ons or extensions 

for SEO -related tasks  

Name of Commonly 

used add -ons or 

extensions for SEO -

related tasks  

Usages of those 

Commonly used 

add-ons or 

extensions  for 

SEO-related tasks  

1. 

  

 

 

2 

 

 

 

3 

 
 

 

4 

  

 

 



 

 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -4.1 

Job Name:  Prepare Document for  Keyword Research.  

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Worksheet as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

Specification Sheet -4.1 

   Job Name: Prepare Document  for Keyword Research . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 



 

 

 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Instructions:  

1. Research 10 more keyword similar to ñbagò  

2. Get the volume, Competition, KD(Keyword Difficulty),CPC (Click per Cost), Å Get data 

of social media links which are present at the 1st page of SERP (Search Engine 

Results Page).  

3. Get DA (Domain Authority) of 1st website on 1st page of SERP (Search Engine Results 

Page).  

4. Create Worksheet from these Information and Must Get the Screenshot as proof of 

Evidence. 

  



 

 

 

Information Sheet - 4.2 

Learning Outcome -2:  Apply on -page SEO techniques  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

2.1 Performing keyword research and analysis using SEO tools. 

2.2 Title tags, URLs, meta descriptions, header tags, and page contents  

2.3 Anchor text along with internal and external links. 

2.4 Explaining pillar content and its role in content hierarchy and authority. 

2.5 Conducting an initial site analysis to identify SEO strengths, weaknesses, and 

technical issues. 

2.6 Optimizing page loading speed using suitable techniques and tools. 

.   

2.1 Performing k eyword research and analysis using SEO tools.  

 

Steps to Do Keyword Research & Analysis  

Step 1: Define Search Intent  

¶ Understand what users are really looking for when they search. 

¶ Types of intent:  

o Informational:  Looking for information (e.g., ñWhat is Jamdani saree?ò) 

o Navigational:  Looking for a specific website or brand (e.g., ñRang Bangladesh 

Jamdani collectionò) 

o Transactional:  Looking to buy (e.g., ñBuy Jamdani saree onlineò) 

o Commercial Investigation:  Comparing options before buying (e.g., ñBest Jamdani 

saree for weddingò) 

Step 2: Create a Seed Keyword List  

¶ Start with basic terms related to your topic, product, or service. 

¶ Examples for Jamdani Saree:  

o Jamdani Saree 

o Buy Jamdani Saree 

o Traditional Saree 

o Dhakai Jamdani Saree 

Think like a user. What would they type into Google? 

Step 3:  Expand Keyword List and Analyze Using SEO Tools  

¶ Use SEO tools to find more keyword ideas and metrics:  

o Google Keyword Planner:  Shows search volume & competition 

o Uber suggest : Suggests related keywords, difficulty score, content ideas 

o Ahrefs / SEMrush:  Keyword difficulty, search intent, top-ranking pages 

o Keywords Everywhere:  Browser extension shows volume, CPC, trends directly in 

Google search 



 

 

 

 

 

Step 4:  Analyze Keyword Metrics  

¶ Focus on:  

o Search Volume: Monthly searches for the keyword 

o Competition / Difficulty: How hard it is to rank 

o Search Intent: Match with your content goals 

o Trends: Seasonal or growing interest 

Step 5:  Select Primary & Secondary Keywords  

¶ Primary keyword: Main focus for the page/post 

¶ Secondary keywords: Related or long-tail keywords to support content 

Step 6:  Document & Map Keywords  

¶ Keep a table or sheet with: 

o Keyword | Search Volume | CPC | Keyword Difficulty | Competition |  

Example for Jamdani Saree  

 

 

 

2.2 Title tags, URLs, meta descriptions, header tags, and page contents  

On-page optimization refers to all measures that can be taken directly on a website to improve 

its search engine rankings, visibility, and user experience . It ensures that content is 



 

 

 

relevant, accessible, and optimized for both search engines and users . Proper on-page 

SEO increases organic traffic, engagement, and conversions. 

1. Title Tags  

¶ Include primary keywords  and accurately describe the page content. 

¶ Keep under 60 characters  to avoid truncation in SERPs. 

¶ Must align with search intent : 

Search Intent  Example Title Tag  

Informational  What is Jamdani Saree? ï History & Styles 

Navigational  Rang Bangladesh Jamdani Collection ï Official Siteò 

Transactional  Buy Jamdani Saree Online ï Traditional Dhakai Collection 

Commercial Investigation  Best Jamdani Sarees for Wedding ï Comparison & Reviews 

2. URLs 

¶ Short, descriptive, and keyword -rich . 

¶ Use hyphens to separate words (e.g., www.example.com/jamdani-saree). 

¶ Avoid unnecessary numbers, symbols, or parameters. 

3. Meta Descriptions  

¶ Concise summaries (150ï160 characters) including primary keywords . 

¶ Should match user search intent . 

¶ Improves click -through rates (CTR)  in search results. 

4. Header Tags (HTML Hierarchy)  

¶ H1: Main page title (one per page). 

¶ H2, H3, H4é: Subheadings for organized content structure. 

¶ Helps search engines understand page hierarchy and improves readability. 

5. Page Content  

¶ High-quality, keyword -optimized , and aligned with search intent . 

¶ Use primary, secondary, and LSI keywords  naturally. 

¶ Maintain proper HTML structure  for headings and sections. 

¶ Break content into short paragraphs, bullet points, tables, and visuals  for better 

UX. 

6. Internal & External Links  

a) Internal Links:  Connect pages within the website to improve navigation and distribute 

link equity. 

I. Example: Linking ñJamdani Saree Stylesò to ñBuy Jamdani Saree Online.ò 

b) External Links:  Link to authoritative websites to provide credibility and context. 

I. Example: Linking to historical or government resources about Jamdani sarees. 

7. Images & Multimedia  

a) Images:  Use descriptive file names, alt text, and compress for fast loading. 

b) Videos & Audio:  Include titles, descriptions, transcripts, and structured data. 

c) Infographics:  Improve engagement and visual appeal. 

8. Other On -Page SEO Factors  



 

 

 

a) Mobile Optimization:  Ensure pages are responsive and usable on all devices. 

b) Page Speed:  Optimize load times; slow pages negatively impact rankings. 

c) Schema / Structured Data:  Helps search engines understand content type (products, 

articles, FAQs). 

d) Canonical Tags:  Avoid duplicate content issues. 

e) Readability & UX:  Use headings, bullet points, visuals, and clear formatting. 

9. On-Page SEO Tools  

a) Yoast SEO / Rank Math:  Analyze keyword usage, 

meta tags, readability, and schema. 

b) Screaming Frog  / SEO Spider:  Audit headers, 

meta descriptions, broken links, and internal linking. 

c) Google Search Console:  Track indexing, errors, 

CTR, and performance metrics. 

d) PageSpeed  Insights / GTMetrix:  Analyze page 

load speed and performance. 

e) Ahrefs / SEMrush On -Page Audit:  Evaluate 

optimization, internal linking, and content gaps. 

Benefits of On -Page Optimization  

¶ Improves search engine rankings and visibility. 

¶ Enhances user engagement, readability, and accessibility. 

¶ Supports targeted traffic and conversions. 

¶ Helps search engines crawl and index pages efficiently. 

¶ Reduces bounce rate and improves overall user experience. 

 

2.3 Anchor text  with internal and external links.  

Links are a key part of SEO because they guide users through your website, connect your 

content, and build credibility. Using anchor text  effectively with internal and external links  

helps search engines and users understand your content and improves your websiteôs 

visibility. 

Anchor Text with Internal & External Links  

1. Anchor Text  

¶ The visible, clickable words in a hyperlink. 

¶ Should be descriptive and keyword-rich to clearly indicate the content of the linked 

page. Avoid generic phrases like ñclick hereò or ñread more.ò 

¶ Helps search engines and users understand what the page is about, improving SEO 

and usability. 

¶ Example:  ñFollow us on Facebookò 

2. Internal Links  

¶ Links connecting one page of your website to another page on the same site. 

¶ Help users navigate your site, spread link authority across pages, and improve overall 

SEO. 

https://www.facebook.com/YourPage


 

 

 

¶ Example:  From a blog post about ñTraditional Sarees in Bangladesh,ò link to your 

ñHandmade Jamdani Sareesò product page. 

3. External Links  

¶ Links that point from your website to other trusted and authoritative websites. 

¶ Enhance credibility, provide references, and offer additional value to users. 

¶ Example:  Linking to your social media page 

Tips for Effective Use:  

¶ Always use natural, meaningful, and keyword-focused anchor text. 

¶ Link internally to pages relevant to the content (donôt overdo it). 

¶ Use external links to trusted, authoritative sources that support your content. 

¶ Make sure links open in a user-friendly way (e.g., same tab for internal, new tab for 

external). 

 

2.4 Explaining pillar content and its role in content hierarchy and authority.  

Pillar content is the foundation of a websiteôs content strategy. It organizes information into a 

clear hierarchy, connects related topics, and establishes your site as an authority. By 

understanding and using pillar content effectively, websites can improve navigation, user 

experience, and SEO performance. 

1. Pillar Content  

Definition:  Comprehensive, in-depth content covering a broad topic. 

Purpose:  Acts as a central hub connecting related cluster pages. 

Example:  ñDigital Marketing Guideò linking to SEO, Social Media, Email Marketing posts. 

2. Content Hierarchy  

a) Pillar pages sit at the top of the content structure, with cluster pages linking back 

to them. 

b) Organizes content logically, helping users and search engines navigate your site. 

3. Building Authority  

a) Pillar content signals expertise and credibility on a topic. 

b) Internal linking between pillar and cluster pages strengthens SEO and user trust. 

4. Benefits  

a) Higher search rankings and better SEO performance 

b) Clear, easy-to-follow site structure 

c) Establishes authority and trustworthiness 

d) Supports strategic content planning 

Tips for Creating Pillar Content  

a) Select broad topics relevant to your audience. 

b) Provide detailed, useful, and organized content. 

c) Link to related cluster pages for deeper learning. 

Additional Strategies for Effective Pillar Content  

1. Cluster Content  ï Select subtopics that expand on specific aspects of the pillar content. 

Ensure each cluster page links back to the pillar page. Cover long-tail keywords relevant 



 

 

 

to the cluster topic. Example: ñSEO Basicsò or ñEmail Marketing Strategiesò linked from 

ñDigital Marketing Guide.ò 

2. Internal Linking Strategy  ï Link cluster pages back to the pillar page and to other related 

clusters. Use keyword-rich anchor text to signal relevance to search engines. Helps 

distribute link equity and improves site crawlability. Example: ñRead our full guide on SEO 

Basicsò linking to the SEO cluster page. 

 

3. External Linking  ï Include links to authoritative, reputable sources to build credibility. 

Supports trustworthiness for users and search engines. Example: Linking to Googleôs SEO 

guidelines or industry research reports. 

4. User Search Intent Alignment  ï Ensure pillar content matches the search intent of your 

target audience. Types of intent: 

a) Informational: Users seeking knowledge (e.g., ñWhat is Digital Marketing?ò) 

b) Commercial Investigation: Users comparing options (e.g., ñBest Digital Marketing 

Strategies for Small Businessò) 

Helps attract the right audience and improve engagement. 

 

2.5 Conducting a n initial site analysis to identify SEO strengths, weaknesses, and 

technical issues.  

An initial site analysis evaluates a websiteôs current SEO performance. It helps identify 

strengths, weaknesses, and technical issues that may hinder search engine rankings. 

Conducting this analysis is the first critical step in creating an effective SEO strategy. 

Focus Areas  

¶ SEO Strengths: Identify pages, keywords, or strategies that are already performing 

well. 

¶ SEO Weaknesses: Detect underperforming pages, missing keywords, thin or low-

quality content, or ineffective meta data. 

¶ Technical Issues: Find problems such as slow page speed, broken links, mobile-

unfriendly design, duplicate content, missing meta tags, crawl errors, or improper 

redirects. 

Steps for Site Analysis  

Å Use SEO audit tools like Google Search Console, Screaming Frog, SEMrush, or Ahrefs. 

Å Analyze site structure, URLs, meta tags, header hierarchy, and internal linking. 

Å Evaluate content quality, keyword usage, readability, and on-page optimization. 

Å Check technical performance, including page speed, mobile usability, indexability, HTTPS 

security, and structured data. 

Å Document findings to prioritize improvements and create a clear SEO action plan. 

Benefits of Initial Site Analysis  

Å Provides a clear picture of current SEO performance. 

Å Identifies critical technical issues that affect rankings. 

Å Helps prioritize SEO strategies and improvements. 

Å Enhances search engine visibility and improves user experience. 

Å Supports data-driven decision making for ongoing SEO optimization. 



 

 

 

2.6 Optimizing Page loading speed using suitable techniques and tools.  

Page loading speed is a critical factor for SEO and user experience. Faster websites not only 

rank higher in search results but also reduce bounce rates and increase user engagement. 

Optimizing speed involves analyzing performance and applying technical and content-based 

improvements. 

Focus Areas:  

¶ Importance of Page Speed:  

o Enhances user experience and retention. 

o Improves search engine rankings as Google considers speed a ranking factor. 

o Reduces bounce rates and increases conversions. 

Techniques to Optimize Page Speed:  

1. Image Optimization:  Compress images, use modern formats (WebP), and implement 

lazy loading. 

2. Minimize HTTP Requests:  Reduce scripts, stylesheets, and plugins to decrease load 

time. 

3. Enable Browser Caching:  Store frequently used resources locally to improve repeat 

visits. 

4. Use Content Delivery Networks (CDN):  Distribute content across servers to reduce 

latency. 

5. Minify CSS, JavaScript, and HTML:  Remove unnecessary characters and 

whitespace for faster loading. 

6. Optimize Hosting & Server Response:  Choose reliable hosting and use server-side 

caching. 

7. Lazy Loading for Videos & I frame : Not just imagesðdefer loading of videos or 

embedded content until needed. 

8. Critical Rendering Path Optimization : Prioritize loading of above -the-fold content  

for faster perceived speed. 

9. Regular Speed Audits : Use the tools you listed periodically  to track improvements 

after changes. 

Tools to Measure and Improve Page Speed:  

¶ Google Page Speed Insights 

¶ GTmetrix 

¶ Pingdom Website Speed Test 

¶ Lighthouse (built into Chrome DevTools) 

Benefits of Page Speed Optimization:  

¶ Higher search engine rankings. 

¶ Better user experience and engagement. 

¶ Lower bounce rates and improved conversions. 

¶ Faster content delivery across devices and locations. 

 



 

 

 

Self -Check -4.2 

 

Short Questions:  

1. On-page SEO is the practice of optimizing individual web pages to rank higher in 

search engines and attract relevant traffic. 

2. It helps search engines understand the content of a page, improves user experience, 

and increases visibility and ranking. 

3. Keyword research identifies the terms and phrases users search for that are relevant 

to your content. 

4. Google Keyword Planner, Ahrefs, SEMrush, or Uber suggest. 

5. Primary keywords are the main focus; secondary keywords support the primary 

keyword and cover related terms. 

6. Search intent is the purpose behind a userôs search queryðwhat they want to 

achieve. 

7. Informational, Navigational, Transactional, Commercial Investigation. 

8. Title tags should include the main keyword, be concise, and accurately describe the 

page content. 

9. A meta description is a brief summary of a web page that appears in search results 

to entice clicks. 

10. URLs are important for SEO because they indicate page relevance, include 

keywords, and improve readability for users and search engines. 

 

Answer Key -4.2 

 

Answers:  

 

1. On-page SEO refers to optimizing individual web pages to improve search engine 

rankings and user experience. 

2. It improves rankings, visibility, engagement, and conversions. 

3. Identifying relevant, high-ranking keywords that match user search queries. 

4. Google Keyword Planner, Ubersuggest, Ahrefs, SEMrush, Keywords Everywhere. 

5. Primary keyword is the main focus; secondary keywords support the content. 

6. The purpose or goal behind a userôs search query. 

7. Informational, Navigational, Transactional, Commercial Investigation. 

8. Include primary keywords, align with search intent, and keep under 60 characters. 

9. A concise summary of a page (150ï160 characters) that includes keywords and 

improves CTR. 

10. URLs should be short, descriptive, and keyword-rich to help SEO and user 

understanding. 

  



 

 

 

Activity Sheet -4.2 

Task:  Identify On-Page SEO Tools  and Write Their Usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Search Engine Optimization (SEO) . 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the On-Page SEO tools  and put the name into the second blank column. 

¶ Write the Usages of that On-Page SEO tools  and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of On-Page SEO 

Tools  

Name of On-Page 

SEO Tools  

Usages of that On-

Page SEO Tools  

1. 

 

 

 

2 

 

 

 

3 

 

 

 

 

4 

 
 

 

5 

 

 

 

 

Resources Required:  



 

 

 

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -4.2 

Job Name: Prepare Article and Do On -Page SEO. 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Content as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

Specification Sheet -4.2 

   Job Name: Prepare Article and Do On -Page SEO.. 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 



 

 

 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

Instructions:  

1. Choose and Create a Pillar Content  on Topic ñSaree ï Traditional & Modern Styles 

of Bangladeshò 

2. Include Sections such as History of Saree, Types of Sarees in Bangladesh, How 

to choose Saree for Occasions  

3. Use informational and commercial investigation  intent keywords for pillar content 

(ñSaree styles,ò ñBangladeshi saree,ò ñtraditional saree types,ò ñbest saree for 

weddingò) 

 

4. Create Navigational / Cluster Content on Topic ñJamdani Saree ï The Pride of 

Bangladeshò 

5. This page should have link from the Saree pillar page.  

6. Use navigational and transactional intent keywords (Top/Best/Buy Jamdani Saree)  

7. Use any SEO tool (e.g., Google Keyword Planner, Uber suggest, Keywords 

Everywhere) to do keyword Research. 

8. Identify primary and secondary keywords  for both pages. 

9. Document them in a table with columns: Keyword | Search Volume | Difficulty | Intent 

| CPC 

10. Do Proper on Page SEO use any SEO plugin 

11. URL Structure:  Pillar: /saree/, Subpage: /saree/jamdani-saree/ 

12. Add alt text, internal link external link, table of content, FAQ, 

13. Do Image Optimization and Compress and Convert to. web format. 

14. Collect and save the public post links on appropriate folder. 

  



 

 

 

Information Sheet -4.3 

 

Learning Outcome -3:  Apply off -page SEO techniques  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

 

Contents:  

3.1 Submitting websites to major search engines and relevant directories. 

3.2 Performing social bookmarking activities to enhance link-building and traffic. 

3.3 Applying forum posting and directory submission with relevant keywords and links. 

3.4 Executing guest posting and creation of authority. 

 

3.1 Submitting w ebsites are submitted to major search engines and relevant 

directories.  

 

Submitting a website ensures search engines can discover, crawl, and index  its pages, 

making them visible in search results. Itôs also an essential first step in building visibility, 

credibility, and backlinks through reputable web directories. 

 

1. Search Engine Submission:  

a) Submit your website to Google, Bing , and other major search engines. 

b) Use Google Search Console  and Bing Webmaster Tools  to submit sitemaps, monitor 

indexing, and track performance. 

c) Regularly check indexing status to ensure all pages are discoverable. 

2. Directory Submission:  

a) Submit your website to relevant industry, business, and local directories  to improve 

authority and referral traffic. 

b) Avoid spammy or low-quality directories to prevent negative SEO impact. 

c) Include accurate business details such as name, address, phone number, and URL for 

local SEO consistency. 

Types of Directory Submissions  

1. General Directories:  For overall visibility. 

Examples: Hotfrog, Spoke, Directory World. 

2. Local Directories:  For local search rankings. 

Examples: Google Business Profile, Yelp, Yellow Pages, Bangladesh Business 

Directory. 

3. Niche/Industry Directories:  Target your specific field. 

Examples: Clutch (for agencies), Healthgrades (for health professionals), TripAdvisor 

(for travel). 

Steps to Submit a website  



 

 

 

1. Create and verify your site in search engine webmaster tools (e.g., Google Search 

Console, Bing Webmaster Tools etc.). 

2. Submit your website URL  and XML sitemap  for crawling. 

3. Identify relevant, high -quality directories  in your niche or location. 

4. Submit accurate information (business name, description, URL, and contact details). 

5. Monitor indexing, impressions, and referral traffic  from search engines and 

directories. 

6. Update submissions regularly when adding new pages or services. 

Tools to Monitor,  Track  Submission & Indexing  

Webmaster Tools  

These tools are provided by search engines to monitor site performance, indexing, and crawl 

issues: 

Google Search Console  ï Monitor indexed pages, submit sitemaps, and track search 

performance. 

1. Bing Webmaster Tools  ï View crawl stats, check 

indexing, and analyze SEO performance. 

2. Baidu Webmaster Tools  ï Submit URLs and 

monitor indexing for Baidu search. 

3. Yandex Webmaster Tools  ï Track indexing, crawl 

issues, and site visibility in Russia. 

4. Naver Webmaster Tools  ï Monitor indexing and 

optimize visibility for Korean audiences. 

Other Tools  

1. Ahrefs / SEMrush  ï Check backlinks from directory listings. 

2. Small SEO Tools ï Index Checker  ï Verify if pages are indexed. 

Benefits of Website Submission  

Å Ensures faster indexing  by major search engines. 

Å Boosts online visibility  and reach. 

Å Builds trust and credibility  through authoritative directories. 

Å Supports local SEO  and drives referral traffic. 

Å Helps search engines understand your business relevance  through structured listings. 

 

3.2 Performing s ocial bookmarking activities to enhance link -building and traffic.  

Social bookmarking involves saving, organizing, and sharing website links on recognized 

online platforms. It allows users to bookmark web pages publicly, enabling others to discover, 

visit, and even vote on them. This process helps websites gain visibility, attract targeted 

visitors, and earn backlinks that contribute to SEO performance. 

A common misconception is that sharing a link on social media platforms such as Facebook 

or X (Twitter) is the same as social bookmarking. However, there is a key difference: 

a. Social media sharing  focuses on promoting content to followers for engagement, likes, 

and comments within a social network. 

b. Social bookmarking , on the other hand, centers around saving and recommending 

useful links within bookmarking communities or directories (like Reddit, Mix, or Pinterest), 



 

 

 

where links are categorized, searchable, and can gain popularity through user votes or 

saves. 

This distinction is important, as social bookmarking directly supports SEO through backlink 

generation and content discovery, whereas social media sharing primarily drives audience 

engagement and brand awareness. 

Backlink Types in Social Bookmarking:  

When performing social bookmarking, the type of backlink a platform provides can affect your 

SEO outcome: 

¶ Do-Follow Links:  These links pass SEO value (ñlink juiceò) from the bookmarking site 

to your website, helping improve search engine rankings. 

¶ No-Follow Links:  These links do not pass SEO authority but still drive referral traffic 

and improve visibility. 

Both types are valuable ð do-follow links  help build domain authority, while no-follow links  

support brand exposure and traffic diversification. 

Purpose of Social Bookmarking:  

¶ Build backlinks to improve search engine rankings. 

¶ Drive referral traffic from popular platforms. 

¶ Increase brand awareness and content reach. 

Recognized Platforms:  

¶ Reddit 

¶ Mix 

¶ Scoop.it 

¶ Pinterest 

¶ Diigo 

¶ Pocket 

Steps to Perform Social Bookmarking:  

1. Select reputable and relevant social bookmarking platforms. 

2. That platform should have high DA/DR and low Spam Score. 

3. Create an account and complete your profile. 

4. Submit website URLs with descriptive titles, summaries, and relevant tags. 

5. Categorize submissions under appropriate topics or boards. 

6. Engage with other users through comments, upvotes, and shares to increase link 

visibility. 

7. Monitor traffic, ranking changes, and backlinks generated from submissions. 

Benefits of Social Bookmarking:  

¶ Generates high-quality backlinks (both do-follow and no-follow). 

¶ Drives targeted referral traffic from niche communities. 

¶ Increases brand visibility and audience engagement. 

¶ Enhances SEO and overall content marketing performance. 

 



 

 

 

3.3 Applying Forum posting and directory submission with relevant keywords and 

links.  

Forum posting  and directory submission  are off-page SEO strategies that help build 

backlinks, drive referral traffic, and enhance online authority. To maximize SEO benefits, each 

post or submission should include relevant keywords and naturally placed links . 

Forum Posting  

¶ Definition:  Participating in niche-specific forums and online communities to provide 

valuable insights and share knowledge. 

¶ Keyword & Link Application:  Integrate your target keywords naturally within forum 

responses, and include contextual links to your website. Avoid spamming; links should 

add value to the discussion. 

¶ Example Forums:  

o Quora (www.quora.com) ï Answer questions with relevant links. 

o Reddit (www.reddit.com/r/YourNiche) ï Share expertise in niche communities. 

o Digital Point (www.forums.digitalpoint.com) ï Discuss digital marketing and SEO 

topics. 

Directory Submission  

¶ Definition:  Submitting your website to trusted online directories to increase visibility 

and gain backlinks. 

¶ Keyword & Link Application:  Use relevant keywords in descriptions, titles, and 

categories. Ensure links are accurate and contextually relevant. 

¶ Example Directories:  

o DMOZ (www.dmoz-odp.org) ï Industry-specific directory. 

o Hot frog (www.hotfrog.com) ï Local business directory. 

o Alltop (www.alltop.com) ï General topic directory. 

Steps to Apply Forum Posting and Directory Submission  

1. Identify reputable forums and directories relevant to your niche. 

2. Create accounts and complete profiles using relevant keywords. 

3. Post valuable content in forums, incorporating relevant keywords and contextual 

links naturally . 

4. Submit website URLs to directories with keyword -rich descriptions and accurate 

information . 

5. Monitor backlinks and referral traffic generated from these activities. 

6. Avoid spammy practices to maintain credibility and SEO value. 

Do follow  and No follow  Links  

¶ Do follow  Links:  Pass SEO value to your site, helping improve rankings. Example: A 

forum post link without the ñno followò attribute. 

¶ No follow  Links:  Do not pass SEO value but can drive traffic and create a natural 

backlink profile. Example: Many Reddit posts automatically use no follow links. 

Benefits  

¶ Builds high -quality backlinks  to improve search engine rankings. 

¶ Drives targeted referral traffic  from engaged communities. 



 

 

 

¶ Enhances brand awareness and authority  within the niche. 

¶ Supports long -term SEO and content marketing strategies . 

¶ Proper use of keywords and contextual links ensures maximum SEO impact . 

 

3.4 Executing g uest posting and creation of authority.  

 

Guest posting  is the act of writing and publishing content on another website or blog within 

your niche. The goal is to provide valuable content to that siteôs audience while including 

contextual backlinks to your own website. 

Authority backlinking  is the practice of acquiring links from highly reputable and trustworthy 

websites. These backlinks signal to search engines that your website is credible and 

authoritative, which can improve your domain authority, search engine ranking, and overall 

online reputation. 

Guest posting and authority backlink  creation are advanced off-page SEO strategies. They 

involve publishing content on reputable websites and earning high-quality backlinks, which 

improve domain authority, search engine ranking, and brand reputation. 

Guest Posting:  

o Contribute articles or blog posts to relevant, high-authority websites. 

o Include contextual backlinks to your website naturally within the content. 

o Focus on providing valuable, informative content to the audience. 

 Authority Backlinks:  

o Obtain links from trusted and reputable sources such as industry blogs, news 

websites, or educational domains. 

o These links signal to search engines that your website is credible and authoritative. 

Steps to Execute Guest Posting & Authority Backlinks:  

1. Identify high-authority websites in your niche that accept guest posts. 

2. Pitch valuable content ideas aligned with their audience and your expertise. 

3. Create high-quality, keyword-optimized content with natural backlinks to your site. 

4. Submit the content and ensure the backlink is correctly placed and functional. 

5. Track backlinks and referral traffic to measure impact. 

6. Maintain relationships with authoritative websites for future opportunities. 

 



 

 

 

Self -Check -4.3 

 

Short Questions:  

1. Off-page SEO refers to optimization activities outside your website that improve its 

authority, credibility, and ranking, mainly through backlinks. 

2. Website submission ensures search engines are aware of your website for indexing 

and ranking. 

3. Google and Bing. 

4. Directory submission improves online visibility, provides backlinks, and helps search 

engines discover your site. 

5. DMOZ (Open Directory Project). 

6. Google My Business (local business directory). 

7. Houzz (for interior design and home improvement niche). 

8. Google Search Console. 

9. Social bookmarking is saving and sharing web pages on bookmarking platforms to 

increase visibility and backlinks. 

10. Unlike social media sharing (which targets followers and engagement), social 

bookmarking focuses on link building, indexing, and SEO benefits. 

 

Answer Key -4.3 

 

Answers:  

1. Off-page SEO refers to techniques done outside the website to improve rankings and 

authority. 

2. It ensures search engines can discover, crawl, and index pages, improving visibility. 

3. Google and Bing. 

4. To increase visibility, gain backlinks, and improve authority. 

5. Hot frog. 

6. Google Business Profile or Yelp. 

7. Clutch (for agencies), Healthgrades (for health professionals). 

8. Google Search Console or Bing Webmaster Tools. 

9. Saving, organizing, and sharing website links on bookmarking platforms for discovery 

and backlinks. 

10. Social bookmarking saves links in searchable communities; social media sharing 

promotes content to followers for engagement. 

  



 

 

 

 Activity Sheet -4.3 

Task:  Identify web master tools  and write their usages.  

 

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in perform search engine optimization (seo). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the webmaster tools and put the name into the second blank column. 

¶ Write the Usages of that webmaster tools and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Digital 

Marketing Software Tools  

Name of Digital 

Marketing 

Software Tools  

Usages of that 

Digital Marketing 

Software Tools  

1. 

 

 

 

2 

 

 

 

3 

 

 

 

4 

 

 

 

5 
 

 
 

 

Resources Required:  



 

 

 

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

Job Sheet -4.3 

Job Name: Prepare Backlink and Create Google/Excel Sheet by saving that information . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials. 

5. Prepare Worksheet as per specification sheet. 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment. 

 

Specification Sheet -4.3 

   Job Name: Prepare Backlink and Create Google/Excel Sheet by saving that 

information . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 



 

 

 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 

 

Instructions:  

4. Select a link/website you want to do backlinking 

5. Create 8 high-quality backlinks including 2 directory submissions, 2 guest posts, 2 

forum postings, and 2 social bookmarking links. 

6. Find the Domain Authority (DA) and Spam Score (SS) of the websites where you 

created backlinks. 

7. Find out is it Do Follow or No Follow Backlink. 

8. Collect the public link and save all the information in a Excel/Google Sheet. 



 

 

 

Information Sheet -4.4 

 

Learning Outcome -4:  Apply technical SEO  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

4.1 Importance of Technical SEO. 

4.2 Applying technical on-page optimization in site. 

4.3 Structured data and schema markup  

4.4 Explaining the role of search engine algorithms. 

4.5 Explaining the phrase ñContent is kingò to highlight the value of high-quality, relevant 

content in SEO strategy. 

 

4.1 Importance of Technical SEO  

 

Technical SEO refers to optimizing a websiteôs infrastructure and backend elements tenure 

that search engines can crawl, index, and rank the site effectively. Unlike on-page SEO, 

which focuses on content, technical SEO deals with the technical aspects that influence site 

performance and visibility. 

 

Focus Areas:  

¶ Concept of Technical SEO:  

o Ensures search engines can access and index website content efficiently. 

o Improves site performance, security, and user experience. 

o Addresses technical issues that can prevent pages from ranking. 

¶ Importance of Technical SEO:  

o Crawlability & Indexability:  Helps search engines discover and index all relevant 

pages. 

o Site Speed:  Faster websites provide better user experience and higher rankings. 

o Mobile -Friendliness:  Ensures proper display and functionality across devices. 

o Secure Website (HTTPS):  Builds trust and is a ranking factor. 

o Structured Data & Schema Markup:  Helps search engines understand content 

and improve SERP appearance. 

o Fixing Errors:  Resolves issues like broken links, duplicate content, and redirects 

that can hurt SEO. 

o Crawlability & Indexability: XML sitemaps, robots.txt, and clean site structure 

help search engines discover pages. 

o Site Speed & Core Web Vitals: Faster pages and metrics like LCP, FID, and CLS 

improve UX and rankings. 

o Mobile -Friendliness & AMP: Ensures proper display and faster loading on all 

devices. 

o Secure Website (HTTPS): Builds trust and is a ranking factor. 

o Structured Data & Schema Markup: Enhances search results appearance. 

o Canonical Tags & Redirects: Prevent duplicate content issues and fix broken 

links. 



 

 

 

o URL & Pagination Optimization: Helps search engines understand site structure. 

o Hreflang Tags (if multilingual): Shows the correct regional/language version. 

o Internal Linking & Crawl Budget: Supports navigation and distributes link equity. 

 

Benefits:  

¶ Enhances search engine visibility and ranking potential. 

¶ Improves user experience and engagement. 

¶ Reduces errors that negatively impact SEO performance. 

¶ Supports long-term website growth and maintainability. 

 

4.2 Applying Technical On -page optimization in  site .  

 

Technical On -Page Optimization Tools  

 

1. Google Search Console  

Tracks indexing, crawling, and on-page issues. Helps identify coverage 

errors, mobile usability problems, Core Web Vitals performance, and 

structured data status.  

2. GTmetrix  

Offers advanced performance insights including waterfall charts, 

caching analysis, image optimization suggestions, and 

recommendations for faster page loads. 

 

3. Screaming Frog SEO Spider  

A powerful crawler that scans your site to detect missing meta tags, 

duplicate content, broken links, header structure issues, redirects, 

canonicals, and sitemap errors.  

4. Rank Math  SEO Analyzer  

Built into WordPress, it evaluates on-page elements like meta titles, 

keywords, schema markup, readability, and content structure with 

clear improvement suggestions. 

5. Site bulb  

Advanced technical auditing tool that identifies issues like orphan 

pages, page depth, schema validation problems, internal linking 

gaps, and crawlability issues. 

6. Webpage Test  

Offers in-depth speed testing with real-browser simulations, 

TTFB analysis, resource loading breakdown, and 

recommendations for server-side and client-side optimization. 

Focus Areas:  

a) Title Tags & Meta Descriptions:  Ensure each page has unique, keyword-rich titles 

and meta descriptions. 

b) Header Tags (H1, H2, H3é): Organize content hierarchy for readability and SEO. 

c) URL Structure:  Create short, descriptive, and keyword-rich URLs. 

d) Internal Linking:  Connect pages logically to distribute authority and improve 

navigation. 



 

 

 

e) Media Optimization:  Compress images, use alt text, and optimize audio/video 

content. 

f) Mobile -Friendliness:  Ensure responsive design and proper display across devices. 

g) Page Speed:  Minimize loading time through caching, compression, and optimized 

code. 

h) Schema Markup:  Add structured data to help search engines understand page 

content. 

i) Canonical Tags: Helps prevent duplicate content issues and consolidates link equity. 

j) Robots Meta Tags (No  index / No  follow): Control which pages search engines index 

or follow. 

k) Pagination & Breadcrumbs: Helps search engines understand site hierarchy and 

improves navigation. 

l) Lazy Loading for Media: Reduces initial page load time for pages with heavy 

images/videos. 

m) Content Hierarchy & Semantic HTML:  Use proper HTML elements (article, section, 

nav) to structure pages semantically for SEO. 

n) Canonicalization & HTTPS consistency: Ensure pages are served on one version 

(https:// vs http://) to avoid duplicate content. 

o) Optional Tools Section: Google Page Speed Insights, Lighthouse, Screaming Frog, 

Ahrefs On-Page Report, SEMrush Site Audit ï for auditing and implementing technical 

on-page SEO improvements. 

 

Benefits of Technical On -Page Optimization:  

 

a) Improves search engine rankings for targeted keywords. 

b) Enhances user experience and accessibility. 

c) Ensures proper indexing by search engines. 

d) Supports faster load times and reduced bounce rates. 

e) Strengthens overall website SEO performance. 

 

4.3 Structured data and schema markup  

Structured data and schema markup are code elements added to a website to help search 

engines understand the content more effectively. Proper implementation can enhance 

search listings with rich snippets, increasing click-through rates, visibility, and SEO 

performance. 

 

Focus Areas:  

a) Structured Data: Organizes website content in a standardized format so search 

engines can interpret it accurately. 

b) Schema Markup: A specific vocabulary of tags that define content types (e.g., articles, 

products, events, reviews). 

 

Common Schema Types & Examples:  

a) Article / Blog  Posting : For blog posts and news articles. 

b) Product: For e-commerce product pages. 

c) Event: For concerts, webinars, or local events. 

d) FAQ / HowTo: For instructional content or question-answer formats. 



 

 

 

e) Review: For product or service reviews. 

f) Organization / Local  Business:  For company or local business info. 

g) Bread  crumb  List: Shows site navigation hierarchy in search results. 

h) Video  Object: For video content to appear in rich snippets. 

 

Steps to Implement:  

1. Identify pages suitable for schema (e.g., products, articles, events, FAQs). 

2. Choose the appropriate schema type from schema.org . 

3. Add the structured data code (JSON-LD recommended) in the <head> or before 

</body>. 

4. Test implementation using: 

o Google Rich Results Test 

o Schema Markup Validator 

o Google Search Console enhancements report 

5. Monitor search appearance for rich snippets, errors, and warnings. 

6. Maintain and update schema regularly for dynamic content. 

 

Best Practices:  

1. Ensure structured data matches visible content (avoid misleading markup). 

2. Avoid duplicate or conflicting schema on a page. 

3. Keep code clean, concise, and error-free. 

 

Benefits:  

1. Enhances search listings with rich snippets (stars, images, ratings, breadcrumbs, 

event info). 

2. Improves click-through rates and organic traffic. 

3. Supports advanced search features like knowledge panels and carousels. 

4. Improves voice search visibility as structured content is easier to parse. 

5. Helps search engines understand website content better, boosting overall SEO 

performance. 

 

4.4  Explaining  the role of search engine algorithms.  

 

Search engine algorithms are complex systems used by Google, Bing, and Yahoo to rank 

web pages in search results. They evaluate hundreds of factors to determine which pages 

best satisfy user queries. Understanding these algorithms is essential for effective SEO and 

maintaining visibility. 

 

Focus Areas:  

1. Ranking Signals:  

a) Relevance of content to user intent 

b) Keyword usage and placement 

c) Backlinks and domain authority 

d) User experience (page speed, mobile-friendliness, navigation) 

e) Engagement metrics (click-through rate, bounce rate, dwell time) 

f) Technical SEO signals (HTTPS, structured data, site architecture) 

g) Content freshness and quality 

https://schema.org/


 

 

 

2. Algorithm Updates:  

a) Search engines frequently update algorithms to improve search results. 

b) Types of updates include Core Updates, Panda, Penguin, Hummingbird, 

Mobile -First Indexing, and Page Experience Updates . 

c) Updates can affect rankings positively or negatively depending on site 

compliance with SEO best practices. 

 

Steps to Apply Algorithm Knowledge:  

1. Stay informed about major algorithm updates from official blogs and SEO news 

sources. 

2. Monitor website performance, traffic, and rankings using tools like Google Search 

Console, SEMrush, or Ahrefs. 

3. Identify pages affected by updates and adjust content, backlinks, or technical SEO 

accordingly. 

4. Focus on creating high-quality, user-focused content and a technically sound website. 

5. Maintain ethical SEO practices to avoid penalties (no black-hat SEO). 

 

Benefits of Understanding Algorithms:  

1. Predict and adapt to ranking fluctuations. 

2. Guide data-driven SEO strategies. 

3. Improve website visibility and organic traffic sustainably. 

4. Avoid penalties and maintain long-term SEO health. 

 

4.5 Explaining the Phrase ñContent is kingò and highlight the value of high -quality, 

relevant content in SEO strategy.  

ñContent is Kingò emphasizes that high-quality, relevant, and engaging content is the most 

critical factor in attracting and retaining website visitors. Search engines prioritize valuable 

content, making it essential for achieving better rankings, increasing traffic, and building 

authority. 

 

Importance of Content in SEO:  

1. Drives organic traffic by matching user search intent. 

2. Encourages engagement, shares, and backlinks. 

3. Improves website authority and trustworthiness. 

4. Enhances user experience and time on site. 

 

Characteristics of High -Quality Content:  

1. Relevant and informative to the target audience. 

2. Original and unique. 

3. Well-structured and easy to read. 

4. Includes proper keywords naturally. 

5. Supports visuals, videos, or other media to enhance understanding. 

6. Covers the topic comprehensively to satisfy search intent. 

 



 

 

 

Types of Content:  

1. Blogs/articles to educate and engage. 

2. Videos to improve engagement and dwell time. 

3. Infographics to present information visually. 

4. Case studies and whitepapers to build authority. 

5. User-generated content such as reviews or testimonials for credibility. 

 

Steps to Leverage Content in SEO:  

1. Research and understand your target audienceôs needs and queries. 

2. Create content that provides real value and addresses search intent. 

3. Optimize content with relevant keywords, headings, and on-page SEO elements. 

4. Update and maintain content to ensure freshness and relevance. 

5. Promote content through social media, backlinks, and email marketing. 

6. Track performance using analytics tools and refine content strategy. 

 

Benefits:  

1. Higher search engine rankings and visibility. 

2. Increased user engagement and retention. 

3. Better chances of earning backlinks from other websites. 

4. Strengthened brand authority and credibility. 

5. Supports semantic SEO by optimizing content around topics and related keywords. 

 

 

Self -Check -4.4 

Short Questions:  

1. What is technical SEO? 

2. Why is technical SEO important for websites? 

3. Name two key aspects that technical SEO improves. 

4. What does crawlability mean in SEO? 

5. What does indexability mean in SEO? 

6. Why is mobile-friendliness important for technical SEO? 

7. What is HTTPS, and why is it important? 

8. What are structured data and schema markup? 

9. What are Core Web Vitals? 

10. What is the relationship between technical SEO and user experience? 

 

 

 

 



 

 

 

Answer Key -4.4 

 

Answers:  

1. Optimizing a websiteôs infrastructure and backend to improve crawl, index, and 

ranking. 

2. It ensures search engines can access, crawl, and rank pages effectively. 

3. Site performance (speed) and search engine visibility. 

4. Crawlability is how easily search engines can navigate and discover pages. 

5. Indexability is how well search engines can store and include pages in search results. 

6. Mobile-friendly sites display properly on all devices, improving UX and rankings. 

7. HTTPS is a secure protocol; it builds trust and is a ranking factor. 

8. Code added to help search engines understand content and enhance search listings. 

9. Metrics measuring page experience: LCP, FID, CLS. 

10. Technical SEO improves site speed, navigation, and structure, enhancing overall user 

experience. 

 

 

Activity Sheet -4.4 

Task:  Identify technical on -page optimization tools and write their usages.  
 

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Search Engine Optimization (SEO). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the technical on -page optimization tools and put the name into the second 
blank column. 

¶ Write the Usages of that technical on -page optimization tools  and put into the third 

blank column. 

Drawing /Diagram, Image or Sketch:  



 

 

 

SL Picture/Icons of Technical 

On-Page Optimization 

Tools  

Name of  Technical 

On-Page 

Optimization Tools  

Usages of that 

Technical On -Page 

Optimization Tools  

1. 

 

 

 

2 

 
 

 

3 

 

 

 

4 

 

 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 



 

 

 

Information Sheet -4.5 

 

Learning Outcome -5:  - Apply local SEO techniques  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

5.1 Importance of local SEO. 

5.2 Optimizing local business website techniques. 

5.3 Setting and optimizing a Google My Business (GMB). 

5.4 Creating website structure for local SEO. 

 

5.1 Importance of local SEO  

 

Local SEO (Search Engine Optimization) is the process of optimizing a businessôs online 

presence to attract more customers from relevant local searches. These searches often 

include terms like ñnear meò or are tied to a specific city, region, or neighborhood. 

Importance of Local SEO:  

1. Increases Local Visibility:  Helps businesses appear in Googleôs Local Pack, Maps, 

and localized search results. 

2. Drives Targeted Traffic:  Attracts users who are searching for nearby services or 

products. 

3. Builds Trust and Credibility:  Positive reviews and consistent information across 

platforms enhance business reputation. 

4. Boosts Conversions:  Local searches often have high purchase intent (e.g., ñbest AC 

repair near meò). 

5. Mobile -Friendly Advantage:  With growing mobile usage, local SEO ensures 

businesses are found easily on-the-go. 

Key Components of Local SEO:  

1. Google Business Profile (GBP) Optimization  ï Claim, verify, and update business 

details (address, phone number, hours). 

2. Local Citations  ï Consistent NAP (Name, Address, Phone) across directories. 

3. Reviews & Ratings  ï Encourage customers to leave positive feedback. 

4. Local Keywords  ï Use keywords with location intent (e.g., ñDhaka electronics 

servicingò). 

5. Mobile Optimization  ï Ensure websites are mobile-friendly for local users. 

6. Backlinks from Local Sources  ï Get links from local news sites, blogs, or 

organizations. 

7. Local Search Ranking Factors  ï Explain what affects local SEO ranking: 

¶ Proximity of the business to the searcher. 

¶ Relevance of content to the query. 

¶ Business reputation (reviews and ratings). 

¶ Consistency of NAP across platforms. 

8. Google Maps Optimization  ï Include details about map pins, map categories, and 

map engagement metrics. 



 

 

 

9. Local Content Creation  ï Blogs, landing pages, or posts targeting local events, news, 

or community topics. 

10. Schema for Local Business  ï Adding LocalBusiness structured data to improve 

SERP visibility. 

11. Competitor Analysis for Local SEO  ï Understanding competitorsô local presence 

helps prioritize strategy. 

12. Tracking & Analytics  ï Using Google My Business Insights, Google Analytics, or 

Local SEO tools to monitor visibility, clicks, calls, and map interactions. 

13. Voice Search Optimization  ï Many local searches happen via voice assistants; 

include tips for optimizing content for natural language queries (e.g., ñWhere is the 

nearest AC repair in Dhaka?ò). 

Example:  

A user searches ñAC servicing in Dhakaò. 

1. Without Local SEO Ÿ The business may not appear in top results. 

2. With Local SEO Ÿ The business shows up in Google Maps and the local 3-pack, 

increasing chances of calls, visits, and bookings. 

Benefits:  

1. More foot traffic to physical stores 

2. Better online reputation 

3. Increased calls and inquiries 

4. Competitive advantage in the local market 

5.2 Optimizing l ocal business website techniques.  

Local business website optimization is the process of tailoring a business website to 

perform well in local search results. This ensures nearby customers can easily find the 

business, its products, or services, increasing foot traffic, inquiries, and conversions. 

Techniques for Local Business Website Optimization:  

1. Business  Listing  Platform Optimization : 

a. Maintain accurate NAP (Name, Address, Phone), business hours, services, and 

website link across major platforms such as Google Business Profile (GBP), 

Apple Business Register, Bing Places, Yelp  etc . 

b. Add high-quality photos, respond to customer reviews promptly, and ensure all 

listings stay updated across platforms. 

2. Local Keywords:  

a. Integrate city- or region-specific keywords in page titles, meta descriptions, 

headers, and content (e.g., ñAC Servicing in Dhakaò). 

3. Mobile -Friendly & Fast Loading:  

a. Ensure responsive design and optimized page speed for all devices. 

4. Google Maps Integration:  

a. Embed an interactive map on the contact page to improve user experience and 

local relevance. 

5. Localized Content Creation:  

a. Publish blogs, posts, or customer stories targeting local events, services, or 

community interests. 

6. Local Business Schema Markup:  

a. Add structured data to display ratings, services, and address in search results. 

7. Customer Reviews & Testimonials:  



 

 

 

a. Showcase authentic feedback and encourage customers to leave reviews on 

Google and other review sites. 

8. Optimized Titles & Meta Descriptions:  

a. Include local keywords along with the business name for better search visibility 

(e.g., ñServicingHub ï AC Repair in Dhakaò). 

9. Local Backlinks:  

a. Build backlinks from local blogs, directories, news outlets, or chambers of 

commerce to increase authority and local relevance. 

10. Clear Contact Information:  

a. Display address, phone, email, and business hours prominently on all pages to 

improve usability and trust. 

Popular Business  Listing  Platform s 

 

1. Google Business Profile (Google My Business)  

The most essential listing platform for 

appearing in Google Search and Google Maps. 

Helps customers find your business, read 

reviews, view hours, and contact you easily. 

2. The Real Yellow Pages (YP.com)  

A well-known online directory for local 

businesses. It boosts visibility for service 

providers, stores, and professionals through 

detailed business listings and customer 

reviews. 

3. Yelp for Business  

A major review-focused platform used especially for restaurants, services, and local 

shops. Helps build trust through customer reviews, ratings, and photos. 

4. Bing Places for Business  

Microsoftôs local listing service that shows your business in Bing Search and Bing Maps. 

Useful for reaching Windows and Microsoft Edge users. 

5. Apple Business Connect (Apple Maps)  

Allows businesses to manage their location details on Apple Maps. Ensures visibility 

across iPhone, Mac, and Siri voice searches. 

 

5.3 Setting and optimizing  a Google My Business (GMB).  

Google Business Profile (formerly GMB) is a free tool that allows businesses to manage their 

online presence across Google Search and Google Maps. Optimizing your profile increases 

local visibility, drives targeted traffic, and enhances trust and engagement with potential 

customers. 

Types of Businesses:  

1. Offline/Physical Businesses  ï Businesses with a physical location like restaurants, 

shops, or service centers. 

2. Online/Service -Area Businesses  ï Businesses that serve customers at their 

locations or remotely, such as Ecommerce or delivery services. 

Key Information Needed for a GMB/GBP Profile:  

1. Business Name, Address, and Phone Number (NAP) 



 

 

 

2. Business Category and Subcategories 

3. Operating Hours and Holidays 

4. Products and Services 

5. Photos and Videos 

6. Customer Reviews and Ratings 

7. Posts for updates, offers, or events 

8. Questions & Answers section 

 

Verification Methods:  

Google requires businesses to verify their profiles to ensure authenticity. Multiple verification 

options exist: 

1. Postcard Verification  ï Google sends a physical mail with a code. 

2. Phone or Email Verification  ï Instant OTP verification for eligible businesses. 

3. Video Verification  ï For new or complex listings, a short video is submitted showing 

the business location, signage, and operations. 

4. Instant Verification  ï Available for some businesses already verified through Google 

Search Console. 

Steps to Set Up and Optimize GMB:  

1. Create an Account  ï Visit Google Business Profile  and sign in with your Google 

account. 

2. Enter Business Details  ï Add accurate NAP, business category, hours, and service 

areas. 

3. Verify Your Business  ï Choose the appropriate verification method based on 

eligibility and type of business. 

4. Profile Optimization:  

o Add high-quality images and videos of your business, products, or services. 

o Write a compelling business description including primary keywords. 

o List all products, services, or offerings clearly. 

o Set attributes like ñWomen-led,ò ñFree Wi-Fi,ò or ñDelivery availableò if applicable. 

5. Google Maps Integration:  

o Ensure your business location is correctly pinned on Google Maps. 

o Embed a Google Map on your website contact page for easy navigation. 

6. Customer Engagement:  

o Respond to reviews promptly and professionally. 

o Answer questions submitted via the profile. 

o Posts regular updates, offers, or events to maintain visibility. 

7. Maintenance:  

o Update business hours, services, or photos as needed. 

o Monitor insights to track profile views, searches, and user actions. 

https://www.google.com/business


 

 

 

Benefits of Optimized GMB Profile:  

1. Increased visibility in local search 

results and Google Maps . 

2. Higher engagement through reviews, 

Q&A, and posts. 

3. Improved credibility and trust among 

local customers. 

4. Boosted local traffic and conversions 

for both online and offline businesses. 

Example:  

A bakery in Gulshan, Dhaka creates a GMB profile with: 

1. Address, hours, and menu uploaded 

2. Photos of cakes and shop interior 

3. Posts about new offers 

4. Verification via postcard 

When someone searches ñbakery near me in Dhakaò, the business appears in the local 3-

pack on Google Search and Google Maps, increasing visibility, clicks, and footfall. 

5.4 Creating website structure for local SEO.  

Designing a website structure optimized for local SEO ensures that search engines can easily 

crawl and index location-specific content, while users can find relevant information quickly. A 

well-structured local SEO site improves visibility in local search results, Google Maps, and 

ñnear meò queries. 

Key Principles:  

1. Highlight location-specific content for each branch or service area. 

2. Organize pages hierarchically: Homepage Ÿ Service Pages Ÿ Location Pages Ÿ 

Blog/FAQs. 

3. Use consistent NAP (Name, Address, Phone) information across all pages. 

4. Include internal linking to guide both users and search engines through relevant pages. 

5. Optimize for mobile users and fast page loading. 

Steps to Create Local SEO -Friendly Structure:  

1. Homepage  

a) Display business name, primary services, and main location. 

b) Include a clear call-to-action for local inquiries or bookings. 

2. Dedicated Location Pages  

a) Create separate pages for each branch/city. 

b) Include accurate NAP, embedded Google Maps, customer reviews, and local 

keywords (e.g., ñAC Repair in Dhakaò). 

c) URL structure example: /dhaka-ac-repair. 

3. Service Pages  

a) Build individual pages for each service offered. 



 

 

 

b) Optimize with local intent keywords (e.g., ñAir Conditioner Maintenance in 

Chittagongò). 

4. Internal Linking  

a) Connect homepage Ÿ service pages Ÿ location pages Ÿ relevant blog posts. 

b) Helps search engines understand site hierarchy and distribute link authority. 

5. Local Content Integration  

a) Add blogs, FAQs, or news related to local events or issues. 

b) Highlight solutions specific to the region to attract local traffic. 

6. Mobile -Friendly Design  

a) Ensure all pages are responsive and load quickly on smartphones. 

b) Most local searches originate from mobile devices. 

7. Technical Enhancements  

a) Implement Local Business schema  for structured data. 

b) Optimize page speed, metadata, and URL structure for SEO. 

Example:  

A restaurant with branches in Dhaka and Chittagong structures pages as: 

a) /dhaka-restaurant Ÿ Menu, address, reviews for Dhaka branch 

b) /chittagong-restaurant Ÿ Chittagong-specific offerings, map, reviews 

This setup allows the restaurant to rank for: 

a) ñBest restaurant in Dhakaò 

b) ñRestaurant near me in Chittagongò 

Benefits:  

a) Improves visibility in Google Local Pack and maps. 

b) Attracts targeted local traffic with high purchase intent. 

c) Enhances user experience with easy navigation and relevant content. 

d) Supports long-term local SEO growth and maintainability. 

 

 



 

 

 

Self -Check -4.5 

 

Short Questions:  

1. What is local SEO? 

2. Why is local SEO important for businesses? 

3. What does ñGoogle Local Packò refer to? 

4. What does NAP stand for in local SEO? 

5. Why are customer reviews important in local SEO? 

6. Name one way to improve local search rankings. 

7. What is a Google Business Profile (GBP)? 

8. Why are dedicated location pages important for local SEO? 

9. How does local backlinking help a business? 

10. How does local SEO support long-term business growth? 

 

Answer Key -4.5 

 

Answers:  

 

1. Optimizing a businessôs online presence to attract customers from local searches. 

2. Increases visibility in location-based searches and drives targeted traffic. 

3. A section in Google search results showing top local businesses with map pins. 

4. Name, Address, and Phone number. 

5. Positive reviews improve trust, credibility, and search ranking. 

6. Optimizing Google Business Profile and local citations. 

7. A free tool to manage a businessôs online presence on Google Search and Maps. 

8. They allow each branch or service area to rank individually in local searches. 

9. Increases local relevance and authority in search engines. 

10. Builds local visibility, reputation, and sustainable traffic over time. 

  



 

 

 

Activity Sheet -4.5 

Task:  Identify Business Listing Platform and Write Their Usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Search Engine Optimization (SEO). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the business listing platform and put the name into the second blank column. 

¶ Write the Usages of that business listing platform and put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Business 

Listing Platform  

Name of 

Business Listing 

Platform  

Usages of that 

Business Listing 

Platform  

1. 

 
 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 



 

 

 

Job Sheet -4.5 

 

Job Name: Prepare  and Optimize  GMB/GBP (Google Business Profile) . 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Worksheet as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

(text, word, excel etc. file). 

9. For All the document maintain appropriate naming convention which can be 

understood by everyone. 

10. Submit the prepared document to the appropriate Person. 

11. Clean and store tools and equipment 

 

Specification Sheet -4.5 

 

   Job Name:  Prepare and Optimize GMB/GBP  (Google Business Profile).  

 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 

 



 

 

 

Instructions:  

 

¶ Add complete business information: Name, Address, Phone (NAP), website, and 

business category. 

¶ Upload high-quality photos of your business, products, or services (minimum 5 

images). 

¶ Write a clear, keyword-optimized business description. 

¶ List all your products or services with descriptions, prices (if applicable), and photos. 

¶ Add links to your social media profiles (Facebook, Instagram, X, etc.) in the relevant 

sections. 

¶ Publish a post about a new product, service, offer, or event. 

¶ Include a relevant image, call-to-action (e.g., ñCall Nowò or ñBook Onlineò), and a link 

to your website. 

¶ Identify 3 reputable local business directories  (like Yellow Pages Bangladesh, 

Yalwa, Foursquare, or BD Business Directory etc.). 

¶ Submit accurate business details (NAP + website) on each directory. 

¶ Save all citation URLs, login details, and submission dates in a Text File, Excel, or 

Google Sheet for tracking. 

¶ Share your Google Business Profile link on social media. 

 



 

 

 

Information Sheet -4.6 

 

Learning Outcome -6:  Interpret search engine marketing  

 

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

6.1 Interpreting Search Engine Marketing (SEM) in relation to paid and organic strategies. 

6.2 Difference between SEO and SEM. 

6.3 Key SEM platforms. 

6.4 Describing search engine ad types. 

6.5 Importance of quality score, ad relevance, and call to action  
 

6.1 Interpreting  Search Engine Marketing (SEM) in relation to paid and organic 

strategies.  

Search Engine Marketing (SEM) is the practice of promoting websites on search engine 

results pages (SERPs) through paid advertising  and organic optimization (SEO) . SEM 

combines short-term strategies (paid ads) with long-term strategies (SEO) to maximize online 

visibility. 

Components of SEM:  

1. Paid Search Advertising (PPC)  

o Bid on keywords to display ads in search results on platforms like Google Ads  or Bing 

Ads . 

o Types include Search Ads, Display Ads, Shopping Ads, and Remarketing . 

o Provides instant visibility  but requires ongoing budget. 

o Key metrics: CTR, CPC, Quality Score, Conversion Rate, ROI. 

2. Organic Strategies (SEO)  

o Optimize website content, structure, and authority to rank naturally in search results. 

o Builds credibility and sustainable traffic  over time. 

o Keywords from paid campaigns can inform organic strategy. 

Relationship Between Paid and Organic Strategies:  

¶ Paid ads deliver immediate traffic and brand visibility . 

¶ Organic SEO provides long -term authority and sustainable traffic . 

¶ A balanced SEM approach ensures short-term gains while building long-term growth. 

Example:  

An e-commerce store runs Google Ads for ñBuy Cotton Saree Onlineò to attract instant buyers 

while optimizing SEO for ñBest Cotton Saree in Bangladeshò to maintain lasting visibility. Users 

who visit via ads can later be remarketed  with tailored offers 

 

6.2 Difference between SEO and SEM.  

SEO (Search Engine Optimization)  



 

 

 

¶ Definition:  The practice of improving a websiteôs content, structure, and authority to 

rank higher in search engine results without paying for ads. 

¶ Cost:  Requires investment in time, content creation, and tools, but no direct payment 

to search engines. Long-term cost-effective. 

¶ Targeting:  Based on keyword research, content relevance, and user intent. Limited 

targeting compared to SEM. 

¶ Reach:  Builds sustainable traffic and trust but results take months to achieve. 

¶ Example:  A blog optimized for ñBest Jamdani Saree for Weddingsò ranking naturally 

on Google. 

SEM (Search Engine Marketing)  

¶ Definition:  A broader strategy that includes both SEO and paid advertising (e.g., 

Google Ads, Bing Ads) to improve visibility. In practice, SEM often refers specifically 

to paid ads. 

¶ Cost:  Pay-per-click (PPC) or bid-based ads require continuous budget. Cost per click 

depends on keyword competition. 

¶ Targeting:  Highly advanced. Ads can be targeted by demographics, geography, 

device type, audience behavior, and search intent. 

¶ Reach:  Provides instant visibility and traffic as soon as campaigns are launched. 

However, results stop when ad spend stops. 

¶ Example:  A Google Ads campaign promoting ñBuy Jamdani Saree Onlineò appearing 

at the very top of search results. 

SEO vs SEM: 

Factor  SEO SEM 

Cost  

No direct cost per click. Requires 

time, content, and optimization. 

Long-term ROI. 

Pay-per-click or bidding. Ongoing 

costs. Higher immediate investment. 

Speed of 

Results  
Slow ï may take weeks or months. 

Immediate ï ads appear instantly 

after launch. 

Targeting  
Based on keywords and content 

relevance. Limited to organic reach. 

Advanced targeting ï demographics, 

location, device, behavior, and 

keywords. 

Sustainability  
Long-term traffic growth even if effort 

slows. 

Short-term ï stops once the budget 

ends. 

Credibility  
Builds trust and authority as 

rankings are earned, not bought. 

Less credibility since users may 

identify ads as paid placements. 

Analytics & 

Control  

Limited control over ranking 

fluctuations due to algorithms. 

Full control over budget, keywords, 

ad placement, and scheduling. 

Best For  
Businesses seeking sustainable 

growth and authority. 

Businesses needing quick visibility, 

promotions, or immediate sales. 



 

 

 

6.3 Key SEM platforms.  

1. Google Ads  

a. Google Ads allows businesses to 

display paid ads on Google Search, 

Google Display Network, YouTube, and 

partner sites. 

b. Supports multiple ad formats: search 

ads, display ads, shopping ads, and 

video ads. 

c. Advanced targeting options include 

keywords, location, device, demographics, and audience behavior. 

2. Bing Ads (Microsoft Advertising)  

a. Bing Ads displays paid ads on Bing, Yahoo, and AOL search networks. 

b. Helps reach audiences not captured by Google Ads and often has lower cost-per-click. 

c. Targeting options include keywords, location, device, and demographics. 

3. Baidu Ad vertising  

a. Baidu Advertising is Chinaôs largest search engine advertising platform, ideal for 

reaching Chinese-speaking audiences. 

b. Supports search ads, display ads, brand zones, and in-app advertising across Baiduôs 

entire ecosystem. 

c. Targeting options include keywords, regions, interests, demographics, and device 

types. 

4. Yandex Ads  

a. Yandex Ads is the leading search advertising platform in Russia and surrounding 

regions. 

b. Offers search ads, display ads, retargeting, and native ads across Yandex Search and 

partner sites. 

c. Targeting includes keywords, geography, interests, behavior patterns, and device 

preferences. 

5. Yahoo Ads  

a. Yahoo Ads is a unified advertising platform offering search, native, display, and video 

ads across Yahooôs network, including Yahoo News, Yahoo Mail, AOL, and partner 

sites. 

b. Provides wide audience reach through Verizon Mediaôs ecosystem with diverse ad 

placements for brand awareness and performance campaigns. 

c. Targeting options include keywords, demographics, interests, location, device type, 

and retargeting to reach highly relevant audiences. 

Purpose of Running Paid Search Campaigns  

¶ To achieve immediate visibility  in search results. 

¶ To target specific audiences  based on search intent, location, device, and 

demographics. 

¶ To drive measurable actions  such as clicks, inquiries, leads, or sales. 

To complement long -term SEO efforts  with short-term results. 



 

 

 

6.4 Describing  Search engine ad types.  

Search engine advertising is a key part of SEM, helping businesses reach users actively 

searching for products or services. Google Ads  is the most widely used platform, offering 

flexible targeting across search results, display networks, YouTube, Gmail, and more. 

Understanding different ad types helps marketers drive sales, boost brand awareness, and 

generate leads.  

To make it easier to comprehend, weôve summarized the major search engine ad types used 

in Google Ads and their purposes in the table below: 

 

Ad Type / Campaign  Purpose  Example  

Search Ads / Search 

Campaigns  

Capture high-intent users 

searching specific keywords 

Google Ads for ñBuy 

Jamdani Saree Onlineò 

Display Ads / Display 

Campaigns  

Build brand awareness and 

retarget visitors 

Banner ad on fashion blogs 

Video Ads / YouTube / 

Bumper Ads  

Engage audiences visually 

and tell stories 

15-sec ad showcasing a 

clothing collection 

Shopping Ads / 

Shopping Campaigns  

Drive direct product sales with 

images and pricing 

Google Shopping ad for 

ñCotton Jamdani Saree ï 

$45ò 

Local Ads / Local 

Campaigns / Local 

Services Ads  

Attract local customers and 

increase foot traffic 

Google Maps ad for a bakery 

with directions 

App Ads / App 

Campaigns / App 

Promotion  

Increase app installs and 

engagement 

Ad promoting a fitness app 

on search & YouTube 

Gmail Ads  Reach users via email inbox 

with interactive content 

Promotions ad in Gmail 

inbox 

Discovery Ads / 

Discovery Campaigns  

Reach users based on 

interests and intent across 

Google feeds 

Ad appearing in Google 

Discover feed 

Smart Ads / Performance 

Max 

Maximize conversions across 

multiple channels using 

automation 

Automated campaign 

combining search, display & 

YouTube 

Responsive Search Ads  Adjust headlines and 

descriptions dynamically for 

best performance 

Google search ad 

automatically optimized for 

CTR 

Call Ads / Call -Only Ads  Encourage direct phone calls 

from search results 

ñCall nowò ad for AC repair 

services 

Dynamic Search Ads  Auto-generate ads based on 

website content 

Ads for an online clothing 

store generated from product 

pages 

Google Images Ads  Promote products through 

Google Image search 

Product image ad appearing 

in Google Images search 

results 

 

6.5 Importance of quality score, ad relevance, and call to action  



 

 

 

In SEM campaigns, simply creating ads is not enough. The effectiveness  of ads depends on 

factors such as quality score , relevance , and a strong call -to-action (CTA) . These elements 

directly influence how often ads are shown, their cost, and the engagement they generate. 

Key Factors  

1. Quality Score  

¶ A metric used by platforms like Google Ads to measure the relevance and quality of 

ads, keywords, and landing pages. 

¶ Higher quality scores lead to better ad placements and lower costs per click. 

¶ Factors affecting quality score:  

o Relevance of ad to keyword. 

o Expected click-through rate (CTR). 

o Landing page experience. 

¶ Purpose:  Ensures users see relevant ads and advertisers get value for money. 

2. Ad Relevance  

¶ Refers to how closely the ad content matches the searcherôs intent and the target 

keyword. 

¶ More relevant ads attract higher engagement and improve performance metrics. 

¶ Purpose:  Increases CTR, reduces wasted spend, and improves overall campaign 

effectiveness. 

3. Call -to-Action (CTA)  

¶ A prompt in the ad encouraging users to take a specific action (e.g., ñBuy Now,ò ñSign 

Up,ò ñLearn Moreò). 

¶ Well-crafted CTAs improve engagement and conversions. 

¶ Key Metrics Related to CTA:  

o CTR (Click Through Rate):  Percentage of users who click the ad after seeing 

it. Indicates ad effectiveness. 

o CPC (Cost Per Click):  Amount paid each time someone clicks the ad. Lower 

CPC with high-quality ads is ideal. 

o CPM (Cost Per Mille/Thousand):  Cost per 1,000 impressions. Useful for 

measuring reach and brand awareness campaigns. 

 

 

 

 



 

 

 

Self -Check -4.6 

 

Short Questions:  

1. What is Search Engine Marketing (SEM)? 

2. Name the two main strategies included in SEM. 

3. Give one example of paid search advertising. 

4. What is PPC in SEM? 

5. Name two key metrics used to measure paid search campaigns. 

6. How does organic SEO complement SEM? 

7. Give one benefit of combining paid and organic strategies. 

8. How quickly does SEM provide results compared to SEO? 

9. Which strategy offers advanced targeting, SEO or SEM? 

10. Name one key SEM platform. 

 

 

 

Answer Key -4.6 

 

Answers:  

1. Promoting websites on search engine results pages through paid ads and organic 

optimization. 

2. Paid advertising (PPC) and organic SEO strategies. 

3. Google Search Ads. 

4. Pay-Per-Click advertising, where advertisers pay each time their ad is clicked. 

5. CTR (Click-Through Rate) and CPC (Cost Per Click). 

6. Organic SEO builds long-term credibility and sustainable traffic. 

7. Paid ads provide instant visibility while organic SEO ensures lasting growth. 

8. SEM provides immediate results; SEO results take weeks or months. 

9. SEM offers advanced targeting (demographics, location, device, behavior). 

10. Google Ads. 

 

  



 

 

 

Activity Sheet -4.6 

Task: Identify SEM platforms  and write their usages.  

Instructions: 

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Perform Search Engine Optimization (SEO). 

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 

Procedure: 

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information: 

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the SEM platforms  and put the name into the second blank column. 

¶ Write the Usages of that SEM platforms  and put into the third blank column. 

Drawing /Diagram, Image or Sketch: 

SL Picture/Icons of SEM Platforms  Name of SEM 

Platforms  

Usages of that SEM 

Platforms  

1. 

 

 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

5 

 

 

 

 

Resources Required: 

Tools: Job sheet and Specification sheet 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 



 

 

 

Module -5 

Module Title:  Apply E -Commerce Marketing  

 

Unit Code:  SICIP-ICT-DM-05-O                                      Nominal Hours: 20 hrs.  

 

Module Descriptions:  

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 

marketing. It specifically includes the tasks of describing basic concept of marketing, 

identifying career opportunities in digital marketing, interpreting ethics and guidelines for digital 

marketing, and explaining digital marketing strategies. 

Learning Outcome:  

After completing this module, trainee will be able to: 

1. Set up online store 

2. Perform property submission and management 

3. Perform e-commerce marketing 

Assessment Criteria:  

1.1 Domain and hosting are identified as per business objectives. 

1.2 Websites are identified based on the business needs and platform selection for e-

commerce functionality.  

1.3 Website content is optimized for SEO, user experience, and product visibility. 

1.4 Technical SEO is applied to ensure the website is search engine-friendly. 

1.5 Payment gateway is implemented to process transactions and provide various 

payment options. 

1.6 Required software are used to enhance store functionality and streamline operations. 

1.7 Product descriptions are added to the listings with relevant details, features, and 

specifications.  

1.8 Product images are optimized for clarity, resolution, and load speed before being 

added to the product pages.  

1.9 E-commerce management is performed by maintaining inventory and tracking sales 

1.10 Marketing strategy is applied based on analysis of the target market, business goals, 

and product positioning.  

1.11 Social media marketing is applied by creating and promoting content and running 

targeted ads.  

1.12 SEO (Search Engine Optimization) is applied to optimize website content and increase 

organic search traffic.  

1.13 SEM (Search Engine Marketing) is applied through paid search campaigns and ad 

copy optimization  



 

 

 

Information Sheet -5.1 

Learning Outcome -1:  Set up online store  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

1.1 Identifying domain and hosting. 

1.2 Identifying website for e-commerce functionality. 

1.3 Optimizing website content  

1.4 Technical SEO  

1.5 Implementing payment gateway to process transactions and provide various payment 
options. 

1.6 Using required software to enhance store functionality and streamline operations. 
 

1.1 Identifying Domain and hosting.  

 

Before launching an online store, it's crucial to choose a domain name and hosting service 

that align with your business goals. Your domain name represents your brand online, while 

your hosting provider ensures your website is accessible, secure, and fast. A well-chosen 

domain and reliable hosting lay the foundation for a smooth, successful eCommerce 

experience. 

Step-by-Step: Setting Up Domain and Hosting Based on Business Objectives  

1. Define Your Business Objective  

Decide if your goal is to sell products, book services, or build brand awareness. 

2. Choose a Domain Name  

Select a name that is short, memorable, and relevant to your brand. 

3. Check Domain Availability  

Use domain registrars like GoDaddy or Namecheap to search and secure your 

domain. 

4. Select Hosting Type  

o Shared Hosting: For small businesses 

o VPS/Cloud Hosting: For growing stores 

o eCommerce Hosting: For Shopify or 

WooCommerce 

5. Pick a Hosting Provider  

Examples: Hostinger, Bluehost, Site Ground, 

or Shopify (built-in hosting). 

6. Register Domain & Buy Hosting  

Purchase both (some providers offer a free domain with hosting plans). 

7. Connect Domain to Hosting  

Update DNS or follow provider instructions to link the two. 

8. Install eCommerce Platform  

Use WordPress with WooCommerce, Shopify, Wix, etc., depending on your business 

needs. 

9. Add SSL Certificate  

Secure your site with HTTPS (usually free with hosting). 

 

 



 

 

 

1.2 Identifying w ebsites for e -commerce functionality.  

 

Every successful online store begins with choosing the right type of website and e-commerce 

platform. Depending on your business goalsðwhether selling products, offering services, or 

generating leadsðyou need a site that supports core e-commerce features like product 

listings, secure payments, and effective landing pages to convert visitors into customers. 

Step-by-Step: Identify Website Type & Choose E -Commerce Platform  

1. Understand Your Business Model  

Decide if you need a product store, service booking site, digital downloads, or drop 

shipping. 

2. Select Website Type  

o Single-product site 

o Multi-product store 

o Marketplace (multi-vendor) 

o Service-based booking site 

3. Define Key E -Commerce Functions  

Identify must-have features like cart, payment gateway, user login, reviews, and 

shipping options. 

4. Evaluate Popular Platforms  

o Shopify: Best for ready-to-use eCommerce 

o WooCommerce (WordPress): Flexible & customizable 

o Wix or Squarespace: Simple drag-and-drop options 

o Magento or BigCommerce: Scalable for larger stores 

5. Check Platform Support  

Ensure the platform supports local currency, mobile 

optimization, SEO tools, and third-party apps. 

6. Plan Landing Pages  

Design focused landing pages for promotions, 

product launches, or lead generation with clear 

CTAs like ñBuy Nowò or ñSign Up.ò 

7. Choose Templates or Themes  

Select e-commerce-ready themes that support 

landing pages and mobile responsiveness. 

8. Set Up User Flow  

Define how users navigate from homepage Ÿ product page Ÿ cart Ÿ checkout, 

including landing page paths. 

9. Test Before Launch  

Check platform speed, responsiveness, checkout process, and CTA functionality. 

10. Launch and Monitor  

Go live and track user behavior on landing pages to optimize conversions. 

 

1.3 Optimizing Website content  

 

A structured approach ensures your site performs well on search engines and provides a 

seamless experience for visitors. 

 

Phase 1: Foundation ï General Settings & Plugins  

Step 1: General Settings  



 

 

 

¶ Site Title: Your brand (e.g., My Fashion Dresses). 

¶ Tagline: Short phrase describing your business (e.g., Trendy Fashion for Everyone). 

¶ WordPress & Site Address: Use HTTPS (e.g., https://www.myfashiondresses.com). 

 

Step 2: Install Essential Plugins  

¶ Yoast SEO  or Rank Math  for content optimization and SEO management. 

 

Phase 2: Appearance & Theme  

 

Step 3: Install & Customize Theme  

¶ Choose lightweight, fast, WooCommerce-compatible themes (Astra, Kadence, Ocean 

WP). 

¶ Professional and navigable design builds trust. 

¶ Customize look with Elementor for ease and flexibility. 

 

Phase 3: Core Pages ï UX & Navigation  

 

Step 4: Homepage / Landing Page  

¶ Hero image + clear headline + CTA button (ñShop Nowò). 

¶ Featured Categories: Showcase 3ï4 main categories with clickable images. 

¶ Bestsellers/New Arrivals: Display a product grid. 

¶ Trust Signals: Icons/text for Free Shipping, Secure Payment, Easy Returns. 

Step 5: On -Page SEO for Important Pages  

¶ Use SEO plugin (Rank Math) and edit 

pages with Elementor. 

¶ Apply focus keywords in titles, meta 

descriptions, headings, URLs, content, 

and images. 

¶ Optimize SEO score (target >80). 

¶ Customize images and details for 

social sharing (Facebook/Twitter). 

Step 6: Contact Page  

¶ Embed Google Map (if physical location). 

¶ Add contact form (WPForms) + email, phone, and other business info. 

Makes it easy for customers to reach you and builds credibility 

1.4 Technical SEO  

 

Technical SEO ensures your site is search engine-friendly, fast, and easy to crawl. This helps 

Google access, index, and rank your pages properly. 

 

 

https://www.myfashiondresses.com/


 

 

 

Step 1: Configure General Settings  

HTTPS: 

o Go to Settings Ÿ General. 

o Ensure both WordPress Address (URL) 

and Site Address (URL) start with https://. 

o Force HTTPS using WP Force SSL 

plugin. 

2. Permalinks:  

o Go to Settings Ÿ Permalinks. 

o Select Post name for clean URLs. 

3. Time Zone:  

o Settings Ÿ General Ÿ Time zone Ÿ set to UTC+6 (Dhaka). 

4. Search Engine Visibility:  

o Go to Settings Ÿ Reading. 

o Ensure ñDiscourage search engines from indexing this siteò is unchecked. 

Step 2: Install Rank Math SEO Plugin  

1. Install and activate Rank Math SEO. 

2. Launch the Setup Wizard. 

Step 3: Rank Math Setup Wizard  

1. The wizard collects details about your website (site 

type, logo, default social images). 

2. Skip this for now if Google Analytics account is not 

ready. 

Step 4: Create Google Analytics Account  

1. Go to Google Analytics  and create an account.  

2. Steps:  

o Step 1: Give an account name and select 

all Account Data Sharing Settings. 

o Step 2 : Enter Business Information. 

o Step 3 : Choose your Business Objective. 

o Step 4: Accept Terms of Service 

Step 5: Connect Google Analytics & Search Console via Rank Math  

1. Go back to the Rank Math Dashboard. 

2. Connect your Google Analytics account. 

3. Once connected, Google Search Console should 

appear automatically. 

4. Turn on the buttons and click Save Changes. 

5. Green indicators confirm a successful connection. 

If automatic connection fails, manually configure Google 

Search Console at https://search.google.com/search -console . 

 

Step 6: Configure Sitemap  

1. In Rank Math, check your sitemap location. 

Submit the sitemap to Google Search Console.  

https://analytics.google.com/
https://search.google.com/search-console


 

 

 

 
 

1.5 Implementing p ayment gateway to process transactions and provide various 

payment options.  

 

Integrating a payment gateway into your WordPress website allows you to securely process 

online transactions while offering your customers multiple payment options. Whether itôs credit 

cards, digital wallets, or bank transfers, a properly set up gateway ensures smooth and safe 

payments, improving user trust and boosting sales. To accept international payments, we  

must have About Us, Contact, Terms and Conditions Page, Privacy Policy  page to be 

present on our website then we can apply for verifying our website / business to allow it for 

live payment. 

For this process, you will need: 

¶ WooCommerce Plugin 

¶ Payment Gateway Plugin (e.g., Stripe, PayPal, SSLCommerz, 2Checkout,paddle etc) 

 If you havenôt installed woocomerce  plugin yet make sure itôs installed. Then from 

WooCommerce  menu go to Settings 

 
 

Now Set up the Shipping zone. 

Suppose we want to add 3 shipping zone like 

Bangladesh  (which will target all Bangladesh) Inside 

Dhaka  which will charge 60tk (local pickup) and outside 

Dhaka  which will charge 120tk(flat rate) for shipping. 



 

 

 

 

 

 

 

 

 
 

Here, adding a free shipping when purchased product quantity is more than 20 or if he has a 

free shipping coupon 



 

 

 

 
 

Setting up Payment Methods  

 

Go to the payment option. 

 

 
 

  



 

 

 

Adding Offline Payment  

 
 

International Payment  Method  

 

Letôs add payment method, To handle international paymentôs we will use Stripe .For that  

 

First Create Stripe Account ,For that Goto stripe.com then Click on sign in if you have an 

account sign into it if not go to create account.As we canôt create account from Bangladesh 

we have to select US or UK as Country and you might need to connect VPN to do so. 

 

  
Verifying Account and Business  

Go to your Gmail and click on verify email button to verify your mail 

 
 

Completing Business Profile  

 

To Accept live payment, you have to verify all the steps shown on the left size or to use it for 

testing purpose you can click on the Close icon and use it on test mode. To use it in 

Bangladesh you need to register your business on US/UK and can use US/Uk bank account 

with the help of Payoneer or Wise to receive and verify Stripe payments. 



 

 

 

         
install stripe plugin from Add Plugin option and After activating you can find this option on 

Woocommerce  payment Settings.Click on Complete Setup 

 

 
 

Configuring Stripe  

Connect your Stripe account  

 
 

Configuring  Webhook  

After connecting your Stripe account configure the webhook and generate url 

     
 

Adding End point  

Go to Stripe Account Developers and the add endpoint then past the URL, add a description 

and add event and create the end point 



 

 

 

  
 

Now you can accept payments from stipe. 

Local Payment Methods:  

 

There are multiple Local payment plugins but we have choose one of the popular plugins 

Softech-IT and Shown Below the steps to configure it. 

 

 
 

BKASH  

 

 
 

 

Same steps are in Nagad and Rocket Configuration 

 

1.6 Using r equired software to enhance store functionality and streamline operations.  

 

E-commerce platforms help businesses sell online by managing products, payments, 

shipping, marketing, and growth. Popular platforms like Shopify, Magento, 

WooCommerce, BigCommerce, and Wix  offer tools to enhance store functionality and 

user experience. 

 

 

 

 



 

 

 

1. Shopify  

 

A cloud-based, beginner-friendly platform requiring no coding. It includes 

product management, multiple payment gateways, SEO, marketing 

tools, and shipping automation. Apps extend functionality (Klaviyo, Bold 

Upsell). Offers fast checkout (Shop Pay), analytics (GA4, Meta Pixel), 

and global selling support. Ideal for small to medium businesses.  

 

2. Magento (Adobe Commerce)  

 

A powerful open-source platform for large or complex stores. 

Supports multi-store, multi-language, advanced product 

management, and deep customization. Extensions (Amasty, 

Mageplaza) enhance features. Includes strong SEO, analytics, security, and global selling 

capabilities. Best for enterprise-level needs requiring flexibility.  

 

3. WooCommerce  

 

A WordPress plugin that converts sites into online stores. Highly 

customizable with plugins for payments, shipping, SEO, and 

automation. Supports multilingual stores, analytics, and security enhancements. Ideal for 

WordPress users seeking high control at low cost.  

 

4. BigCommerce  

 

A scalable, hosted platform with built-in SEO, multi-channel selling 

(Facebook, Instagram, Amazon), and advanced product options. 

Offers strong analytics, fast performance, and customizable themes 

without heavy reliance on plugins. Suitable for growing and enterprise 

businesses. 

 

5. Wix  

 

User-friendly platform with drag-and-drop design, built-in 

payment options, marketing tools, and product management. 

Good for small businesses, service providers, and beginners 

needing quick setup without technical skills.  

 



 

 

 

Self -Check -5.1 

 

Short Questions:  

1. A websiteôs unique address on the internet that users type to visit it. 

2. Hosting stores website files and ensures it is accessible online. 

3. Bluehost and Site Ground. 

4. Secure Socket Layer encrypts data; needed for secure transactions and trust. 

5. To create and manage an online store on WordPress. 

6. Shopify. 

7. A website selling only one main product or service. 

8. WooCommerce or Shopify (multi-product setup). 

9. Improves search engine rankings and drives organic traffic. 

10. Yoast SEO. 

 

 

Answer Key -5.1 

 

Answers:  

1. A website address that represents a brand online. 

2. Hosting makes your website accessible, fast, and secure. 

3. Hostinger, Bluehost. 

4. SSL secures data transfer and enables HTTPS. 

5. WooCommerce turns WordPress into an online store. 

6. Shopify. 

7. A website selling only one product. 

8. WooCommerce or Shopify multi-product store. 

9. To improve search engine ranking and user experience. 

10. Yoast SEO or Rank Math. 

 

Activity Sheet -5.1 

Task:  Identify softwire s to enhance ecommerce s tore functionality  and write their 

usages.  

Instructions:  

Read and understand the directions carefully: 

¶ this practical demonstration is based on the performance criteria from all or some of the 

units of competency in Apply E -commerce Marketing.  

¶ this assessment activity will be used to measure your underpinning skills 

¶ you will have fifteen (15) minutes to familiarise yourself with the resources to be used 

¶ you have one (1) hour to complete this demonstration 



 

 

 

Procedure:  

¶ Observe and wear personal protective equipment (PPE) as required for the task to be 

performed 

¶ Read the specification information provided 

¶ Collect all materials needed to complete the task 

¶ Perform the task within the given time 

¶ Observe and follow all health and safety (OHS) requirements at all times 

Job Specification Information:  

¶ Collect required supplies, materials, tools and equipment required for the job. 

¶ Check for the picture very carefully. 

¶ Identify the software  to enhance ecommerce store functionality  and put the name 

into the second blank column. 

¶ Write the Usages of that software  to enhance ecommerce store functionality  and 

put into the third blank column. 

Drawing /Diagram, Image or Sketch:  

SL Picture/Icons of Software  

to Enhance Ecommerce 

Store Functionality  

Name of software  To 

Enhance Ecommerce 

Store Functionality  

Usages of that  software  

To Enhance Ecommerce 

Store Functionality  

1. 

 

 

 

2 

 
 

 

3 

 
 

 

4 

 
 

 

5 

 

 

 

 

Resources Required:  

Tools: Job sheet and Specification sheet 

Equipment: N/A 

Machinery: N/A 

Materials: Paper, Pen, pencils etc. 

PPE: Blue Light filter glass, Hand glove and Musk 

 

 

 

 



 

 

 

Job Sheet -5.1 

 

Job Name: Prepare  and Setup  Ecommerce Store . 

 

Working Procedure:  

1. Wear appropriate PPE for the activity. 

2. Follow OSH procedures. 

3. Read and understand the specification sheet or instructions. 

4. Collect and prepare appropriate tools, equipment and materials 

5. Prepare Ecommerce Site as per specification sheet 

6. Create a folder with your registration no/id and your name like ñ1001-XXXò 

7. Take Screen Shot of every step of the specification sheet and save it on the folder. 

8. Take Note of Public links, Credentials, important content and save it on a document 

9. (text, word, excel etc. file). 

10. For All the document maintain appropriate naming convention which can be 

11. understood by everyone. 

12. Submit the prepared document to the appropriate Person. 

13. Clean and store tools and equipment 

 

 

Specification Sheet -5.1 

 

   Job Name: Prepare and Setup Ecommerce Store . 

To complete the above task, you will need to use PPE, tools, equipment and materials.  

PPE (Personal Protective Equipment)  Quantity  

Blue Light Filter Glasses 1pcs 

Face Mask 1pcs 

Hand Gloves 1pair 

Ergonomic Wrist Support  1pcs 

Anti-Glare Screen Protector 1pcs 

Desk Chair Cushion 1pair 

 

Tools & Equipment/Peripheral  Quantity  

Keyboard 1pc 

Mouse / Trackpad 1pc 

Monitor 1pc 

Microphone 1pc 

Webcam 1pc 

External Hard Drive / SSD 1pc 

 

Materials  Quantity  

Desktop Table / Workstation 1pc 

Ergonomic Chair 1pc 

Monitor Stand / Riser 1pc 

Cable Management Accessories 1pc 

Mouse Pad with Wrist Support 1pc 



 

 

 

Instructions:  

1. Suppose You want to create a ecommerce store named ñNiru Bag World ò for selling 

bags Å Create a logo and banner for your e-commerce where the name should be 

visible.  

2. Install appropriate theme and extension like WooCommerce , Rank Math/Yoast 

payment method to set them up  

3. Do technical SEO using appropriate Extension. 

4. Google search console and Google Analytics must be set up.  

5. Add all necessary details and perform On-Page SEO on your landing page using an 

SEO plugin of your choice. Make sure to include at least 3 focus keywords identified 

from your keyword research 

6. Must Get the Screenshot as proof of Evidence and save within a folder. 

  



 

 

 

Information Sheet - 5.2 

Learning Outcome -2:  Perform property submission and management  

Learning Objective:  After completion of this information sheet, the learners will be able to 

explain, define and interpret the following contents. 

Contents:  

2.1 Performing keyword research and analysis using SEO tools. 

2.2 Optimizing title tags, URLs, meta descriptions, header tags, and page contents. 

2.3 Performing inventory management and sales tracking for E-commerce management. 

 

2.1 Listing product by adding product description with relevant details, features, and 

specifications . 

To add product to our WooCommerce  store first you need to go to products option from 

WordPress  sidebar then add products 

Now we will see page like bellow where weôll have input fields 

to add products title, description, product assets and more 

also on the right we have options to publish or save as draft. 

 

 

We will use the Rank Math SEO plugin to optimize products for search engines. On the right 

panel, you can set the Product Image , add a Product Gallery , assign Product Tags , select 

the Brand , and adjust Visibility Setup to make the product more appealing to customers and 

appear on google. 

Ok letôs add a product and break the options on this 

page part by part for better understanding. 

Suppose we have a product which Is Jimi Chu  Silk 

Saree we have 3 different types of colors. 

Letôs start by adding the focus keyword on rank 

math 

 

 



 

 

 

Now, Letôs start product name and description and we need to make sure our keyword are 

present in there 

 

After adding the title and description with keyword the SEO score increase to 62 

 

 

Itôs time for adding product description on the dropdown we can select the product type also 

on the on the right of drop down thereôs visual and downloadable checkbox which is used or 

checked for virtual products, also as we are in the inventory menu we have stock related 

setting and inputs 

 

 



 

 

 

 

As we have different color of sarees so the product type would be variable product as a 

variable product we can set/create attributes like we can create color attribute and in color we 

can add multiple colors like purple, ash, blue and more also we can create multiple attributes 

 

 

 

From variants option if we click on generate variations itôll take the attribute and generate 

variations for those  

For me itôs the ash blue and purple color we can set default variant from top dropdown . Now 

to add details to variants if we expand it then these fields(image ,regular price, sale price, 

stock will show where we can add our desire value to complete the variations not only that we 

can also add other variations same way 

 



 

 

 

 

On the right bar we product image, category, product tags and 

brand which 

Will add better SEO visibility and make it more filterable. 

Now on short description we have added inbound and 

outbound link to  

Make this SEO friendly 

 

 

SEO score is good more than 80 

but letôs now publish and see how 

things are going 

 

Finally, our variation product has been successfully added to the 

shop with the details provided on add product. 

 

 



 

 

 

2.2 Optimizing product images for clarity, resolution, and load speed before being 
added to the product pages.  
 

Product images are the first impression for online shoppers. Poor quality or slow-loading 

images can reduce trust and discourage purchases. A 4 MB uncompressed image may slow 

the site, while a 200 KB optimized version loads instantly without losing quality. 

 Optimizing images ensures: 

1. Clear visuals:  Customers can accurately see product details. 

2. Fast loading:  Optimized images reduce page load time, improving site speed. 

3. Responsive display:  Images appear correctly on all devicesðdesktop, tablet, or mobile. 

4. SEO benefits:  Proper filenames, ALT text, and formats improve search engine visibility. 

Product Image Optimization Tools  

1. Squoosh ï A free, in-browser image compressor by Google that 

supports modern formats like WebP and AVIF. It allows users to adjust 

compression levels, resize images, and preview quality changes in 

real-time, making it ideal for quick optimizations without installing 

software.  

2. Canva ï An online design platform that not only helps create 

professional graphics but also allows image resizing, 

compression, background removal, and applying filters. Perfect 

for e-commerce sellers who need visually appealing product 

images and marketing materials. 

3. PicWish ï An AI-powered tool that automates background 

removal, enhances image quality, and optimizes product 

images for e-commerce platforms. It helps save time when 

preparing large product catalogs. 

 

4. Pixlr ï A web-based photo editor that enables quick 

image edits, resizing, color adjustments, and 

optimization. Itôs beginner-friendly and useful for 

fast tweaks on product images without complex 

software.  

5. TinyPNG / TinyJPG  ï Compress PNG and JPEG images 

with minimal quality loss. This tool uses smart lossy 

compression techniques to reduce file sizes without 

noticeably affecting visual quality. It supports bulk uploads, 

integrates with popular platforms like WordPress and Shopify.  

 

 

Image Editing and Enhancement for website optimization  

Before uploading images to your WooCommerce store, itôs important to make sure they look 

professional and consistent. Proper editing ensures your products are visually appealing and 

accurately represented online. The process involves: 



 

 

 

Using various tools like Canva, photoshop we can maintain same aspect ratio and could use 

a unique photo frame maintain the consistency throughout the store. 

To do that on canva first upload your image 

 

Decide on a uniform ratio for all product images (e.g., 1:1 square  or 4:5 portrait ). This ensures 

all images appear consistent in your store catalog and product pages. 

 

 

 

You can also remove or change the background to make the 

product more visually appealing and professional for your online 

store. To do that we can use various tools like canva 

,photoshop,remove.bg and also text could be added, we also 

could add logo for better brand awareness 

 

 

To remove blur and enhance the image for better quality, you can use image enhancement 

tools such as Canva, Adobe Photoshop, PicsArt, or PicWish  

 

  

To optimize the image for our website, we need to convert it to a WebP or AVIF  format, which 

is optimized for web use. To do this, we can use tools like Squoosh, Cloud  Convert etc . 



 

 

 

Letô use Squoosh  to convert it to WebP 

 

 

Save the file with appropriate name   

 

While uploading images to the website, always 

include Alternative Text (ALT), Title, Caption, 

and Description . Each of these fields should 

incorporate the focus keyword to improve SEO 

ranking. If there is uncertainty about what to add, 

AI chatbots such as ChatGPT  or Gemini  can be 

used as assistance to generate appropriate and 

effective text 

 

Images must be large enough to show detail , but small enough to load quickly, 

Recommended width for types of images:  

¶ Thumbnail / Catalog Images:  300ï400 

px (square) for listing pages. 

¶ Main Product Image:  800ï1200 px on 

the longest side for product pages. 

¶ Zoom / Retina Images:  1600ï2400 px for 

detailed zoom views (optional but 

recommended). 

 

WordPress automatically generates multiple sizes using srcset for responsive delivery, so you 

only need to upload a properly sized main image. 

We can also do the Webp convert automatically using 

WordPress plugins like Short Pixel  , Imagify,  

CompressX etc  

After installing and activating the plugin go to 

CompressX  then clicking on Start Bulk Process  will 

automatically optimize the already uploaded images 



 

 

 

 

    Manually we can use squoosh.app to convert and optimize the size  

[ Source:  

 https://www.youtube.com/watch?v=LM8bXzHy1Kw , 

https://www.youtube.com/watch?v=xdViURZqVz4   ] 

 

2.3 Performing e -commerce management by maintaining inventory and tracking sales  

 

Maintaining accurate inventory and tracking sales is a 

crucial part of successful e-commerce management. It 

ensures that products are always available for customers, 

prevents overselling or stockouts, and provides valuable 

data for making business decisions. Inventory 

management involves monitoring, controlling, and 

updating product quantities  to meet customer demand 

without overstocking or running out of stock. 

In WooCommerce and similar platforms, it allows us to: 

¶ Keep real-time stock levels 

¶ Set low-stock alerts 

¶ Avoid overselling 

To manage Inventory and track sales on our WooCommerce 

website first we have to enable it by going to WooCommerce 

Ÿ Settings Ÿ Products Ÿ Inventory and check ñEnable 

stock managementò also check ñEnable low stock notificationsò and ñEnable out of 

stock notificationsò 

With WooCommerce we can manage our inventory by going to add new product or edit of a 

specific product then on inventory if we check the ñTrack stock quantity to this product ò itôll 

show the options to manage 

And also to see the analytics we 

can click on the Analytics  

option from side bar  

But this way of managing stocks 

is not ideal.To supercharge the 

stock management and sales 

https://www.youtube.com/watch?v=LM8bXzHy1Kw
https://www.youtube.com/watch?v=xdViURZqVz4


 

 

 

tracking we can use plugins like ATUM, WooCommerce Stock Manager,  WP Inventory 

Manager.  From these  ATUM provide good feature on free version to use it we first need to 

install this plugin 

After installation and activation letôs head over to ATUM dashboard from left menu.On 

Dashboard we can see monthly or daily statistics, sales, orders, stocks and more information 

about our inventory. 

This is the product center where we can manage the stock and supliers details not only for 

single product but also for variation 

products 

The Product Center  in ATUM is the 

central hub where all inventory-

related product information is 

managed. Each field serves a 

specific purpose to help store 

managers effectively track, control, 

and optimize their stock. Below is a 

detailed breakdown: 

1. Product Name ï Shows each productôs name; use 

consistent, descriptive titles for easy search. 

2. Product Type ï Identifies product structure 

(simple, variable, grouped) for efficient 

management. 

3. SKU ï Unique product ID for tracking stock; create 

a logical format (e.g., TSH-RED-M). 

4. Supplier/Supplier SKU ï Links products to 

supplier info/SKU for easy reordering; keep format 

consistent. 

5. Location ï Assigns storage/warehouse location for 

better inventory control. 

6. Regular Price ï Standard selling price shown to customers. 

7. Sale Price ï Discounted price that overrides the regular price during promotions. 

8. Purchase Price ï Cost of acquiring the product from suppliers; used to calculate 

margins. 

9. Gross Profit ï Selling price minus purchase price; shows profit margins. 

10. Current Stock ï Displays available units in inventory. 

11. Low Stock Threshold ï Minimum stock level that triggers alerts for timely restocking. 

12. Stock Indicator / Logs ï Tracks stock movements for audits and accurate records. 

Manage variations, suppliers, POs and stock logs  

Manage a product variation  

1. Go to the product list Ÿ open the product Ÿ click Variation Type to view options. 

2. Select the variation you want (e.g., Ash Color). 

3. Click the ï icon in any column to open the variation edit form. 


