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COPYRIGHT

The  Competency  Standards  for  Digital  Marketing,  IT  Freelancing  and  Entrepreneurship 
Development serve as a foundational document for the development of curricula, teaching 
materials,  and  assessment  tools  specifically  tailored  for  the  ICT  sector.  This  document 
ensures  that  training activities  align  with  industry  requirements,  enabling  individuals  who 
successfully  meet  the  established  standards  through  assessment  to  become  qualified 
professionals in relevant roles within the sector.

Developed under the Skills for Industry Competitiveness and Innovation Program (SICIP), 
this document addresses the skills requirements critical for Digital Marketing, IT Freelancing 
and Entrepreneurship Development. It is owned by the Finance Division of the Ministry of 
Finance of the People’s Republic of Bangladesh.

Public and private institutes may use the information contained in this competency standard 
for training activities benefitting Bangladesh.  

Other  interested  parties  must  obtain  permission  from  the  owner  of  this  document  for 
reproduction of  information in  any manner  in  whole or  in  part  of  this  Skills  Standard,  in 
English or other languages.  

This document is available at:  

Skills for Industry Competitiveness and Innovation Program (SICIP)
Finance Division, Ministry of Finance, 
Probashi Kallyan Bhaban (Level-15 & 16)
71-72 Old Elephant Road, Eskaton Garden
Dhaka-1000
Phone: +8802 55138753-55, Fax: +88 02 55138752
Website: https://sicip.gov.bd/ 

https://sicip.gov.bd/
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INTRODUCTION

The Skills  for  Industry  Competitiveness  and Innovation  Program (SICIP)  has  the  overall 
objective of developing a skilled workforce adept at handling new technologies, especially for 
emerging  industries  in  Bangladesh.  It  will  expand  skills  training  and  strengthen  the 
development  of  the  training  ecosystem to  address  the  skills  requirements  of  the  SICIP-
selected industry sectors. The program aims to (i) increase the technology-oriented skilled 
workforce across emerging and priority sectors, (ii) promote inclusive skilling and upskilling 
opportunities  for  women  and  socially  disadvantaged  groups,  (iii)  incentivize  industry-
university partnerships to nurture innovation capacity and improve industry competitiveness, 
and (iv) foster skills for climate-resilient manufacturing processes and green technologies. 
The program is expected to benefit about 220,000 new and existing workers over a 6-year 
implementation period from 2024-2029.

The SICIP Program has,  therefore,  taken the initiative to enhance the employability  and 
productivity  of  trainees  by  implementing  market-responsive  and  job-focused  training 
programs through public and private training providers. This will require the development of 
competency standards for each of  the occupations/trades which will  provide a structured 
framework in  the learning process to  guide training providers,  ensure consistent  training 
quality, and create an alignment between the skills provided by the training institutes and the 
needs of the industry. 

This competency standard is therefore developed to improve skills following the job roles and 
skill  sets  of  the occupation  and ensure  that  the  required skills  are  aligned with  industry 
requirements.

The Competency Standard also suggests integration of  YouTube or  similar  digital 
platforms or downloaded clips into classroom practice to ensure simulated creation of 
the contents so that learners are exposed to visual demonstrations before classroom 
instruction or practical session, which aligns with modern learning preference and 
supports flipped classroom models.

The  document  details  the  format,  sequencing,  wording,  and  layout  of  the  Competency 
Standard for an occupation which comprises Units of Competence and its corresponding 
Elements.
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OVERVIEW:

A  Competency Standard is a  written specification of the knowledge, skills, and attitudes 
required for the performance of a job or occupation or trade corresponding to the standard of 
performance required in the workplace. 
Competency standard:

 provides a consistent and reliable set of components for training, recognizing, and 
assessing people’s skills, and may also have optional support materials.

 enables  industry-recognized  qualifications  to  be  awarded  through  direct 
assessment of workplace competencies

  encourages the development and delivery of flexible training that suits individual 
and industry requirements

  encourages learning and assessment in a work-related environment which leads 
to verifiable workplace outcomes.

Competency Standard has been developed by a working group comprised of occupation-
specific experts from the industry/institution and relevant consultants of SICIP.

Competency  Standards  describe  the  skills,  knowledge,  and  attitude  needed  to  perform 
effectively in the workplace. Competency Standards acknowledge that people can achieve 
vocational and technical competency in many ways by emphasizing what the learner can do, 
not how or where they learned to do it. 

With Competency Standards, assessment and training may be conducted at the workplace, 
at training organization, during regular work, or through work experience, work placement, 
work simulation or any combination of these.

A Unit of Competency describes a distinct work activity that would normally be undertaken by 
one person in accordance with industry standards.

Units of Competency are documented in a standard format that comprises:
 Reference to Industry Sector, Occupational Title and Occupational Description
 Unit code
 Unit title
 Unit descriptor
 Elements and performance criteria
 Variables and range statement
 Evidence guides

Together all the parts of a Unit of Competency:
 Describe a work activity
 Guide the assessor in determining whether the candidate is competent.

Identification and validation of units of competency and elements for each occupation were 
made  by  experts  from  various  Light  Engineering  companies  in  industry  consultative 
workshops. 

The ensuing sections of this document comprise a description of the respective occupation 
with all the key components of a Unit of Competence:

 An  overview  of  all  Units  of  Competence  for  the  occupation  and  their 
corresponding duration required for completion of training.

 The  Competency  Standards  that  include  the  Unit  of  Competency,  Unit 
Descriptor, Elements and Performance Criteria, Range of Variables, Curricular 
Content Guide, and Assessment Evidence Guide.
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Units & Elements at a Glance:

Generic Competencies (20 hrs.)

Code
Unit of 

Competency
Elements of Competency

Duratio
n 

(Hours)

SICIP-ICT-DM-01-G

Apply 
Occupational 
Health and Safety 
(OHS) Practices 
in the Workplace

1. Identify OHS policies and 
procedures

2. Apply personal health and 
safety procedures

3. Report hazards and risks
4. Respond to emergencies

10

SICIP-ICT-DM-02-G

Carryout 
Workplace 
Interaction in 
English

1. Interpret workplace 
communication and etiquette

2. Read and understand 
workplace documents

3. Participate in workplace 
meetings and discussions

4. Practice professional ethics at 
workplace

10

Total Hour 20

Sector Specific Competencies (30 hrs.)

Code
Unit of 

Competency
Elements of Competency

Duration 
(Hours)

SICIP-ICT-DM-01-S
Operate Office 
Application 
Software

1. Operate computer
2. Install application software
3. Use word processor to 

prepare/create documents
4. Use spreadsheet to create/ 

prepare worksheets
5. Use presentation software to 

create/prepare presentation
6. Print a document

20

SICIP-ICT-DM-02-S
Comply with 
Ethical Standards 
in IT Workplace

1. Uphold the requirements of 
clients

2. Deliver quality products and 
services

3. Maintain professionalism at 
workplace

4. Maintain workplace code of 
conduct

10

Total Hour 30
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Occupation Specific Competencies (250 hrs.)

Code
Unit of 

Competency
Elements of Competency

Duration 
(hours)

SICIP-ICT-DM-01-
O

Interpret Concept 
of Digital 
Marketing

1. Describe basic concept 
of marketing

2. Identify career 
opportunities in digital 
marketing

3. Interpret ethics and 
guidelines for digital 
marketing

4. Explain digital marketing 
strategies

20

SICIP-ICT-DM-02-
O

Develop Content 
for Digital 
Marketing

1. Interpret concept of 
content development

2. Identify content creating 
tools

3. Create content

20

SICIP-ICT-DM-03-
O

Perform Social 
Media Marketing 
(SMM)

1. Interpret social media 
marketing

2. Create profile on social 
media

3. Perform social media 
marketing (SMM)

4. Apply video marketing
5. Apply lead generation

30

SICIP-ICT-DM-04-
O

Perform Search 
Engine 
Optimization 
(SEO)

1. Interpret basic concepts 
of SEO

2. Apply on-page SEO 
techniques

3. Apply off-page SEO 
techniques

4. Apply technical SEO
5. Apply local SEO 

techniques
6. Interpret search engine 

marketing

50

SICIP-ICT-DM-05-
O

Apply E-
commerce 
Marketing

1. Set up online store
2. Perform property 

submission and 
management

3. Perform e-commerce 
marketing

30

SICIP-ICT-DM-06-
O

Perform Affiliate 
Marketing

1. Interpret affiliate 
marketing

2. Choose and select 
network/ platform for 

20
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affiliate marketing
3. Carry out affiliate 

marketing

SICIP-ICT-DM-07-
O

Apply AI tools 
and Techniques 
in Digital 
Marketing

1. Identify AI tools applicable 
to Digital Marketing

2. Develop AI-based content 
strategies for digital 
campaigns

3. Implement AI tools in 
SEO, SMM, Email and Ad 
Campaigns

20

SICIP-ICT-DM-08-
O

Demonstrate 
Freelancing 
Knowledge

1. Understand freelancing 
market

2. Develop personal 
branding as a freelancer

3. Manage client 
relationships

4. Handle freelance projects

20

SICIP-ICT-DM-09-
O

Develop 
Entrepreneurship 
in Digital 
Marketing

1. Define entrepreneurship
2. Identify digital marketing 

business opportunities
3. Develop a digital 

marketing business plan
4. Implement digital 

marketing strategies
5. Manage digital business 

operations

40

Total Hour 0 Hrs.
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COMPETENCY STANDARD:  DIGITAL MARKETING, IT FREELANCING AND 
ENTREPREURSHIP DEVELOPMENT

The Generic Competencies

Unit of Competency:
APPLY OCCUPATIONAL HEALTH AND 
SAFETY (OHS) PRACTICES IN THE 
WORKPLACE

Nominal Duration:
10 hrs.

Unit Code:
SICIP-ICT-DM-01-G

Unit Descriptor:
This unit covers knowledge, skills and attitudes required to apply occupational health and 
safety (OHS) practices in the workplace.  It specifically includes the tasks of identifying 
OHS policies and procedures, applying personal health and safety procedures, reporting 
hazards and risks, and responding to emergencies.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Identify OHS policies 
and procedures

1.1 OHS policies   and safe operating procedures are read 
and understood.

1.2 Safety signs and symbols are identified and followed.
1.3 Emergency  response,  evacuation  procedures  and 

other contingency measures are determined.

2. Apply personal health 
and safety procedures

2.1 OHS  policies  and  procedures  are  practiced  and 
applied.

2.2 Personal  Protective  Equipment  (PPE)   is  selected 
and used.

2.3 Personal hygiene is practiced.

3. Report hazards and 
risks

3.1 Hazards  and  risks   are  identified,  assessed  and 
controlled.

3.2 Incidents arising from hazards and risks are reported 
to authority.

3.3 Corrective actions are implemented to correct unsafe 
conditions in the workplace.

4. Respond to 
emergencies

4.1 Alarms and warning devices are responded.
4.2 Emergency  response  plans  and  procedures   are 

implemented.
4.3 First  aid  procedure  is  applied  during  emergency 

situations.

Range of Variables
Variable Range

May include but not limited to:

1. OHS policies
1.1 International/ Local OHS requirements
1.2 Bangladesh Standards for OHS Building Code
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1.3 Fire Safety Rules and Regulations

2. Personal Protective 
Equipment (PPE)

2.1 Apron
2.2 Gas Mask
2.3 Gloves
2.4 Safety shoes
2.5 Face mask
2.6 Goggles
2.7 Ear plugs
2.8 Scarf

3. Hazards and risks

3.1 Chemical hazards
3.2 Biological hazards
3.3 Physical Hazards
3.4 Machine hazards
3.5 Materials hazards
3.6 Tools and Equipment hazards

4. Emergency response 
plans and procedures

4.1 Firefighting procedures
4.2 Earthquake response procedures
4.3 Evacuation procedures
4.4 Medical and first-aid

Curricular Content Guide: 

1. Underpinning 
Knowledge

1.1 OHS workplace policies and procedures
1.2 Work safety procedures
1.3 Emergency procedures – firefighting, earthquake 

response, explosion response & accident response
1.4 Types of hazards – biological, chemical & physical, 

and their effects
1.5 PPE types and uses
1.6 Personal hygiene practices
1.7 OHS awareness
1.8 Malfunctions and resolutions

2. Underpinning Skills

2.1 Identifying OHS policies and procedures
2.2 Applying personal work safety practices in the 

workplace
2.3 Identifying, assessing and controlling hazards and 

risks
2.4 Reporting incidents arising from hazards and risks
2.5 Responding to emergency procedures
2.6 Maintaining physical well-being in the workplace
2.7 Implementing emergency response plans and 

procedures
2.8 Applying basic first aid procedures

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
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3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 

in the workplace

4. Resource Implications

4.1 Workplace (simulated or actual)
4.2 PPEs
4.3 Firefighting equipment
4.4 Emergency response manual
4.5 First aid kits
4.6 Learning manual

Assessment Evidence Guide:

1. Critical Aspects of 
Competency

Assessment required evidence that the candidate:

1.1 applied OHS policies and procedures
1.2 selected  and  used  personal  protective  equipment 

(PPE)
1.3 practiced personal health and safety procedures
1.4 identified, assessed and controlled hazards and risks
1.5 reported incidents arising from hazards and risks to the 

authority
1.6 implemented  plans  and  procedures  to  respond 

emergencies
1.7 applied basic first aid procedure

2. Methods of Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral question
2.4 Portfolio (optional)

3. Context of Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training center or in an actual or simulated 
work place after completion of the training

3.2 Assessment should be done by a certified assessor or 
occupation-specific industry expert.
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Unit of Competency:
CARRY OUT WORKPLACE 
INTERACTION IN ENGLISH

Nominal Duration:
10 hrs.

Unit Code:
SICIP-ICT-DM-02-G

Unit Descriptor:
This  unit  covers  the  knowledge,  skills  and  attitudes  required  to  carry  out  workplace 
interaction  in  English.  It  specifically  includes  the  tasks  of  interpreting  workplace 
communication  and  etiquette,  reading  and  understanding  workplace  documents, 
participating in workplace meetings and discussions, and practicing professional ethics at 
workplace.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Interpret workplace 
communication and 
etiquette

1.1 Workplace  code  of  conducts  are  interpreted  as  per 
organizational guidelines.

1.2 Appropriate  lines  of  communication  are  maintained 
with supervisors and colleagues.

1.3 Workplace interactions are conducted in a  courteous 
manner to gather and convey information.

1.4 Questions about routine  workplace procedures and 
matters are asked and responded as required.

2. Read and understand 
workplace documents

1.5 Workplace documents are interpreted as per standard.
1.6 Assistance  is  taken  to  aid  comprehension  when 

required from peers/supervisors.
1.7 Visual  information/symbols/signages  are  understood 

and followed.
1.8 Specific  and relevant  information are  accessed from 

appropriate sources.
1.9 Appropriate medium is used to transfer information and 

ideas.

3. Participate in workplace 
meetings and 
discussions

1.10 Team  meetings  are  attended  on  time  and  followed 
meeting procedures and etiquette.

1.11 Own opinions are expressed and listened to those of 
others without interruption.

1.12 Inputs  are  provided  consistent  with  the  meeting 
purpose  and  interpreted  and  implemented  meeting 
outcomes.

4. Practice professional 
ethics at workplace

1.13 Responsibilities as a team member are demonstrated 
and kept promises and commitments made to others.

1.14 Tasks are performed in accordance with workplace 
procedures.

1.15 Confidentiality is respected and maintained.
1.16 Situations and actions considered inappropriate or 

which present a conflict of interest are avoided.
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Range of Variables

Variable Range
May Include but not limited to:

1. Courteous manner
1.1 Effective questioning
1.2 Active listening
1.3 Speaking skills

2. Workplace procedures 
and matters

1.4 Notes
1.5 Agenda
1.6 Simple reports such as progress and incident reports
1.7 Job sheets
1.8 Operational manuals
1.9 Brochures and promotional material
1.10 Visual and graphic materials
1.11 Standards
1.12 OSH information
1.13 Signs

3. Appropriate sources
1.14 HR Department
1.15 Managers
1.16 Supervisors

Curricular Content Guide: 

1. Underpinning 
Knowledge

1.1 Workplace code of conducts
1.2 Workplace documents, signs and symbols
1.3 Meeting procedure and etiquette

2. Underpinning Skills

2.1 Demonstrating performance of workplace 
communication and etiquette

2.2 Applying workplace information and symbols/signages
2.3 Applying workplace code of conducts as per 

organizational guidelines
2.4 Providing inputs in the meeting consistent with the 

meeting purpose
2.5 Interpreting and implementing meeting outcomes
2.6 Practicing professional ethics at workplace
2.7 Avoiding tactfully situations and actions considered 

inappropriate or which presents a conflict of interest

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 

in the workplace

4. Resource Implications
The following resources must be provided:
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4.1 Workplace (simulated or actual)
4.2 Work book
4.3 Learning & operational manuals
4.4 Workplace tools/equipment
4.5 Relevant tools, equipment, software and facilities 

needed to perform the activities

Assessment Evidence Guide:

1. Critical Aspects of 
Competency

Assessment required evidence that the candidate:

1.1 interpreted workplace communication and etiquette
1.2 practiced workplace code of conducts as per 

organizational guidelines
1.3 Interpreted workplace documents, instructions and 

symbols
1.4 participated in workplace meetings and discussions
1.5 interpreted and implemented meeting outcomes
1.6 practiced professional ethics at workplace

2. Methods of 
Assessment

Methods of assessment may include but not limited to:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training center or in an actual or simulated 
work place after completion of the training.

3.2 Assessment should be done by a certified assessor or 
occupation-specific industry expert.
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The Sector Specific Competencies

Unit of Competency:
OPERATE OFFICE APPLICATION 
SOFTWARE

Nominal Duration:
20 hrs.

Unit Code:
SICIP-ICT-DM-01-S

Unit Descriptor:

This unit covers the knowledge, skills and attitudes required to operate office application 
software.  It  specifically  includes  the  tasks  of  operating  computer,  installing  application 
software, using word processor to prepare/create documents, using spreadsheet to create/ 
prepare  worksheets,  using  presentation  software  to  create/prepare  presentation  and 
printing a document.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Operate computer

1.1 Safe workplace practices are observed according to IT 
workplace guideline.

1.2 Desktop Peripherals are checked and connected with 
computer properly.

1.3 Computer is switched on.
1.4 Computer desktop/GUI settings are arranged and 

customized as per requirement.
1.5 Files and folders are manipulated as per requirement.
1.6 Properties of files and folders are viewed and 

searched.
1.7 Disks are defragmented, formatted as per requirement.

2. Install application 
software

2.1 Installation requirements of software are identified and 
listed.

2.2 Software sources and CD key/ password are assured.
2.3 Appropriate Software   are collected and selected as 

per requirement.
2.4 Software installation is started.
2.5 Customization is done as per requirement.
2.6 Steps of installation are followed as per installation 

Instructions.
2.7 Installations are completed properly.
2.8 Correctness of Installation is checked.

3. Use word processor to 
prepare/create 
documents

3.1 Appropriate word processor is selected and started.
3.2 Documents are created as per requirement in personal 

use and office environment.
3.3 Contents are entered.
3.4 Documents are formatted.
3.5 Paragraph and page settings are completed.
3.6 Document is saved.
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4. Use spreadsheet to 
create/prepare 
worksheets

4.1 Spreadsheet   applications   are selected and started.
4.2 Worksheets are created as per requirement in personal 

use and office environment.
4.3 Data are entered.
4.4 Functions are used for calculating and editing logical 

operation.
4.5 Sheets are formatted as per requirement.
4.6 Charts are created.
4.7 Charts/sheets are saved.

5. Use presentation 
software to create/ 
prepare presentation

5.1 Appropriate presentation applications are selected 
and started.

5.2 Presentations are created as per requirement in 
personal use and office environment

5.3 Image, illustrations, text, table, symbols and media are 
entered as per requirements.

5.4 Presentations are formatted and animated.
5.5 Presentations are viewed and saved.

6. Print a document

6.1. Printer is connected with computer.
6.2. Power is switched on at both the power outlet and 

printer.
6.3. Printer is installed and added.
6.4. Paper of proper size is put into printer.
6.5. Correct printer setting is selected
6.6. Document is previewed and printed.
6.7. Print from the printer spool is viewed or cancelled and 

unsaved data is saved as per requirements.
6.8. Opened software is closed.
6.9. Devices are shut down.

Range of Variables
Variable Range

May include but not limited to:

1. Peripherals

1.1 Monitor
1.2 Keyboard
1.3 Mouse
1.4 Modem
1.5 Scanner
1.6 Printer

2. Desktop settings

2.1 Icons
2.2 Taskbar
2.3 View
2.4 Resolutions

3. Manipulate

3.1 Create
3.2 Open
3.3 Copy
3.4 Rename
3.5 Delete
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3.6 Sort

4. Typing tutors
4.1 English typing tutor
4.2 Bangla typing tutor

5. Appropriate software

5.1 MS office or Open office but limited to
5.2 Word processor software.
5.3 Spread sheet software
5.4 Presentation software

6. Word processor

6.1 MS Word processor
6.2 Open office Org
6.3 Google docs
6.4 Word perfect
6.5 LibreOffice

7. Spread sheet 
applications

7.1 MS Excel
7.2 Google Sheets
7.3 Apple Numbers by Apple

8. Presentation application
8.1 MS PowerPoint
8.2 Google Slides
8.3 Prezi

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Desktop items
1.2 Type of Bangla keyboard layout
1.3 Different types of software and application packages
1.4 Use of word processor, spread sheet and presentation 

software
1.5 Types of printers
1.6 Types of charts, impotence of chart
1.7 Different types of math and logical functions

2. Underpinning Skills

2.1 Starting computer
2.2 Installing operating system
2.3 Managing desktop item
2.4 Manipulating files and folders as per requirement
2.5 Installing application software
2.6 Running application software
2.7 Creating and saving document with word processing 

application
2.8 Using functions in spread sheet.
2.9 Applying animations into presentation slide
2.10Printing document

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 
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in the workplace

4. Resource Implications

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Scanner, printer
4.4 Software
4.5 Work books
4.6 Relevant tools, equipment and facilities needed to 

perform the activities
4.7 Required learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment required evidence that the candidate:

1.1 installed operating system
1.2 manipulated files and folders as per requirement
1.3 Installed appropriate application software
1.4 used word processor to prepare/create documents
1.5 used spreadsheet to create/prepare worksheets
1.6 Used presentation software to create/prepare 

presentation
1.7 applied animations into presentation slides
1.8 printed document

2. Methods of Assessment

Competency should be assessed by:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment  should  be  done  by  a  nationally  certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
COMPLY WITH ETHICAL STANDARDS IN 
IT WORKPLACE

Nominal Duration:
10 hrs.

Unit Code:
SICIP-ICT-DM-02-
S

Unit Descriptor:
This unit covers knowledge, skills and attitudes required to comply with ethical standards in 
IT workplace.  It specifically includes the tasks of  upholding the requirements of clients, 
delivering quality  products  and services,  maintaining professionalism at  workplace and 
maintaining workplace code of conduct.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Uphold the 
requirements of clients

1.1 Clients’ requirements are identified.
1.2 Confidentiality of information is maintained in 

accordance with workplace policies/organizational 
policies/national legislation.

1.3 Potential conflicts of interest are identified and involved 
parties of potential conflicts are notified.

1.4 Proprietary rights of client/customer are asserted.

2. Deliver quality 
products and services

2.1 Products and services are provided according to the 
clients’ requirements.

2.2 Work is completed as per standards.
2.3 Quality processes are implemented when developing 

products and services.

3. Maintain 
professionalism at 
workplace

3.1 Work processes are delivered as per standards.
3.2 Skills, knowledge and qualifications are presented in a 

professional manner.
3.3 Services and products developed by self and others 

are delivered as per workplace standard.
3.4 Unbiased and objective information are provided to the 

clients.
3.5 Realistic estimates for time, cost and delivery of 

outputs are presented during negotiation.
4. Maintain workplace 

code of conduct
4.1 Workplace code of conduct is interpreted.
4.2 Workplace code of conduct is followed.

Range of Variables

Variable Range
May include but not limited to:

1. National legislation

1.1 Industry/sector code of ethics
1.2 International  and  national  guidelines  for  customer 

protection
1.3 International and national copyright laws
1.4 Occupational health and safety requirements
1.5 Intellectual property rights law
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1.6 Legal  and  regulatory  policies  in  the  information 
technology sector

1.7 Fire safety rules and regulations

Curricular Content Guide: 

1. Underpinning 
Knowledge

1.1 Corporate code of confidentiality of information
1.2 Organizational  policies,  national  legislation  and 

workplace policies in relation to IT sector
1.3 Law and regulations pertaining to proprietary rights
1.4 Quality processes for products and services
1.5 Procedure of provided to client information
1.6 Method  of  estimating  for  time,  cost  and  delivery 

products and services
1.7 Workplace code of conduct in IT sector

2. Underpinning Skills

2.1 Upholding confidentiality of information in accordance 
with organizational policies, national legislation and 
workplace policies

2.2 Asserting proprietary rights of clients/customers
2.3 Completing work in accordance with industry and 

international standards
2.4 Implementing quality processes when developing 

products and services
2.5 Delivering correctly services and products developed by 

self and others
2.6 Providing unbiased and objective information to the 

clients
2.7 Presenting realistic estimates for time, cost and delivery 

of outputs during negotiation
2.8 Maintaining workplace code of conduct

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 

in the workplace

4. Resource Implications

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 National legislation in relation to IT sector
4.4 Workplace policies, code of conduct & proprietary rights 

of clients in IT sector
4.5 Relevant  tools,  equipment  and  facilities  needed  to 

perform the activities
4.6 Required learning materials
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Assessment Evidence Guide:

1. Critical Aspects 
of Competency

Assessment required evidence that the candidate:

1.1 upheld the requirements of clients/customers
1.2 asserted proprietary rights of clients/customers
1.3 delivered quality products and services
1.4 Implemented quality processes when developing 

products and services
1.5 maintained professionalism at the workplace
1.6 completed work according to industry and international 

standards
1.7 maintained workplace code of conduct

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral question
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training center or in an actual or simulated 
work place after completion of the training.

3.2 Assessment should be done by a certified assessor or 
occupation-specific industry expert.
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The Occupation Specific Competencies

Unit of Competency:
INTERPRET CONCEPT OF DIGITAL 
MARKETING

Nominal Duration:
20 hrs.

Unit Code:
SICIP-ICT-DM-01-O

Unit Descriptor:

This unit covers the knowledge, skills and attitudes required to interpret concept of digital 
marketing.  It  specifically  includes the tasks of  describing basic  concept  of  marketing, 
identifying career opportunities in digital marketing, interpreting ethics and guidelines for 
digital marketing, and explaining digital marketing strategies.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Describe basic concept 
of marketing

1.1 Marketing and Marketing     Mix  are interpreted.
1.2 Difference between Marketing and Digital Marketing is 

comprehended
1.3 Types of   Digital Marketing   are Identified.
1.4 Scope of Digital Marketing is identified.
1.5 Required   Software  for  Digital  Marketing   are 

identified.

2. Identify career 
opportunities in Digital 
Marketing

2.1 Digital Marketing roles are identified.
2.2 Freelancing opportunities in digital marketing are 

explained.
2.3 Career paths in digital marketing agencies are 

understood.
2.4 Emerging roles in digital marketing are recognized.

3. Interpret ethics and 
guidelines for Digital 
Marketing

3.1 Ethical standards in digital marketing are identified.
3.2 Data protection guidelines are understood.
3.3 Advertising guidelines are recognized.
3.4 Intellectual property   considerations are understood.
3.5 Ethical use of social media is recognized.

4. Explain digital 
marketing strategies

4.1 Demands from clients are identified.
4.2 Target  audience  and  customer  segmentation  are 

identified.
4.3 Digital Marketing strategies are described.

Range of Variables

Variable Range
May include but not limited to:

1. Marketing Mix
1.1 Product (online representation, content)
1.2 Price (digital pricing models)
1.3 Place (website, social media)
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1.4 Promotion (SEO, social media ads)
1.5 People (customer service)
1.6 Process (online sales funnel)
1.7 Physical Evidence (website design, branding)

2. Types of Digital 
Marketing

2.1 Content marketing
2.2 Social Media Marketing (SMM)
2.3 Search Engine Optimization (SEO)
2.4 Search Engine Marketing (SEM)
2.5 Lead Generation and E-commerce
2.6 Affiliate Marketing
2.7 E-mail Marketing

3. Software for Digital 
Marketing

3.1 MailChimp
3.2 Marketo
3.3 Google Analytics
3.4 SEMrush
3.5 Ahrefs
3.6 MOZ
3.7 Keyword finder

4. Intellectual property

4.1 Copyright
4.2 Trademark
4.3 Patents
4.4 Trade secret

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Basic concept of marketing and marketing mix
1.2 Types and scope of digital marketing
1.3 Freelancing opportunities in digital marketing
1.4 Career paths in digital marketing agencies
1.5 Data protection and advertising guidelines
1.6 Digital Marketing strategies

2. Underpinning Skills

2.1 Identifying required software for digital marketing
2.2 Identifying digital Marketing roles
2.3 Identifying ethical standards in digital marketing
2.4 Identifying target audience and customer segmentation

3. Underpinning 
Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 

in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop/notebook
4.3 Relevant tools
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4.4 Software
4.5 Facilities needed to perform the activities
4.6 Required learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 described basic concept of marketing
1.2 identified career opportunities in digital marketing
1.3 interpreted ethics and guidelines for digital marketing
1.4 explained digital marketing strategies

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
DEVELOP CONTENT FOR DIGITAL 
MARKETING

Nominal Duration:

20 hrs.

Unit Code:
SICIP-ICT-DM-02-O

Unit Descriptor:

This unit covers the knowledge, skills and attitudes required to develop content for digital 
marketing.  It  specifically  includes  the  tasks  of  interpreting  concept  of  content 
development, identifying content creating tools and creating content.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Interpret concept of 
content development

1.1 Content development is defined.
1.2 Types of content   are identified.
1.3 Content creation process is understood.
1.4 Role of content in digital marketing is explained.
1.5 Content distribution strategies are recognized.
1.6 Importance of content strategy is explained.

2. Identify content 
creating tools

2.1 Content  writing  tools   are  identified  to  assist  with 
grammar checking and readability.

2.2 Graphic  design  tools   are  recognized  for  creating 
visually appealing images and infographics.

2.3 Video creation  tools   are  identified  for  editing  and 
producing quality videos.

2.4 Content management systems (CMS)   are identified 
to create, manage, and publish content.

3. Create content

3.1 Content ideas are generated based on target audience 
needs and business goals.

3.2 Content  research  is  conducted  to  ensure  content  is 
relevant, accurate, and aligned.

3.3 Content  is  written  or  created,  ensuring  clarity  and 
alignment with brand voice and tone.

3.4 Multimedia elements   are incorporated.
3.5 Content  is  optimized  for  SEO,  including  appropriate 

keyword use, meta tags, and headers.
3.6 Content formatting is done.
3.7 Call-to-actions (CTAs) are included in content to drive 

engagement.

Range of Variables

Variable
Range
May include but not limited to:

1. Types of contents
1.1 Blog posts and articles
1.2 Infographics
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1.3 Image process
1.4 Video editing
1.5 E-books and whitepapers
1.6 E-mail newsletters
1.7 Podcasts/Audio
1.8 E-courses and webinars

2. Content writing tools
2.1 Grammarly
2.2 Hemingway
2.3 Google Docs

3. Graphic design tools
3.1 Adobe Photoshop
3.2 Adobe Illustrator
3.3 Canva

4. Video creation tools
4.1 Adobe Premiere Pro
4.2 Final Cut Pro
4.3 i-Movie

5. Content management 
systems (CMS)

5.1 WordPress
5.2 Joomla
5.3 Drupal

6. Multimedia elements
6.1 Images
6.2 Videos
6.3 Infographics

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Content  development  including  content  creation 
process

1.2 Content creating tools
1.3 Search engine optimization (SEO)

2. Underpinning Skills

2.1 Identifying types of content
2.2 Identifying content creating tools
2.3 Identifying content  management  systems (CMS) for 

creating, managing and publishing content
2.4 Writing  or  creating  content  ensuring  clarity  and 

alignment with brand voice and tone
2.5 Optimizing  content  for  SEO,  including  appropriate 

keyword use, meta tags and headers

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, sub-ordinates and seniors 

in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop/notebook
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4.3 Multimedia
4.4 Tools (content writing, graphic design, video creation)
4.5 Required learning materials
4.6 Specifications and work instructions

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 interpreted concept of content development
1.2 identified content creating tools
1.3 created content

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
PERFORM SOCIAL MEDIA MARKETING 
(SMM)

Nominal Duration:
30 hrs.

Unit Code:
SICIP-ICT-DM-03-O

Unit Descriptor:

This unit of competency covers the knowledge, skills and attitudes required to perform 
social  media  marketing.  It  specifically  includes  the  tasks  of  interpreting  social  media 
marketing, creating profile on social media, performing social media marketing (SMM), 
applying video marketing and applying lead generation.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Interpret social media 
marketing

1.1 Social media marketing is defined.
1.2 Key  social  media  platforms   are  identified  and 

understood.
1.3 Social media management tools   are recognized and 

their functionalities are described.
1.4 Role of content in social media marketing is explained.
1.5 Metrics and analytics   are identified.

2. Create profile on 
social media

2.1 Appropriate social media platform is selected based on 
business goals and target audience.

2.2 Profile setup is completed, including  adding essential 
details.

2.3 Profile picture and cover photo are selected or created.
2.4 Privacy  settings  and  permissions  are  configured, 

ensuring  appropriate  access  and  security  settings  for 
the account.

2.5 Call-to-action (CTA) is included in the profile to contact 
the business.

3. Perform social media 
marketing (SMM)

3.1 Facebook  marketing  activities  are  executed  in 
accordance with audience targeting.

3.2 Twitter/X  marketing  is  carried  out,  including  posting, 
retweeting, and audience engagement.

3.3 LinkedIn  marketing  is  performed  with  optimizing  page 
visibility.

3.4 Pinterest  marketing  is  conducted  through  the  creation 
and management of pins.

3.5 Instagram  marketing  is  performed,  including  posting 
visual  content,  using  hashtags,  and  engaging  with 
followers.

3.6 Advertisements  are  created,  targeted,  and  managed 
using relevant ad managers of each platform.

3.7 Analytics  and  performance  reports  are  reviewed  and 
interpreted to assess the effectiveness of campaigns.



Digital Marketing, IT Freelancing and Entrepreneurship Development

3.1

4. Apply video marketing

4.1 Basic  video  marketing  principles  are  interpreted  in 
relation to platform features and marketing objectives.

4.2

4.2 User accounts on TikTok and YouTube are created and 
optimized.

4.3

4.3 Subscriber growth strategies are explained. 4.4

4.4 YouTube tools   and  content  features  are  applied  for 
uploading, scheduling, tagging, and engaging viewers.

4.5

4.5 Video monetization methods are applied in compliance 
with platform eligibility.

4.6

4.6 Advertisements are created using TikTok Ads Manager 
and YouTube Ads dashboard.

4.7

4.7 Performance  analytics  and  reports  are  reviewed  to 
assess viewer engagement.

4.1

5. Apply lead generation

5.1 The  concept  of  lead  generation  is  defined  in  the 
context of digital marketing.

5.2 Requirements for lead generation are identified based 
on business objectives and audience profiling.

5.3 Lead  generation  tools   are  applied  appropriately 
according to the selected platform.

5.4 Basic  funnel  and  lead  funnel  stages  are  interpreted 
and implemented to nurture potential leads.

5.5 Lead validation  processes  are  carried  out  to  ensure 
accuracy and relevance of collected leads.

5.6 Lead generation activities are executed in line with the 
defined goals and requirements.

5.7 Collected  leads  are  organized  and  monitored  for 
conversion opportunities and reporting.

Range of Variables

Variable Range
May include but not limited to:

1. Key social media 
platforms

1.1 Facebook
1.2 Instagram
1.3 LinkedIn
1.4 Tweeter/X
1.5 YouTube
1.6 TikTok
1.7 Pinterest
1.8 Thread

2. Social media 
management tools

2.1 Buffer
2.2 Hootsuite
2.3 Sprout social
2.4 Sendible

3. Metrics and analytics 3.1 Engagement rates
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3.2 Click-through rates
3.3 Conversions

4. Adding essential 
details

4.1 Profile picture
4.2 Cover photo
4.3 Company profile

5. YouTube tools

5.1 Canva
5.2 TubeBuddy
5.3 Google Trends
5.4 KeywordTools.io
5.5 VidIQ

6. Lead generation tools

6.1 Skrapp.io
6.2 PRhunters
6.3 SalesQL
6.4 Snovio

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Social media marketing
1.2 Social media management tools and their functionalities
1.3 Basic video marketing principles in relation to platform 

features and marketing objectives
1.4 The concept of lead generation in the context of digital 

marketing.

2. Underpinning Skills

2.1 Identifying key social media platforms
2.2 Selecting  appropriate  social  media  platform based on 

business goals and target audience
2.3 Completing  profile  setup  including  adding  essential 

details
2.4 Selecting and creating profile picture and cover photo
2.5 Carrying out  Facebook, Twitter. LinkedIn, Pinterest and 

Instagram marketing
2.6 Creating, targeting and managing advertisements using 

relevant Ad Managers of each platform
2.7 Creating and optimizing user accounts on TikTok and 

YouTube
2.8 Applying  YouTube  tools  and  content  features  for 

uploading, scheduling, tagging, and engaging viewers
2.9 Applying lead generation tools appropriately according 

to the selected platform
2.10 Executing  lead  generation  activities  in  line  with  the 

defined goals and requirements

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
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3.8 Good relationships with peers, sub-ordinates and seniors 
in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Tools (SMM, You tube, Lead generation)
4.4 Specifications and work instructions
4.5 Learning materials
4.6 Relevant equipment, software and facilities needed to 

perform the activities

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 interpreted social media marketing
1.2 created profile on social media
1.3 performed social media marketing (SMM)
1.4 applied video marketing
1.5 applied lead generation

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
PERFORM SEARCH ENGINE 
OPTIMIZATION (SEO)

Nominal Duration:
50 hrs.

Unit Code:
SICIP-ICT-DM-04-O

Unit Descriptor:
This unit covers the knowledge, skills and attitudes required to perform search engine 
optimization (SEO). It  specifically  includes the tasks of  interpreting basic concepts of 
SEO, applying on-page SEO  techniques,  applying off-page SEO  techniques,  applying 
technical SEO, applying local SEO techniques and interpreting search engine marketing.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Interpret basic 
concepts of SEO

1.1 Concept  of  Search  Engine  Optimization  (SEO)  is 
explained with relevance to online visibility and ranking.

1.2 Major search engines   are identified based on global 
usage and SEO relevance.

1.3 Commonly  used  browsers  and  essential  add-ons  or 
extensions are recognized for SEO-related tasks.

1.4 Concept  of  a  backlink and  its  role  in  search  engine 
ranking is illustrated with examples.

1.5 Domain  Authority  (DA)  and  Page  Authority  (PA)  are 
defined.

2. Apply on-page SEO 
techniques

2.1 Keyword  research  and  analysis  are  performed  using 
SEO tools to identify relevant and high-ranking search 
terms.

2.2 Title tags,  URLs,  meta descriptions, header tags,  and 
page     contents   are optimized.

2.3 Anchor  text  along with  internal  and external  links  are 
demonstrated and applied.

2.4 Concept  of  pillar  content  is  explained  and  its  role  in 
content hierarchy and authority is clarified.

2.5 An  initial  site  analysis  is  conducted  to  identify  SEO 
strengths, weaknesses, and technical issues.

2.6 Page  loading  speed  is  optimized  using  suitable 
techniques and tools.

3. Apply off-page SEO 
techniques

3.1 Websites are submitted to major search engines and 
relevant directories to improve indexing and visibility.

3.2 Social bookmarking activities are performed on 
recognized platforms to enhance link-building and traffic.

3.3 Forum posting and directory submission are applied with 
relevant keywords and links.

3.4 Guest posting and creation of authority backlinks are 
executed.

4. Apply technical SEO
4.1 The concept and importance of Technical SEO are 

interpreted.
4.2 Technical On-page optimization in site is applied.
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4.3 Structured data and schema markup are set up to 
enhance improve search visibility.

4.4 The role of search engine algorithms is explained in 
relation to ranking signals and updates.

4.5 Phrase “Content is king” is explained to highlight the 
value of high-quality, relevant content in SEO strategy.

5. Apply local SEO 
techniques

5.1 The concept and importance of local SEO are 
interpreted in the context of location-based search 
visibility.

5.2 Local business website optimization techniques are 
explained.

5.3 A Google My Business (GMB) page is set up and 
optimized.

5.4 The website structure for local SEO is created.

6. Interpret search 
engine marketing

6.1 Concept  of  Search  Engine  Marketing  (SEM)  is 
interpreted in relation to paid and organic strategies.

6.2 Difference  between  SEO  and  SEM  is  explained  with 
focus on cost, targeting, and reach.

6.3 Key SEM platforms   are identified and their  purposes 
are outlined.

6.4 Search engine ad types are classified and described.
6.5 Importance of quality score, ad relevance, and  call to 

action is explained.

Range of Variables

Variable Range
May include but not limited to:

1. Major search engines
1.1 Google
1.2 Yahoo
1.3 Bing

2. Backlink

2.1 White Hat
2.2 Black Hat
2.3 Authorized Backlink
2.4 Foundation Backlink

3. Page contents

3.1 Text
3.2 Image
3.3 Audio
3.4 Video
3.5 Apps store content

4. Site
4.1 Content Management System (CMS) site
4.2 Custom developed websites

5. Key SEM platforms
5.1 Google Ads
5.2 Bing Ads

6. Call to action
6.1 CTR (Click Through Rate)
6.2 CPM (Cost per mile)
6.3 CPC (Cost per click)
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Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Concept of Search Engine Optimization (SEO)
1.2 Concept  of  backlink  and  its  role  in  search  engine 

ranking
1.3 Concept and importance of technical SEO
1.4 Concept and importance of local SEO
1.5 Concept of Search Engine Marketing (SEM)
1.6 Quality score, ad relevance and call to action

2. Underpinning Skills

2.1 Identifying major search engines based on global usage 
and SEO relevance

2.2 Optimizing title tags, URLs, meta descriptions, header 
tags and page contents

2.3 Conducting initial site analysis to identify SEO strengths, 
weaknesses and technical issues

2.4 Submitting websites to major search engines and 
relevant directories to improve indexing and visibility

2.5 Performing social bookmarking activities on recognized 
platforms to enhance link-building and traffic

2.6 Applying technical on-page optimization in site
2.7 Setting up and optimizing a Google My Business (GMB) 

page
2.8 Identifying  key  SEM  platforms  and  outlining  their 

purposes

3. Underpinning 
Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in workplace
3.8 Good relationships with peers, sub-ordinates and 

seniors in workplace

4. Resource Implications

The Following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Job specifications and work instructions
4.4 Relevant tools, equipment and facilities
4.5 Required learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 interpreted basic concepts of SEO
1.2 applied on-page SEO techniques
1.3 applied off-page SEO techniques
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1.4 applied technical SEO
1.5 applied local SEO techniques
1.6 interpreted search engine marketing

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
APPLY E-COMMERCE MARKETING

Nominal Duration:
30 hrs.

Unit Code:
SICIP-ICT-DM-05-O

Unit Descriptor:
This unit of competency covers the knowledge, skills and attitudes required to apply e-
commerce  marketing.  It  specifically  includes  the  tasks  of  setting  up  online  store, 
performing property submission and management, and performing e-commerce marketing.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Set up online store

1.1 Domain  and  hosting  are  identified  as  per  business 
objectives.

1.2 Websites   are identified based on the business needs 
and platform selection for e-commerce functionality.

1.3 Website  content  is  optimized  for  SEO,  user 
experience, and product visibility.

1.4 Technical  SEO is  applied  to  ensure  the  website  is 
search engine-friendly.

1.5 Payment  gateway  is  implemented  to  process 
transactions and provide various payment options.

1.6 Required  software are  used  to  enhance  store 
functionality and streamline operations.

2. Perform property 
submission and 
management

2.1. Product descriptions are added to the listings with 
relevant details, features, and specifications.

2.2. Product images are optimized for clarity, resolution, 
and load speed before being added to the product 
pages.

2.3. E-commerce management is performed by maintaining 
inventory and tracking sales.

3. Perform e-commerce 
marketing

3.1. Marketing strategy is applied based on analysis of the 
target market, business goals, and product positioning.

3.2. Social media marketing is applied by creating and 
promoting content and running targeted ads.

3.3. SEO (Search Engine Optimization)   is applied to 
optimize website content and increase organic search 
traffic.

3.4. SEM (Search Engine Marketing)   is applied through 
paid search campaigns and ad copy optimization.

Range of Variables

Variable Range
May include but not limited to:

1. Websites
1.1 Landing pages
1.2 E-commerce site

2. Software
2.1 Shopify
2.2 Magento
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2.3 WooCommerce
3. Search Engine 

Optimization (SEO)
3.1 Local SEO
3.2 Technical SEO

4. Search Engine 
Marketing (SEM)

4.1 Pay per Click (PPC)
4.2 Paid Marketing

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Product descriptions along with relevant details, 
features and specifications

1.2 Marketing strategy based on analysis of target market, 
business goals and product positioning

2. Underpinning Skills

2.1 Identifying  websites  based  on  the  business  needs 
and selecting platform for e-commerce functionality

2.2 Applying  technical  SEO  to  ensure  the  website  is 
search engine-friendly

2.3 Using required software to enhance store functionality 
and streamline operations

2.4 Optimizing product images for clarity, resolution and 
load speed before being added to the product pages

2.5 Performing e-commerce management by maintaining 
inventory and tracking sales

2.6 Applying social media marketing by creating and 
promoting content and running targeted ads

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the 

workplace

3.8 Good relationships with peers, subordinates and 

seniors in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Learning materials
4.4 Software
4.5 Website
4.6 Specifications and work instructions
4.7 Relevant tools, equipment and facilities

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 set up online store
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1.2 performed property submission and management
1.3 performed e-commerce marketing

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
PERFORM AFFILIATE MARKETING

Nominal Duration:
20 hrs.

Unit Code:
SICIP-ICT-DM-06-O

Unit Descriptor:

This unit  of  competency covers the knowledge, skills and attitudes required to perform 
affiliate  marketing.  It  specifically  includes  the  tasks  of  interpreting  affiliate  marketing, 
choosing and selecting network/platform for affiliate marketing, and carrying out affiliate 
marketing.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Interpret affiliate 
marketing

1.1 Affiliate marketing is defined as a performance-based 
marketing model.

1.2 Common terms   of affiliate marketing are identified and 
their meanings are explained.

1.3 Advantages of affiliate marketing are described.
1.4 Requirements for an affiliate   are identified.
1.5 Profitable niches for affiliate marketing are identified by 

analyzing trends and customer demand.
1.6 Factors   for successful affiliate marketing and effective 

promotion are identified.
1.7 Available  payment  methods   for  affiliates  are 

identified and explained.

2. Choose and select 
network/platform for 
affiliate marketing

2.1 Different types of affiliate networks are interpreted 
based on their business models and target audiences.

2.2 Physical product affiliate networks are listed with 
examples of platforms offering physical goods for 
promotion.

2.3 Affiliate marketing with digital products is defined by the 
promotion of downloadable or online products.

2.4 Affiliate marketing with print-on-demand services is 
defined.

3. Carryout affiliate 
marketing

3.1 Niche for affiliate marketplace   is researched by 
analyzing market trends, competition, and demand for 
products.

3.2 Product research and topics for affiliate marketing are 
identified.

3.3 Niche site using Content Management System 
(CMS)/website is built with a focus on the selected niche 
and optimized for affiliate marketing.

3.4 Search Engine Optimization (SEO) strategies to 
promote the website are applied.

3.5 SMM (Social Media Marketing) techniques to promote 
the website are applied.

Range of Variables
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Variable Range
May include but not limited to:

1. Common terms

1.1 Affiliate
1.2 Associate
1.3 Merchant
1.4 Power Affiliate
1.5 Testimonial
1.6 Traffic

2. Requirements for an 
affiliate

2.1 Quality content
2.2 Promotion
2.3 Audience engagement

3. Factors

3.1 Selecting merchants
3.2 Avoid over crowding
3.3 Product and content relevance
3.4 Focus on revenue generation

4. Available payment 
methods

4.1 Payoneer
4.2 Xoom
4.3 Transferwise
4.4 Wiretransfer

5. Niche for affiliate 
marketplace

5.1 Home appliance
5.2 Sports and outdoor
5.3 Automotive

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Common  terms  of  affiliate  marketing  and  their 
meanings

1.2 Different  types  of  affiliate  networks  based  on  their 
business models and target audiences

1.3 Profitable niche for affiliate marketplace

2. Underpinning Skills

2.1 Identifying factors for successful affiliate marketing and 
effective promotion

2.2 Choosing and selecting network/platform for affiliate 
marketing

2.3 Listing physical product affiliate networks with examples 
of platforms offering physical goods for promotion

2.4 Building niche site using content management system 
(CMS)/website

2.5 Applying search engine optimization (SEO) strategies to 
promote the website

2.6 Applying social media marketing (SMM) techniques to 
promote the website

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
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3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, subordinates and seniors 

in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Specifications and work instructions
4.4 Relevant tools, equipment and facilities
4.5 Required learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 interpreted affiliate marketing
1.2 chose and selected network/platform for affiliate 

marketing
1.3 carried out affiliate marketing

2. Methods of 
Assessment

Methods of assessment may include but is not limited to:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
APPLY  AI  TOOLS  AND  TECHNIQUES  IN 
DIGITAL MARKETING

Nominal 
Duration:
20 Hrs.

Unit Code:
SICIP-ICT-DM-07-O

Unit Descriptor:

This unit covers the knowledge, skills and attitudes required to apply AI tools and techniques 
in Digital Marketing. It specifically includes the tasks of identifying AI tools applicable to digital 
marketing,  using  AI  tools  to  create  and  enhance  visual  content,  performing  automation, 
workflows with AI and applying ethical principles when using AI.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in   bold and underlined   are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Identify AI tools 
applicable to Digital 
Marketing

1.1 AI tools relevant to digital marketing   are identified 
and understood based on campaign objectives.

1.2 Functions of AI tools   are identified and categorized.
1.3 Features  of  commonly  used  AI  platforms  are 

compared.
1.4 Tool  selection  is  aligned  with  goals  and  budget 

constraints.
1.5 Existing  marketing  platforms  are  identified  and 

understood.

2. Develop AI-based 
content strategies for 
digital campaigns

2.1 Campaign goals and target audience insights are 
identified using AI analytics tools.

2.2 Content topics and formats are generated through AI-
driven research and trend analysis.

2.3 Content calendars are planned and structured using AI 
scheduling and optimization tools.

2.4 AI tools are used to personalize content based on 
audience behavior and engagement data.

2.5 Content variations are tested and refined using A/B 
testing supported by AI platforms.

3 Implement AI tools in 
SEO, SMM, email, 
and ad campaigns

3.1 AI-powered SEO tools   are applied to optimize 
keywords, content, and page performance.

3.2 AI-powered SMM tools   are used to schedule, 
manage, and personalize content.

3.3 AI-powered Email marketing tools   are applied.
3.4 AI tools for ad campaigns   are utilized to design, 

target.
3.5 AI-generated insights are implemented to adjust 

strategies in real-time for better engagement and 
return on investment (ROI).

4 Apply ethical 
principles when using 
AI

4.1 AI tools are used in compliance with data privacy and 
protection regulations.

4.2 Content  generated  by  AI  is  reviewed  to  avoid 



Digital Marketing, IT Freelancing and Entrepreneurship Development

misinformation, bias, or harmful stereotypes.
4.3 Consent is obtained before using personal data in AI-

driven processes.
4.4 Transparency in AI usage is maintained by disclosing 

automated decisions where necessary.
4.5 Ethical  concerns   and  potential  misuse  of  AI  are 

identified and reported.

Range of Variables

Variable Range
(May includes but not limited to):

1. AI tools relevant to 
digital marketing

1.1 Google analytics
1.2 ChatGPT
1.3 Copilot
1.4 Jasper
1.5 Copy.ai
1.6 HubSpot
1.7 Hootsuite
1.8 Surfer SEO
1.9 AdCreative.ai
1.10 Canva AI
1.11 Adobe Sensei
1.12 SEMrush AI

2. Functions of AI tools

2.1 Customer Insights and Data Analytics
2.2 Personalization and Recommendation Systems
2.3 Chatbots and Virtual Assistants
2.4 Content Generation and Optimization
2.5 SEO and Keyword Optimization
2.6 Ad Targeting and Campaign Automation
2.7 A/B Testing and Performance Optimization
2.8 Social Media Monitoring and Sentiment Analysis
2.9 Email Marketing Automation
2.10 Dynamic Pricing and Offer Optimization
2.11 Market Trend Forecasting
2.12 Ad targeting

3. AI analytics tools

3.1 Google Analytics 4 (GA4)
3.2 IBM Watson Analytics
3.3 Microsoft Power BI
3.4 Zoho Analytics
3.5 ThoughtSpot

4. AI-powered SEO 
tools

4.1 Surfer SEO
4.2 SEMrush
4.3 Ahrefs
4.4 SparkToro

5. AI-powered SMM 
tools

5.1 Hootsuite
5.2 Buffer
5.3 Sprout Social
5.4 Lately.ai
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6. AI-powered Email 
marketing tools

6.1 Mailchimp
6.2 HubSpot
6.3 ActiveCampaign
6.4 GetResponse
6.5 Sender
6.6 Benchmark Email

7. AI tools for ad 
campaigns

7.1 Google Ads (Smart Bidding & Performance Max)
7.2 Meta Ads Manager (Facebook/Instagram AI-powered 

ads)
7.3 AdCreative.ai
7.4 Pattern89

8. Regulations

8.1 GDPR
8.2 CCPA
8.3 Bangladesh ICT Act
8.4 Data Protection Act

9. Ethical concerns

9.1 Deepfakes
9.2 Data misuse
9.3 Unauthorized automation
9.4 Discriminatory targeting

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Identification of AI tools relevant to digital marketing
1.2 Understanding functions and categories of AI tools
1.3 Comparison of features across common AI platforms
1.4 Familiarity with existing AI-integrated marketing 

platforms
1.5 Implementation of A/B testing with AI support
1.6 Application of AI-powered SEO tools
1.7 Application of AI in email marketing
1.8 Real-time strategy adjustments based on AI-generated 

insights
1.9 Compliance with data privacy and protection 

regulations
1.10 Review of AI-generated content for bias and 

misinformation
1.11 Maintaining transparency in AI usage and automated 

decisions
1.12 Identification and reporting of ethical issues in AI use

2. Underpinning Skills

2.1 Categorizing AI tools by function and application
2.2 Comparing features of widely used AI platforms
2.3 Aligning AI tool selection with campaign goals and 

budget constraints
2.4 Navigating and utilizing existing AI-integrated 

marketing platforms
2.5 Using AI analytics tools to define campaign goals and 

understand target audiences
2.6 Personalizing marketing content using audience 

behavior and engagement data
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2.7 Conducting A/B testing using AI platforms to refine 
content performance

2.8 Applying AI-powered SEO tools for keyword 
optimization and content enhancement

2.9 Implementing real-time strategy adjustments based on 
AI insights

2.10 Reviewing AI-generated content to identify and correct 
bias or misinformation

2.11 Obtaining user consent for data usage in AI-driven 
marketing

2.12 Maintaining transparency in AI decisions and 
automated processes

3. Underpinning 
Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincere and honest to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Communication with peers,  subordinates and seniors 

in the workplace

4. Resource 
Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)

4.2 Relevant tools, Equipment, software and facilities 
needed to perform the activities.

4.3 Materials are relevant to the proposed activity.

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment required evidence that the candidate:

1.1 identified AI tools applicable to digital marketing.
1.2 developed AI-based content strategies for digital 

campaigns.
1.3 implemented AI tools in SEO, SMM, Email and Ad 

Campaigns.
1.4 applied ethical principles when using AI.

2. Methods of 
Assessment

Competency should be assessed by:

2.1 Written test
2.2 Practical Demonstration
2.3 Oral Questioning
2.4 Portfolio (Optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
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assessor or occupation-specific industry expert.

Unit of Competency:
DEMONSTRATE FREELANCING 
KNOWLEDGE

Nominal Duration:

20 hrs.

Unit Code:
SICIP-ICT-DM-08-O

Unit Descriptor:
This unit of competency covers the knowledge, skills and attitudes required to demonstrate 
freelancing  knowledge.  It  specifically  includes  the  tasks  of  understanding  freelancing 
market, developing personal branding as a freelancer, managing client relationships and 
handling freelance projects.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Understand freelancing 
market

1.1 Freelancing platforms   and online marketplaces are 
identified.

1.2 Current trends in freelance job demand are analyzed.
1.3 Pricing  structures  and  strategies  for  freelancing 

services are understood.
1.4 Effective  client  communication  and  relationship-

building strategies are recognized.
1.5 Ethical guidelines and professional conduct within the 

freelancing community are recognized.

2. Develop personal 
branding as a 
freelancer

2.1 Unique  value  proposition  is  identified  and 
communicated.

2.2 Professional  online  presence  is  developed,  with 
profiles on freelancing platforms.

2.3 Portfolio  showcasing  previous  work  and 
accomplishments is created.

2.4 Client testimonials and reviews are gathered.
2.5 Personal  branding  strategies  are  aligned  with 

professional values.
2.6 Personal  branding  is  updated  and  refined  based  on 

market feedback.
2.7 Networking  opportunities  are  actively  sought,  with 

collaborations.

3. Manage client 
relationships

3.1 Clear communication channels are established.
3.2 Client expectations are made ensuring deadlines and 

service delivery.
3.3 Professionalism   is  maintained  in  all  client 

interactions.
3.4 Feedback from clients is actively sought and used to 

improve service delivery.
3.5 Trust with clients is built and maintained by delivering 

high-quality work on time.
4. Handle freelance 

projects
4.1 Freelance projects are scoped and defined by clarifying 

client requirements.
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4.2 Project plans are developed, outlining tasks, milestones, 
and deadlines.

4.3 Progress is regularly monitored, with adjustments made 
to timelines or resources.

4.4 Clear  communication  is  maintained  with  the  client 
throughout the project.

4.5 Project deliverables are reviewed and revised to meet 
the quality standards.

4.6 Final project documentation is prepared and submitted 
to the client as required for project completion.

Range of Variables

Variable Range
May include but not limited to:

1. Freelancing platforms

1.1 Fiverr
1.2 Upwork
1.3 Toptal
1.4 Elance
1.5 Freelancer
1.6 Craigslist
1.7 Guru
1.8 Designs
1.9 People Per Hour
1.10 Freelance writing gigs
1.11 Get A Coder

2. Online marketplaces

2.1 Amazon
2.2 AliExpress
2.3 Walmart
2.4 Facebook marketplace
2.5 Daraz
2.6 Flip cart
2.7 e-Bay

3. Professionalism

3.1 Time management
3.2 Politeness
3.3 Solution-oriented
3.4 Meeting deadline
3.5 Positive attitude
3.6 Accountability

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Current trends in freelance job demand
1.2 Pricing  structures  and  strategies  for  freelancing 

services
1.3 Effective  client  communication  and  relationship-

building strategies

2. Underpinning Skills
2.1 Identifying  freelancing  platforms  and  online 

marketplaces



Digital Marketing, IT Freelancing and Entrepreneurship Development

2.2 Developing professional online presence with profiles 
on freelancing platforms

2.3 Aligning  personal  branding  strategies  with 
professional values and updating from time to time

2.4 Networking  and  collaborating  effectively  with  the 
clients and applying relationship-building strategies

2.5 Maintaining professionalism in all client interactions
2.6 Building  and  maintaining  trust  with  clients  by 

delivering high-quality work on time
2.7 Handling freelance projects effectively
2.8 Reviewing and revising project deliverables to meet 

the quality standards

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the 

workplace

3.8 Good relationships with peers, subordinates and 

seniors in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 Software
4.4 Specifications and work instructions
4.5 Relevant tools, equipment and facilities needed to 

perform the activities
4.6 Learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 understood freelancing market
1.2 developed personal branding as a freelancer
1.3 managed client relationships
1.4 handled freelance projects

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.
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3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.
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Unit of Competency:
DEVELOP ENTREPRENEURSHIP IN 
DIGITAL MARKETING

Nominal 
Duration:
40 hrs.

Unit Code:
SICIP-ICT-DM-09-O:

Unit Descriptor:
This unit of competency covers the knowledge, skills and attitudes required to develop 
entrepreneurship  in  digital  marketing. It  specifically  includes  the  tasks  of  defining 
entrepreneurship, identifying digital marketing business opportunities, developing a digital 
marketing business plan, implementing digital marketing strategies and managing digital 
business operations.

Elements and Performance Criteria:
(Terms in the performance criteria that are written in bold and underlined are elaborated in 
the range of variables).

Elements of Competency Performance Criteria

1. Define digital 
entrepreneurship

1.1 Digital entrepreneurship is explained to build and grow 
businesses, reach global markets, and create value.

1.2 Characteristics  of  digital  entrepreneurs   are 
identified.

1.3 Types of digital entrepreneurship   are identified.
1.4 Business  models  in  digital  entrepreneurship   are 

identified to digital products or services.

2. Identify digital 
marketing business 
opportunities

2.1 Emerging trends in digital marketing   are identified.
2.2 Niche  markets  are  recognized  to  targeted  online 

communities or audiences.
2.3 E-commerce  growth  opportunities  are  identified  in 

various sectors.
2.4 Affiliate  marketing  opportunities  are explored to  earn 

commissions by promoting third-party products.
2.5 Social media marketing services are identified to grow 

their presence.
2.6 Digital products or services   are recognized.

3. Develop a digital 
marketing business 
plan

3.1 Business objectives are defined and outlined.
3.2 Target audience is identified.
3.3 Digital  marketing  strategies  are  outlined  and  market 

research is conducted aligning with strategies.
3.4 Key performance indicators (KPIs) are developed.
3.5 Content  plan  is  developed  for  sharing  with  target 

audience.
3.6 Budget  allocation  is  planned  to  maximize  return  on 

investment (ROI).
3.7 Timeline and milestones are set.
3.8 Risk  management  strategies  are  identified  and 

outlined.

4. Implement digital 
marketing business 
plan

4.1 Content is created and published.
4.2 SEO optimization is performed on website content.
4.3 Social media ads and organic content are managed.
4.4 Email marketing campaigns are executed.
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4.5 Paid  advertising  campaigns  are  launched  to  landing 
pages or websites.

4.6 Metrics  and  KPIs  are  tracked  to  monitor  campaign 
performance.

4.7 A/B  testing  is  conducted  to  optimize  campaigns  for 
better performance.

4.8 Adjustments  are  made  in  real-time,  optimizing 
strategies  based  on  the  analysis  of  campaign 
performance data.

5. Manage digital 
business operations

5.1 Digital  operations  are  planned  aligned  with  business 
objectives.

5.2 Day-to-day operations   are coordinated and executed.
5.3 Digital tools and platforms are selected and managed.
5.4 Funds and resources are allocated as per the budget 

plan  to  support  digital  business  activities  and 
campaigns.

5.5 Performance metrics and KPIs are tracked to optimize 
business performance.

5.6 Compliance  and  security  are  ensured  with  the  legal 
regulations and industry standards.

Range of Variables

Variable Range
May include but not limited to:

1. Characteristics of digital 
entrepreneurs

1.1 Technically sound
1.2 Financial management
1.3 Creative and innovative
1.4 Critical and analytical thinking
1.5 Strong communication skills
1.6 Growth mindset
1.7 Multi-tasking
1.8 Adaptability
1.9 Time management

2. Types of digital 
entrepreneurship

2.1 E-commerce
2.2 Affiliate marketing
2.3 Digital product creation
2.4 Social media marketing
2.5 Freelance digital services

3. Business models in 
digital 
entrepreneurship

3.1 Subscription-based models
3.2 One-time purchases
3.3 Advertising-driven revenue models
3.4 Tailored to digital products or services.

4. Emerging trends in 
digital marketing

4.1 Influencer marketing
4.2 Video content creation
4.3 Voice search optimization

5. Digital products or 
services

5.1 Online courses
5.2 E-books
5.3 Software tools
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5.4 Digital consulting

6. Day-to-day operations
6.1 Overseeing digital marketing campaigns
6.2 Website management
6.3 Customer service channels

Curricular Content Guide

1. Underpinning 
Knowledge

1.1 Digital  entrepreneurship  and  characteristics  of  digital 
entrepreneurs

1.2 Familiarity  with  niche  markets,  e-commerce,  affiliate 
marketing and social media marketing

1.3 Digital marketing business objectives
1.4 Website content plan
1.5 Social media ads and organic content
1.6 Digital tools and platforms

2. Underpinning Skills

2.1 Identifying business models in digital entrepreneurship
2.2 Identifying emerging trends in digital marketing
2.3 Outlining  digital  marketing  strategies  and  conducting 

market research aligning with the strategies
2.4 Planning  budget  allocation  to  maximize  return  on 

investment (RoI)
2.5 Identifying and outlining risk management strategies
2.6 Creating and publishing website content
2.7 Executing e-mail marketing campaigns
2.8 Conducting A/B testing to optimize campaigns for better 

performance
2.9 Implementing digital marketing business plan
2.10Coordinating and executing  day-to-day digital business 

operations effectively
2.11Ensuring  compliance  and  security  with  the  legal 

regulations and industry standards

3. Underpinning Attitudes

3.1 Commitment to occupational health and safety
3.2 Promptness in carrying out activities
3.3 Sincerity and honesty to duties
3.4 Environmental concerns
3.5 Eagerness to learn
3.6 Tidiness and timeliness
3.7 Respect for rights of peers and seniors in the workplace
3.8 Good relationships with peers, subordinates and seniors 

in the workplace

4. Resource Implications

The following resources must be provided:

4.1 Workplace (simulated or actual)
4.2 Computer/laptop
4.3 e-books
4.4 Software tools
4.5 Specifications and work instructions
4.6 Relevant  tools,  equipment  and  facilities  needed  to 

perform the activities
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4.7 Required learning materials

Assessment Evidence Guide

1. Critical Aspects of 
Competency

Assessment must evidence that the candidate:

1.1 defined digital entrepreneurship
1.2 identified digital marketing business opportunities
1.3 developed a digital marketing business plan
1.4 managed digital business operations

2. Methods of 
Assessment

Methods of assessment should include:

2.1 Written test
2.2 Practical demonstration
2.3 Oral questioning
2.4 Portfolio (optional)

3. Context of 
Assessment

3.1 Competency  assessment  must  be  done  in  an 
assessment/training  center  or  in  an  actual  or 
simulated work place after completion of the training.

3.2 Assessment should be done by a nationally certified 
assessor or occupation-specific industry expert.

END OF COMPETENCY STANDARD



Digital Marketing, IT Freelancing and Entrepreneurship Development

Workshop/Lab Facility Standard

Course Name:
Digital Marketing, IT Freelancing and Entrepreneurship 
Development

Number of 
Trainees:

25

Course-wise Training Space (Theoretical Classroom, Workshop/ Lab/ Classroom cum 
Workshop):

 Classroom – 350 sft (33 sqm)

 Workshop/ lab – 800 sft (75 sqm)
                     OR

 Classroom cum workshop – 1000 sft (93 sqm)
 

Major Training Equipment and Training Facilities:

Sl. No. Major Equipment and Training facilities
Required 
facilities

1. Computer/Laptop 01

2. Printer 01

3. Scanner 01

4.

Computers/Laptop:
(Minimum  Intel  Core  i5  processor  (8th Gen),  8GB  RAM  (16GB 
preferred),  500GB  SSD  storage  (1TB  preferred),  High-resolution 
monitors (19/20-inch minimum, with color accuracy).

25

5.
Projector:
High-resolution  projector  (HD or  4K)  for  instructor  presentations, 
large screen for the room to ensure visibility for all trainees.

01

6.
Tools:
Office application, photo editing software and video editing software

06

7. Ergonomic chairs and desks 25

8. Internet connectivity with power back-up 01

The following conditions must be fulfilled –

 The institute  shall  not  use the same facilities  for  any other  projects/organizations 
offering a similar course.

 The institute must provide sufficient evidence to prove ownership of the proposed 
training equipment.

The list denotes the minimum training equipment and facility required to effectively conduct 
training for a specific course. Additionally, the institute must ensure that all other necessary 
training tools, equipment, and furniture are available to meet the requirement of competency 
standards (CS) provided by SICIP.

For  the  operation  of  training  course  on Digital  Marketing,  IT  Freelancing  and 



Digital Marketing, IT Freelancing and Entrepreneurship Development

Entrepreneurship Development, the institute must ensure the availability of at least 80% of 
the major training equipment and training facilities (according to the CS) to be eligible for 
SICIP training delivery. If  the score is below 80%, the remaining equipment and facilities 
need to be installed before the commencement of the training.

The institute will also provide all other hand tools and power tools as per CS for 25 trainees. 
Also,  they  will  arrange  adequate  seating  arrangement  and  classroom  setup  for  the  25 
trainees.
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